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AUDIO-VISUAL 
EQUIPMENT 
TRADE FAIR 


The latest in projection equipment 


is featured in these eight pages! 


“UNIVERSE” 
Canada's ‘‘Film 
of the Year"’ 


in pictures... 


Pr, gu. ote 
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Repubiic’s Canton premiere— 


Boeing films help sell air transport— 
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SOMETHING TO SAY 


i PEOPLE TO MOTIVATE 


7. 
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PUBLIC SERVICE TO PERFORM 


A TELEVISION VEHICLE 
FOR YOUR PUBLIC RELATIONS 
FILM MATERIAL. 
SOMETHING TO SELL 


HERE IS YOUR CHANCE 
TO MOVE WITH MODERN 


Reach 10,000,000 TV viewers in one year. All you have to do is supply 
us with six minutes of 16mm-sound film. We team you with three other non- 
competing advertisers . . . hire celebrity host to introduce your film, and 
plan and shoot this sequence with your approval . . . furnish 16mm prints 
...arrange a minimum of 250 TV bookings. Your total bill for 250 verified 
telecasts: $3,125. That’s just 31 cents per 1,000 viewers! WORLD IN 
MOTION is a new series developed from suggestions of the country’s top TV 
program directors. (4 To see a sample reel, or for further information, 
phone or write on your business letterhead to any of the offices listed below. 


MODERN TALKING PICTURE SERVICE, INC. 


4 














SELLING 


PROMOTIONS AND PROGRAMS FITTED TO TODAY’S MARKETING 


Another creative service by WILDING INC. DIRECT MAIL e BOOKLETS 


CHICAGO: BRoadway 5-1200 HOLLYWOOD: HO 9.5338 POINT OF SALE e MANUALS 
DETROIT: TUxedo 2-3740 NEW YORK: PLaza 9-0854 
WEbster 3-2427 CINCINNATI: GArfield 1-0477 CATALOGS e PLAN BOOKS 
CLEVELAND: TOwer 1-6440 SAN FRANCISCO: DOugias 2-7789 
AKRON: STadium 4-5514 PRESENTATIONS e CHARTS 





Kalart! Victor Projectors Help Sell 


Porter-Cable Suburban Riders 


Porter-Cable Machine Company 
chose Kalart/Victor as the best pos- 
sible 16mm sound projector for use 
by its distributors in presenting an 
important new sales film on riding 
mowers and tractors. Here’s why: 


1. Simple threading a key requirement. 
Porter-Cable needed a projector that 
can be threaded and operated by 
people with no previous experience. 
Kalart/Victor meets the need per- 
fectly. It is threaded in 3 simple 
steps, with a color-coded path to 
show sequence and location. 


2. Film safety important to Porter-Cable. 
No projector guards against film 
damage more effectively than a 
Kalart/Victor. Safety Film Trips— 
an exclusive feature—stop the pro- 
jector in emergencies, before film is 
damaged. 


world’s most experienced 
manufacturer of 16mm sound projector 


VICTOR ANIMATOGRAPH CORP. 
Division of KALART 
Plainville, Connecticut 


3. Can it be set up anywhere? Porter- 
Cable likes the top-mounted reel 
feature of Kalart/Victor projectors. 
With both reels out of the way on 
top of the projector, any level sur- 
face may be used for setup. Projec- 
tors were made suitable for use even 
in small rooms since they were pur- 
chased with 114” lenses instead of 
the standard 2” lenses. 

What features are you looking for 
in a 16mm sound projector? Great pic- 
ture quality? Magnificent sound re- 
production? Outstanding durability? 
Adaptability for magnetic recording 
and playback? Kalart/Victor has them 
all—and Call your 
Victor Dealer for a demonstration. 


FREE BOOKLET 
How Industry Profits from 
Sound Films. Send today 
for your copy of this prac- 
tical booklet. Dept. 155 


more to boot. 


SO VEARS OF 
PROGRESS 
1910-1960 


RIGHT off the NEWSREEL 


Clese-Ups and Long Shots on 


Cinema Labs Expand Activity: 


Name Bergin Exee Secretary 


The Association of Cinema 
Laboratories has embarked on an 
expanded program of activities, 
retaining Preston B. Bergin of 
Washington, D. C., as its Execu- 
tive Secretary. 

Byron Roudabush, association 
president, and head of Byron Mo- 
tion Pictures, Inc., Washington, 
D. C., notes that the expanded ac- 


ACL president Byron Roudabush (1) 
with exec. secty. Preston Bergin. 


tivities are designed to enhance 
the consumer and public relations 
of the motion picture film labora- 
tory service industry. 

The annual volume of domestic 
laboratory services is estimated at 
upwards of $100 million, Rouda- 
bush said. 

The Association, which is 
seven years old, comprises some 
60 laboratories throughout the 
United States engaged in supply- 
ing commercial motion picture 
laboratory services, including the 
processing and printing of motion 
picture film. 


Long Record of Experience 

A former newspaperman, Ber- 
gin has engaged in public rela- 
tions and trade association activi- 
ties in Washington for the past 15 
years. He also serves as Execu- 
tive Secretary of the National As- 
sociation of Blueprint and Diazo- 
type Coaters. 

According to Roudabush, the 
Association’s expanded activities 
will include programs to improve 
the industry’s technical practices, 
quality and performance of its 
products, and its relations with 
government in such areas as prod- 
uct specifications and taxation. 


Standing Committees Named 

The _ Association’s programs 
will be shaped by a series of 
Standing Committees, composed 
of industry representatives, sub- 
ject to the approval and direction 
of the Board of Directors. 

Committee chairmen 
James A. Barker, 


include: 
Government 


BUSINES 


Noteworthy Names & Events 


Affairs; William E. Gephart, Jr., 
Nominating; Sidney P. Solow, 
Trade Practices; Garland C. Mise- 
ner, Product Specifications; Saul 
Jeffee, Membership; Reid H. Ray, 
Publications; Fred Scobey, Tech- 
nical Practices; and G. Carleton 
Hunt, Program. 

Announcement of the Associa- 
tion’s expanded activities resulted 
from action taken by the ACL 
Board and its membership at 
meetings held May 11-12 in To- 
ronto, Canada, during the conven- 
tion of the Society of Motion Pic- 
ture and Television Engineers. 

as k * 
LaRue to Assume Presidency 
of Biological Photographers 

Mervin W. LaRue, medical film 
producer and audio-visual con- 
sultant to the profession, will 
serve as general chairman of the 
21st annual meeting of the Bio- 
logical Photographic Association 
to be held August 21-24 at the 
Hotel Knickerbocker in Chicago. 
He is president-elect of the Asso- 
ciation. 

Charles Lindsay of Loyola Uni- 
versity’s Stritch School of Medi- 
cine will be co-chairman and 
treasurer of the convention. Al- 
bert Levin of Cook County Hos- 
pital will also serve as co-chair- 
man, and Maria Ikenberg of the 
University of Illinois will be secre- 
tary. 

Annual meetings of the Bio- 
logical Photographic Association 
have been held each year since it 
was founded at Yale University in 
1931. The world-wide member- 
ship includes physicians, medical 
editors, educators and institutional 
staff photographers in the fields 
of medicine and other biological 
sciences. It is the only profes- 
sional society in North America 
exclusively devoted to the ad- 
(CONTINUED ON PAGE SIx) 


President-elect Mervin LaRue of the 
Biological Photographic Asscciation. 
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The Sutherland Organization 


‘Compounds 
Sponsor Objectives... 
Creative Writing... 


Professional Motion 
Picture Experience... 


tnlo 


Superior Business Films 


John Sutherland Productions, Incorporated 


& LOS ANGELES « 201 North Occidental Boulevard ¢ Los Angeles 26, California * DUnkirk 8-5121 
® 
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moves smoothly from high point to high point 


faster, yet with clarity 


TRIA/SCOPE for TRAINING EMPLOYEES who deal 


without labored transitions 
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Movies’ advantages can now compete with good 


A great technique for the man who needs his 


And a TAKE-HOME REFRESHER they'll use 


QUICKLY PRODUCED 
picture yesterday. 


NEWLY LOW IN COST 


TRIA/SCOPE For Training 


HIGHLY “STYLED” —visually sharp and fresh—a really “new look 


UNCLUTTERED 
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your 


sound slidefilms and printed programs (yet looks expensive) 


investment comes back fast 


TRIA/SCOPE is as yet restricted to 


(1) companies who can think about a 


spotlights the essentials 
50 sets for cost of 5 


FLUID SETTINGS 


role playing and problem solving that identify 


TRAINEE PARTICIPATION 


d reasonably near 


(2) companies headquartere 
San Francisco or Los Angeles. 


multi-picture program, and 
New York, Chicago, Detroit, 


no wheel-spinning or fluff... . covers more ground 


GREAT DIRECTNESS 


PARTHENON PICTURES 


Cap Poimer, Exec 


Producer 


Hollywood 26,—OUnkirk 5.3911 


Chicago 


Princeton 


Detroit 
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BUSINESS SCREEN 


IS THE 
PRICE TOO 
HIGH? 


Train with Slidefilms 


Many salesmen are ‘‘price’’ minded. 
When customers bear down hard 
on price, salesmen forget to sell 
the long-time satisfaction of prod- 
uct quality and performance. 


Here's a color sound slidefilm 
that shows how the salesman’s 
own attitude toward price is often 
the major influencing factor: — 


“DEVELOPING THE RIGHT 
ATTITUDE TOWARD PRICE” 


This shows how to dispel the sales- 
man's fear of price competition . . . 
how not to let price resistance 
dominate a presentation . . . how 
the forceful selling of advantages 
and benefits tips the scales against 
a price differential. One of a series 
of six: 


“SELLING IS 
MENTAL" 


presents tested material for 18 dy- 
namic sales training meetings. 


Write today 
for details 
concerning 
a preview 


Bob 


BETTER 
Selling Bureau 


6108-B Santa Monica Boulevard 
Los Angeles 38, California 
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wondering which way to turn? 


Film producers from coast to coast turn 


’ 2YyY T : i absme, . 4 
developing to BYRON Motion Pictures for com 


plete studio and laboratory services, all 














under one roof. Why do they turn to 





Byron? Byron guarantees “better qual- 
ity .. . at lower cost ... in less time” 
on all producer services. This includes 
3vron’s famed WESTREX sound facili- 


ties. THERE IS NO BETTER SOUND. 











WRITE, PHONE or WIRE 


for information and quotations 
on any and all producer services. 


byron pA motion pictures 


1226 Wisconsin Ave., N.W. Washington 7, D.C., FEderal 3-4000 
Affiliated with MECCA FILM LABORATORIES CORP., 630 Ninth Avenue, New York 36, N.Y. 
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Develop Better Supervisors and 
Managers With 


Modern 


anagement 


Films 


Make your supervisors better leaders with Modern 
Management Films, produced in full color and sound 
by The Bureau of National Affairs 

These 16-mm films present typical supervisory situa- 
tions and suggest solutions to supervisory problems in 
an interesting and stimulating way. They are designed 
to precede and encourage group discussions. 

Each film is about 10 minutes long, and is supple- 
mented by a discussion leader’s guide. A 95-member 
advisory panel of leading industrial executives suggests 
subjects and reviews scripts to make sure they are 
realistic and sound in principle. 


More than 1,000 firms have successfully used 
the first Modern Management film, ‘‘LISTEN, 
PLEASE.” We now offer the following films: 


LISTEN, PLEASE...a series of situations in a supervisor's 
typical day which emphasize the importance of /istening 
and communicating. 

THE CASE OF THE MISSING MAGNETS... showing how a 
supervisor can motivate employees for better teamwork 
and production. 

INSTRUCTIONS OR OBSTRUCTIONS... Dr. Paul Pigors of 
M.1.T. demonstrates the primary task of supervision: 
giving orders and instructions to others. 

THE CHALLENGE OF LEADERSHIP. ..a dramatic demonstration 
of leadership. Designed to stimulate supervisory thinking 
about leadership skills. 


Available for purchase or rental. 
Use coupon below for preview in your own office. 


Modern Management Films 


The Bureau of National Affairs, Inc. 


1231 24th Street, N.W., Washington 7, D.C. 


Mail to: Bureau of National Affairs, Inc. 
1231 24th Street, N.W., Washington 7, D.C. 


We would like to receive the prints indicated for executive 
preview at your earliest convenience. We understand that 
the service charge for previews is $10.00 for a single film 
$15.00 for any two films; $17.50 for any three films; and $20.00 
for all four fiims, when ordered and shipped together. We 
also understand that preview service charges may be applied 
against either rental or purchase price « f the films. We will 
undertake to return the preview print(s) within 48 hours of 
receipt at our office 


Name 
Company 
Address 


City Zone 


( Check for $ enclosed [] Send Bill 


C2 Listen, Please 

C The Case of 
the Missing 
Magnets 

C) Instructions or 
Obstructions 

0) The Challenge 
of Leadership 


—— en 


RIGHT off the NEWSREEL 


(CONTINUED FROM PAGE 2) 


vancement of the skills of medical 
and biological photography. 

Committee chairmen for the 
convention include Jack de Bruin, 
Presbyterian-St. Lukes Hospital, 
Program; Allen F. Hilliard, 
George W. Colburn Lab, Motion 
Pictures; Frank Reindl, West Side 
V.A. Hospital, Commercial Ex- 
hibits; Conrad Healy, Hines V.A. 
Hospital, Arrangements; Clark 
Moore, Hines V.A. Hospital, Sa- 
lon; Dorothy Pinkham, Grant 
Hospital, Communications. 

Ralph P. Creer of the Ameri- 
can Medical Association will act 
as consultant. 

LaRue has been in the motion 
picture business for close to fifty 
and has been associated 
with Underwood and Underwood, 
Pathescope, Bell and Howell, Bur- 
ton Holmes and Jack Eaton. Since 
1936 he has been known for his 
development and adaptation of 
motion pictures to research, visual 
instruction and science. Ly 


years 


a * * 
Sereen Directors Re-Eleect 
Willard Van Dyke as President 
Willard Van Dyke, well-known 
industrial and documentary film 
director, creator of The City and 
other celebrated films, has been 
unanimously re-elected to serve a 
second term as President of 


Willard Van Dyke 


Screen Directors International 
Guild. 

Other officers elected to serve 
for a one year period are: Don 
Hershey, First Vice-President; 
Jack Glenn, Second Vice-Presi- 
dent; Joseph Lerner, Secretary; 
and Robert J. Kingsley, Treas- 
urer. 

The new executive board will 
include: Robert Anderson, Her- 
man J. Engel, Paul V. Falken- 
berg, Ben Bradus, Lewis Jacobs, 
Howard T. Magwood, Sidney 
Meyers, Harry Randall, Leo 
Seltzer, Shepard Traube and 


BUSINESS 


Nicholas Webster. Leo Hurwitz, 
Fred Pressburger, George C. 
Stoney and Al Wasserman will 
serve as alternates. 

New members of the Auditing 
Committee are: Julius Edelman, 
Chairman, Stanley Ackerman and 
David Reisman. 

George L. George will con- 
tinue as Executive Secretary and 
Erwin Feldman as Guild Counsel. 


Peter J. Mooney 


Elect Mooney Vice-President: 


Gansell is Secretary at Audio 


Peter J. Mooney has been 
elected vice-president of Audio 
Productions, Inc., as announced 
by Frank K. Speidell, president. 
Alexander E. Gansell becomes 
secretary of the company. Both 
Mooney and Gansell have been 
with Audio more than 25 years— 
Mooney as secretary-treasurer 
and Gansell as one of Audio’s 
producer-directors. 

Pete Mooney is a past president 
of the Film Producers Associa- 
tion, and has been a constructive 
leader in the sponsored film indus- 
try for many years. Alex Gansell 
has earned many credits for 
award-winning pictures, among 
them last year’s Seconds for Sur- 
vival, for the Bell System, and the 
recent Where Mileage Begins for 
General Motors. Ud 





PROFESSIONAL 


TITLE Typographers 


and 


Hot-press Craftsmen 


SINCE 1938 
Write for FREE type chart 


¢@| KNIGHT TITLE SERVICE 


4 145 West 45th St., New York, N.Y. 





SCREEN MAGAZINE 





8mm sound movies 
SOIUEMUBIENO NTI ay 
before its built 


Presenting ideas for custom machine tools, materials 
handling equipment and other custom industrial 
machinery by talking from blueprints and models 
leaves too much to the prospect’s imagination, ac- 
cording to the Morton Manufacturing Co. of Mus- 
kegon Heights, Michigan. 

Sound movies, they felt, could show more and tell 
more in a more understandable way. But what 
about costs? 

Then they heard about the new Kodak Sound 8 
Projector—the portable machine which has raised 
low-cost 8mm movies from a home hobby to a prac- 
tical tool for industry. 

With the Sound 8 Projector, Morton could: 1) 
keep their movie-making costs low; 2) add their own 


Kodak Sound 8 Projector 
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Mr. R. E. Morton, Executive Vice President, Morton Manufacturing Company, uses a Kodak 
Sound 8 Projector to add his voice to the sound track of an 8mm movie made in his plant. 


sound to the film and change it at will by using this 
projector’s built-in recording system; 3) be sure of a 
professional movie presentation, since this projector 
enlarges tiny 8mm movie frames to fill room-size 
screens with optimum detail and definition and plays 
back with excellent sound quality. 
Make movies themselves 
By photographing scale action models and piecing 
this film footage together with scenes of actual 
working machinery of designs similar to those they 
want to demonstrate, Morton can assemble a very 
informative movie. 

Then comes the sound. Voices, machine noises on 
location, even background music are first tape- 
recorded, then transferred to the 8mm film mag- 


netic sound track through the Kodak Sound 8 Pro- 
jector recording system. 

The Sound 8 Projector works like a tape recorder, 
even has its gown microphone. Recording, erasing, re- 
recording (a different sound track for each audience, 
if need be) is simply a matter of “recording” while 
projecting the film. 

Morton keeps a Kodak Sound 8 Projector in 
offices at Philadelphia, Muskegon, and San Fran- 
cisco, so that demonstration films can be shown at 
every Opportunity. 

If this example gives you ideas, call your Kodak 
Audio-Visual dealer for a demonstration, without 
obligation, of the Kodak Sound 8 Projector and its 
low-cost movie potential. 


EASTMAN KODAK COMPANY, Dept. 8-V, Rochester 4, N. Y. 





RCA 16mm 
“Life-Tested’”’* 
Projectors 
make it their 


business to please 


business people 


How? Simply by serving them best 
with features that matter most to 
everyone in business and industry 
who uses 16mm projectors constantly. 
You'll find RCA the easiest to oper- 
ate of any 16mm projector, thanks 
to thread-easy film path, one-side 
controls, one-switch operation. 


You'll spend least on maintenance, 
because RC A's induction-type motor 
lasts the projector’s lifetime, slower 
claw mechanism of abrasive-resistant 
“stellite’’ doesn’t wear itself out. 


You'll give films maximum protec- 
tion, with RCA’s big sprockets, 
feather-touch aperture, plate, over- 
size cooling blower. 


, ws sharp, square-corner picture, 
built-in lubrication, power to spare 
amplification of sound, finest-fidelity 
reproduction of both highs and lows. 
Reverse models available, too. 


See and hear them at your RCA 
Audio Visual! Dealer's a worth- 
knowing specialist you can easily 
locate in the Classified Directory 
under “Motion Picture Equipment 
and Supplies.” 


*Rigid endurance standards have been set 
for RCA “LIFE-TESTED"’ Projectors. Indi- 
vidual components as well as finished pro- 
jectors ore subjected to continuous testing 
to evaluate the durability and efficiency of 
all operating ports. LIFE-TESTED" of RCA 
means better, more reliable performance 
from RCA Projectors. 


The Most Trusted Name 
in Electronics 


RADIO CORPORATION OF AMERK 
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THE EDITORIAL VIEWPOINT 


New Means of Prejection Challenge 


te the Creators and Spensers of Films 


Today's rapid advances in the technology of 
audio-visual communication are to be wel- 
comed and worked with: 8mm sound, Video- 
tape, automated slide and slidefilm equipment 
and even a new Italian-made_rear-screen 
16mm sound projector that gives the viewer 
push-button choice of 40 different film titles! 

All of these devices, fortified within a year 
or two by satellite-bounced transmission of 
images and sound across the oceans, will 
bring sight/sound communications to enor- 
mously-expanded potential audiences. The ur- 
gency of better worldwide understanding is 
highlighted today by tensions over the status of 
West Berlin; tomorrow it will continue critical 
in the underdeveloped areas and among the 
uncommitted nations of the whole world. 

But we cannot, as J. W. Krutch has warned 
in his book, Human Nature and the Human 
Condition, accept “the delusion that the me- 
chanical techniques of communication are in- 
teresting in themselves, no matter what it is 
we wish to communicate.” 

For ideas are still paramount and the future 
belongs to the creative, original maker, direc- 
tor, writer and sponsor of meaningful, useful 
pictures. In this vein, two pieces in this cur- 
rent issue stand out as lighthouses of what 
business can and must do to meet the skepti- 
cism of a new Administration as well as the 
challenge of doing good for good, basic and, 
in the long view, profitable reasons. 

The contribution of Johnson & Johnson to- 
ward annual exhibitions and the international 
exchange of medical knowledge through the 
film medium is described on page 25; it is 
logically followed by the story of Ford Inter- 
national’s excellent film on rural youth activi- 
ties in Latin-America (pages 26-27). 

Wake up, business! The aftermath of the 
price-rigging scandals, the attack on _ tele- 
vision’s network programming, the negative 
and often-hostile attitude of the new Adminis- 
tration toward business in general calls for 
vigorous, clear-thinking, honest assessment of 
our basic economic system and aggressive, 
helpful delineation through the powerful, com- 
pelling visual media at hand. 

om a 
“Scholastic Teacher” Discontinues Its 


Annual Film and Filmstrip Awards 


We regret to learn that the much-respected 
Annual Film and Filmstrip Awards, sponsored 
by SCHOLASTIC TEACHER magazine for the 
past 12 years, have been discontinued. Pub- 
lisher M. R. Robinson points out that this 
program was conducted without entrance fees 
and no outside subsidization; that it involved 
considerable financial loss each year. 

A word of personal tribute is in order: this 
program has brought honor and deserved rec- 


ognition to both sponsored and non-sponsored 
films useful in the classrooms of the nation. 
All who were identified with it, including the 
management of SCHOLASTIC TEACHER, merit 
the gratitude of those whose selections were 
helped by the listings of the “best” and by 
those whose pictures were listed. It leaves a 
vacuum that no other similar program will fill. 


a Sa, 
Parke, Davis: Kimberly-Clark Films 
Win Tep Heners at Turin Festival 


The 15 sponsored motion pictures sent to 
Second International Industrial Film Festival 
at Turin, Italy (held June 25-28) brought two 
first prizes to America. The Parke-Davis-spon- 
sored film, Better Medicine for a Better World, 
produced by The Jam Handy Organization, 
was one of these winners. The other first prize 
went to Faces and Fortunes, an imaginative 
Kimberly-Clark film produced by Morton 
Goldsholl Design Associates, Chicago. 

A special prize was awarded to Walt Dis- 
ney’s Circarama presentation, a program pre- 
pared for the “Italy °61” celebration of that 
nation’s 100th year of representative govern- 
ment. Better Medicine won top honors in the 
Scientific Research category; Faces was first 
among Sales and Marketing films. 

* * * 
Business Will Find the “Initiaters” 
Among Groups Viewing 16mm Pictures 


Speaking of corporate public relations, the 
respected Opinion Research Corporation 
notes that “traditional thought leaders wooed 
by corporations—such as doctors, lawyers, 
politicians—are not the real ‘influentials.’ ” 

In its recent Public Opinion Index for In- 
dustry, the ORC says “public relations should 
be aimed at what it calls ‘initiators’ who are 
identified by such things as interest in com- 
munity affairs.” 

Business will meet these people best in their 
community organizations—clubs, lodges, 
meeting halls, churches, etc. It will find them 
in PTA groups, Grange halls, Legion posts— 
in the places where 16mm sound films con- 
tinue to go in ever-increasing numbers. The 
service clubs count the “initiators” among 
their members and it is these audiences who 
will be stirred to action and decision by truly 
useful, meaningful, original films. 

* bd * 
W. E. Reberts Now Ampex’ President 

William E. Roberts, former Executive Vice- 
President at Bell & Howell, is the new Presi- 
dent and Chief Executive Officer of Ampex 
Corporation, where he succeeded George E. 
Long, Jr., who continues as a Director. 

* ca cs 
TWA Begins “Movies in Flight” Shows: 
Expands to Overseas Trips in August 

That TWA “Movies in Flight” operation 
you first read about in these pages months ago 
is now a reality. Full page newspaper ads be- 
gan heralding the showing of first-run motion 
pictures on selected daily Super-Jet flights 
between New York and California in mid- 
July. Films are projected on a special wide- 


(CONTINUED ON PAGE TEN) 
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GENERAL FILM LABORATORIES FILM 
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a aa 
when your films 
are out of circulation 


. is the best time for you to have 
us remove scratches, correct 
brittleness, repair sprocket holes, 
remake dried-out splices. 


Then, thoroughly reconditioned, 
your prints will be ready for hard use 
again in the fall. 


Of course, before proceeding 
we tell you the cost ...SEND 
US YOUR PRINTS NOW. 


EERLESS 


FILM PROCESSING CORPORATION 
165 WEST 46th STREET, NEW YORK 36, NEW YORK 
959 SEWARD STREET, HOLLYWOOD 358, CALIF 





EDITORIAL VIEWPOINT: 


(CONTINUED FROM PAGE EIGHT ) 


screen in the First Class section; featherweight 
headsets bring sound only to those who wish 
to see the movie. 
In August, the program is to be expanded 
to most TWA overseas flights. 
x aK x 
international Television Assembly 


Postponed for “Reasons of Logistics” 


That “First International Assembly of the 
Academy of Television Arts and Sciences” 
originally scheduled for November 4-11 has 
been postponed, according to Ed Sullivan, As- 
sembly Chairman. The aim was toward “great- 
er world understanding through international 
television” but its fulfillment will have to wait 
until “additional arrangements are made to 
handle resultant problems of logistics.” 

cd * * 
University Film Producer Receives 


Annual Farm Film Foundation Award 


At the annual meeting of the American As- 
sociation of Agricultural College Editors in 
late July, Kirby Brumfield, Information Spe- 
cialist at Washington State University, received 
the Farm Film Foundation’s 1961 Professional 
Improvement Award and its accompanying 
check of $500. Mrs. Edith Bennett of Wash- 
ington, D. C., Executive Vice-President of the 
Foundation, presented the Award. Among 
Mr. Brumfield’s productions, while at the Uni- 


versity of Wisconsin, where he received his 
Master’s Degree, were Lambing, Wooden Dol- 
lars and Quality Apples. 


* * cE 
Kremlin Trains 2,000 Overseas Film 
Workers for Party Line Propaganda 


A good thing to remember, when you're 
measuring the effects of Communist propa- 
ganda in the uncommitted and new nations of 
the world, is that the Kremlin is schooling 
2,000 overseas film technicians, cameramen 
and writers every year in Moscow. They have 
been doing this since 1958 and the results put 
a very potent educational weapon into the 
hands of trained Party workers throughout 
Latin America, Africa and Asia. 

oa * * 


New Best-Seller on Executive Health 
Would Make a Great Motion Picture 


Dr. Charles E. Thompson’s new book 
“What an Executive Should Know About His 
Health” would make great film fare for one of 
the insurance companies. Dr. Thompson is a 
specialist in this field and his Dartnell Corp. 
book, just out, is heading for the best-seller 
lists among nonfiction. $4.95 at your book- 
sellers. 

ca * co 
Wondsel Joins Greenwich Productions 


Harold E. Wondsel, veteran producer of 
films for television and industry, has been ap- 
pointed Vice-President in charge of sales and 
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The Buttons give you 


INSTANT SELECTIVITY 


NOW a revolutionary SELECTROSLIDE... 
you push the button and instantly get 

any one of forty-eight slides to show on the 
screen. This is the SELECTRONIC SLS-750 
RANDOM ACCESS PROJECTOR. 


Nothing else like this one. Requests for this type 
of SELECTIVE AUTOMATIC SLIDE PROJECTOR 
have been voiced for a long time. NOW IT'S HERE 
—years ahead—just about ready for delivery. 


Write today for details. These will be 

forwarded promptly. 

Later on we will send all those interested a 
brochure in color with specifications and 
illustrations. Be sure you are not disappointed 

by delays, and help us plan production schedules, 
for which we thank you in advance. 


spindier 


saupt fe 


2201 Beverly Boulevard 
Los Angeles 57, California 
Phone: DUnkirk 9-1288 


MANUFACTURERS OF SELECTROSLIDE CONTINUOUS AUTOMATIC SLIDE PROJECTORS 


“Merit Award Winner” at the Brussels World's Fair 
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ARRIFLEX PRESENTS... 


NEW DIMENSIONS TO THE VERSATILE ARRI SYSTEM 


FOR 
THEATER-QUALITY 
SOUND 
FILMING... 


SYNCHRONOUS 
SIGNAL GENERATOR" 


Lip-synch recording with 4%” tape 


The most desired portable professional motion picture 
camera in the field achieves a new dimension...new pro- 
duction versatility...with this Synchronous Signal Gener- 
ator. (Illustrated on Arriflex 16—similar installation also 
available for Arriflex 35.) 


Standard battery operates the governor-controlled DC 
motor on the Arriflex—no need for generators or invertors 
to supply AC. As camera runs, the Synchronous Signal 
Generator produces a 60-cycle current, which is fed to a 
special recording head mounted on a tape recorder. This 
puts a control signal on %-inch tape at approximately 
90 degrees to the audio signal. In re-recording to film— 
magnetic or optical—this control track is amplified and 
controls speed of playback, maintaining frame-by-frame 
synchronization. 


This unit can be installed on all Arriflex models. 
*Licensed by and compatible with “Rangertone,” Newark, N. J. . 


write for complete literature 


ARRIUF LEX 
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for extreme wide-angle filming... 
TEGEA 5.7mm f/1.8/T2 


SUPER-WIDE-ANGLE 


LENS 


with built-in filter slot for 2” square filters 


and 

special 
lens 

shade. 


This remarkable retrofocus super-wide lens extends the 
scope of Arriflex filming for such applications as instru- 
mentation, architecture and interiors, and for special 
effects. While extreme-wide-angle lenses present finder 
problems with conventional cameras, the Arriflex, because 
of its famous mirror-reflex system, is ideally suited to the 
5.7mm Tegea. 


OPTICAL SPECIFICATIONS: Bench-tested and selected ac- 
cording to critical ARRI tolerances. Unusually even coverage of 
the field in spite of extremely short focal length. Distortion 
corrected to 1.7° for field of 100°. Superb definition over the 
entire 16mm frame. Angular field 113°. 

DEPTH OF FIELD TABLE based on circle of confusion of .025mm (1/1000”) 


To 





Diaphragm setting Sharp from 





1.9 19” 
2.8 16” 
a 14” 
5.6 12” 
8 10” 
1 
16 82" 


infinity 











APPROXIMATE MECHANICAL SPECIFICATIONS 

Overall length beyond lens mount; 442”; with lens shade; 6” 
Front diameter of lens; 342” 

Weight of lens without lens shade; 30 oz.; with shade; 36 oz. 
Front dimension of lens shade; 4x6” 


CORPORATION .OF AMERICA 
257 PARK AVENUE SOUTH, NEW YORK 10, N. Y 





NOW... for 
Ektachrome 
users... 
ONE-DAY SERVICE 


on 16 mm 


COLOR 
PROCESSING 


Licensed by Kodak 


3¢ ft. 
6¢ ft. 


Chemical and 
sensitometric 
controls to rigid 
Kodak standards. 


EKTACHROME 
COMMERCIAL 


EKTACHROME 
ER FILMS 


TEXAS INDUSTRIAL 
FILM COMPANY 


2528 NORTH BLVD 
JA 9-4377 


HOUSTON 


48 


HOURS 


Camera to 
Color Print 


Let us process your 
Ektachrome camera 
film, assemble it, 
make a 
COLOR (11¢) 
B&W (6¢) 
print with printed edge 
numbers, then ship to you 
within 48 hours after 
receipt of your original. 


Write for 
complete laboratory 


price list. 


The Wide World of Sponsored Pictures 


Millions View “Petrified River” in U. S. and Overseas 


The Petrified River, a film 
about peaceful uses of uranium, 
sponsored by Union Carbide Cor- 
poration, has proved to be one of 
the more popular pictures among 
community groups, according to 
Modern Talking Picture Service, 
distributor of the picture. 

More than 1,500,000 people 
have seen the film in showings 
given by some 27,721 clubs, em- 
ployee groups and other adult au- 
diences in the United States, and 
school figures are even higher. 
More than 60,000,000 people are 
estimated to have seen the film on 
television. It recently received its 
1,000th telecast. 

In addition, The Petrified River 
has returned dividends of good 
will for the United States from 
overseas. Translated into 24 lan- 
guages, it has been shown in 72 
countries by the United States In- 
formation Agency. Its interna- 
tional reputation has been en- 
hanced by film awards won in 


both the Edinburgh and Salerno 
film festivals. 

The film gets its name from the 
prehistoric rivers whose beds lie 
buried under the mesas of the 
Colorado Plateau. Over 150 mil- 
lion years ago the precious ura- 
nium was deposited in these an- 
cient river beds. Much of the film 
footage was photographed in that 
colorful region of  flat-topped 
mesas and strange rock forma- 
tions. 

The United States Information 
Agency uses the film to show 
America’s intention to use ura- 
nium for peace and to illustrate 
the numerous benefits which 
atomic energy can give the world 
when used for constructive, peace- 
ful purposes. Other government 
agencies distributing the film in- 
clude the United States Bureau 
of Mines and the Atomic Energy 
Commission. 

The Petrified River was pro- 
duced by MPO Productions with 


Flerman & Babb to Hold Second Animation Film Workshop 


Inc., will 
workshop- 
film tech- 


| "peers & Bass, 
again sponsor a 
seminar in animation 
niques. 

The program will feature 30 
leading animation experts in dif- 
ferent aspects of animation film 
production, both basic and ad- 
vanced. Practical workshop dem- 
onstrations and practice sessions 
utilizing the latest types of rep- 
resentative animation equipment 
will be an important part of the 
program. 

Also scheduled are round-table 
discussions, frame-by-frame tech- 
nical analysis of animated films, 
special equipment exhibits, visits 
to animation film studios and 
screenings of the latest in anima- 
tion techniques. 

The workshop-seminar will run 
for four full days (including eve- 
ning sessions). There is no charge 
for the course. 

The F & B seminar will be di- 
rected to the needs of the anima- 
tion film producer as well as the 
industrial, university and govern- 
ment agency motion picture de- 
partments. Over 100 persons at- 
ended the first Florman & Babb 
workshop-seminar held in June, 
1960 

[Those attending represented 
such industrial firms as Ford, 
General Motors, Thiokol, Kodak, 
Lockheed, Boeing, North Ameri- 
can Aviation, Martin, General 


Electric, IBM, Republic Aviation; 
such government agencies as Red- 
stone Arsenal, U. S. Public Health 
Service, N.A.S.A., U. S. Army 
Air Defense Command, Federal 
Aviation Center; and studio per- 
sonnel from Jam Handy, Hol- 
land-Wegman, Centron, Robert 
Lawrence, plus many universities 
and colleges. 

Due to the overwhelming re- 
sponse to the first workshop-semi- 
nar, many applicants had to be 
turned away. But thanks to ex- 
panded facilities, the second F & B 
seminar, this year, will accom- 
modate 200 or more. Those in- 
terested may write to Charles 
Lipow, Coordinator, Florman & 
Babb, Inc., 68 West 45th Street, 
New York 36. me 


Arthur Florman commends Ted 
Nemeth’s Mary Ellen Bute on her 
1960 Workshop presentation. 
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the technical assistance of the 
Atomic Energy Commission. & 
a * * 

Armour Film on Space Feeding 
Joins “Mest Popular” Lists 
* Douglas Productions’ color mo- 
tion picture on the problems of 
feeding man in space, Beyond the 
Gravisphere, is chalking up dis- 
tribution figures with the speed of 
a Canaveral countdown. 

Sponsored by Armour and Co. 
for the U. S. Air Force, the 15- 
minute “science-fact” documen- 
tary features Narrator Alastair 
Cooke commenting on Armour 
Research’s progress in the prep- 
aration and handling of food for 
use in space craft. 

Figures at the beginning of the 
year indicated 368 showings to 
27,010 persons, with prints avail- 
able for showing in 89 countries. 
In addition, a French sound track 
has been added for television. 

Armour and Company’s Au- 
dio-Visual Department, P. O. Box 
9222, Chicago 90, Illinois, is 
handling free loan requests. » 

* * * 
Niles Crew at Aute Classic 
as Dow Comaradi Team Wins 


A Fred A. Niles Productions’ 
film crew secured action-packed 
material for a motor racing motion 
picture when the United States 
COMARADI team won top honors 
at Germany’s Nurburgring 1,000 
kilometer sports car classic on 
May 28. 

Driving a “time 61 Maseratti,” 
the CoMarRapit drivers finished the 
race in seven hours, 51 minutes 
and 39.02 seconds, providing Gor- 
don Weisenborn, director of the 
Niles’ film, with a dramatic climax 
as the winning team of Masten 
Gregory and “Lucky” Lloyd C. 
Casner crossed the finish line. 

This is the second consecutive 
year that the U. S. CoMARaD! 
team, sponsored by the Dow 
Chemical Company, Midland, 
Mich., producer of the film, has 
won the Nurburgring classics. The 
team’s winning drivers last year 
were Sterling Moss and Dan 
Gurney. That victory marked the 
first time in 34 years that an 
American team has won a Euro- 
pean motor race. 

The Niles’ crew plans to shoot 
the Vingt-Quatre Heures de Le 
Mans classic for sports and “gran 
turismo” cars in France before 
returning home to edit the film. 
Weisenborn, with Andy Costikyan 
at the camera, has also taken 
footage of the Targa Floria road 
race held April 30 in Sicily and 
the Grand Prix de Monte Carlo 
for Formula I cars held in May. 
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Medical motion pictures have grown-up. The layman 





sees only a very few of the many screened for physi- 
cians, surgeons and hospital staffs. All of them, now- 
adays, are designed to bring new and vital information 
to the greatest number of professional people in the 
shortest possible time. Medical motion pictures are 
helping to save lives. But remember: Doctors are the 
toughest audience a motion picture can face. Some 
of us are bug-hunters. Doctors are lint pickers, 


bless them. 





Frank K. Speidell, President 
P. J. Mooney, Vice-President & Treasurer 
T. H. Westermann, Vice-President, Sales 
Alexander Gansell, Secretary 


Medical 
Pictures 


by Audio... 


Atomic Energy Commission 


American Bosch Arma Corp. 


American Machine 
& Foundry Co. 


American Telephone 
& Telegraph Co. 


Babcock & Wilcox Co. 


E. I. duPont de Nemours 


& Co., Inc. 
Ethyl Corporation 
The Gillette Company 
McGraw-Hill Book Co. 


Producer--Directors: 


Frank Beckwith 
L. S. Bennetts 


—and many, many others 


Alexander Gansell 
H. E. Mandell 
























National Board of Fire 
Underwriters 


National Cancer Institute 
National Cotton Council 
Port of New York Authority 
Schering Corp. 

E. R. Squibb & Sons Div. 
The Texas Company 

Union Carbide Corp. 

U.S. Navy 

Western Electric Co. 


Westinghecuse Electric Corp. 








Harold R. Lipman 
Erwin Scharf 


REEL NEWS 
FOR 
FILM MEN! 


w~— 
Certified Storage 
for 500,000,000 feet at 


BEKINS 
FILM SERVICE CENTER 


e Easy access! 
e Complete records! 
e Prompt delivery anywhere! 


Services provided include 


Distribution 
Inspection 
Grading & Cleaning 
Repairing & Rejuvenation 
Scratch Removal 
Protective Coating 
Editing 
Commercial Insertion 
Storage 


Call Bekins today 
for Certified Service! 


E> 


BEKINS 
FILM SERVICE CENTER 


1025 N. Highland + Hollywood 38 
HO 9-8181 


New GM Version of “Where Mileage 
Begins”—Study of Automotive Engine 


Sponsor: General Motors Corp. 


TITLE: Where Mileage Begins, 25 min., color, 
produced by Audio Productions, Inc. 

This is a film with a pre-conditioned ready- 
made audience. For 19 years, schools all over 
the country used and appreciated a General 
Motors motion picture showing how a typical 
six-cylinder engine is constructed. Its title was 
Where Mileage Begins, and it was made by 
Audio Productions in 1940. The new version, 
just released, has a new engine, color instead 
of black-and-white film, and it will probably 
be one of GM’s most popular subjects in 1980. 

As with its hoary old counterpart of the 
same name, Where Mileage Begins is simply an 
engine (a Chevrolet V-8 this time) putting it- 
self together in the timeless stop-motion movie- 
magic technique of the marching beer cans, 
etc. Pistons waddle in and dive into the cylin- 
ders all by themselves, bolts march up in.smart 
precision and whirl themselves into place. It 
isn’t a new technique, of course, but it is 
thoroughly well done, and nothing could tell 
the story with more clarity. 

Technical animation sequences are intro- 
duced at various points in the film to show 
how the four cycles of internal combustion 
operate, how the flow of electrical current pro- 
duces ignition, and how cooling water circulates 
throughout the block and radiator. 

Where Mileage Begins will take its place in 
the GM Film Library, which has branches in 
Detroit, New York and San Francisco. Wy 


Treat Fishing in Ireland is Theme 
of Charming New Pan American Picture 


Sponsor: Pan American World Airways. 


TITLE: Fishing in Ireland, 6 min., color, pro- 
duced by MPO Productions, Inc. 

The special magic of Larry Madison with 
a fish framed in his viewfinder is evident in 
this charming little film about trout fishing in 
Ireland, in May. 

Working with a fine broth of a script by 
Jack Rowles, Madison’s film is aimed dead-on 
at the thirty million Americans who like to 
fish—and this Irish fishing is something special. 

Mayflies, delicate winged creatures, hatch in 
Southern Ireland in May, and live but a day. 
The Irish angler puts two flies on a very fine, 
short-shanked hook. Downwind, the twin May- 
flies float—or fly. They soar above the blue 
waters of the lakes and streams as naturally 
as can be—until hauled down to tantalize a 
trout. It’s called blow-line fishing—or “dap- 
ping.” Three, four—up to twelve pound brown 
trout are plenty for the taking in these beauti- 
ful Irish lakes. 

The film suggests that your wife will probably 
come with you—only to take an embarrassing 
number of fish that really belong to you. But 
her interests will surely turn to the peculiar 
Irish charm and beauty—the greenness, yellow 
gorse, white thorn, thatched cottages and 
castles. 

And, of course, we’re all only a day away— 
as the big bird flies. Pan Am, that is. . 
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A rolling theater 
that shows big, clear 
films in rooms 
sunshine bright... or 
anywhere. 





Pending 


The Wilson Movie-Mover RP is the one 
rear projection unit that uses your 
present 16mm projector—any make. 


IT’S NEW AND 
CHALLENGES 
THE IMAGINATION 


Example: a film producer uses the RP unit 
to preview films in his office. A salesman 
shows films to prospects in a glass walled 
showroom. A lieutenant uses the RP to show 
filmstrips in a laboratory. A personnel direc- 
tor indoctrinates employees via films in the 
company lunchroom. In all cases, rooms are 
brightly lit, pictures are sharp, visibility is 
excellent. 


Where can you use the RP? 

Screen size is equal to a 30” TV receiver. 
Ideal for groups up to 50 persons. Unit all- 
steel, fully welded, baked-on enamel sandal- 
wood finish. Rolls easily on large 4” casters. 
Hundreds of RP units now in use. 


Cost: $139.50 and $159.50 plus a wide 
angle lens if you don’t already have one. 
Complete satisfaction guaranteed in writing. 
For more information write to: 


H. WILSON CORPORATION 


546 W. 119th Street @ Chicago 28, Illinois 
[-] I'd like a demonstration of the RP unit. 
[] Please send literature on the RP unit. 
[] Please send literature on mobile projection tables. 





Name 
Company Name 
Address 

City & State 
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Sound Head Threading.is Gone for G 


with the All-New GRAFL 





IMPO RTANTLY ADVANCED in every aspect of its 


operation and performance, the all-new Galaxy estab- 
lished many new criteria in 16mm projection. 

For example, you’ll never need to thread another 
sound head. Slide film into a slot, flip a lever, and film is 
positioned, sound loop formed, and sound head threaded 
—all accurately, instantly, automatically! 

Galaxy, throughout its entire operation, is easy, 
positive, and fast. Grouped pushbuttons provide exclu- 
sive new full fingertip control of start, still, stop, and 
both light levels of its unique new high-intensity lamp. 


At normal brightness, equivalent to 800 watts, lamp life 
is extended a remarkable 10 times—to a minimum of 
150 hours! For dense prints, long throws, or minimum 
room darkening, you don’t change lamps—just push the 
“Hi” button for the equivalent of 1200 watts—a bril- 
liance surpassed only by carbon arcs! 





00 








Galaxy’s smooth, rapid rewind is also pushbutton 
controlled—without handling reels, reel arms, belts or 
gearing. And, take-up reel and reel arm are always 
ready for your next film. 

Add to all this the outstanding quality of a new 
sound system incorporating an exclusive phototransis- 
tor for hiss-free sound pickup, plus a full 15-watt high- 
fidelity transformer-powered amplifier. And, for the 
first time, separate bass and treble controls give you full 
control of the acoustically designed speaker system... 
provides richest music and most natural speech. It is 
the finest projector ever available to the 16mm field— 
brightest, coolest, quietest and by far the easiest to use. 
For a demonstration of the all-new Galaxy, call your 


Grafiex AV dealer 
or write directly Go RAFLEX 


to Graflex. A SUBSIDIARY OF GENERAL PRECISION EQUIPMENT CORPORATION Gp 


Rochester 3, New York. In Canada: Graflex of Canada Limited, 47 Simcoe St., Toronto 1, Ontario 





EX alaxy 








16mm COLOR PRINTS 


See the difference... 


when 16mm Color Specialists process prints! 


Color Reproduction Company 
has been specializing 
in 16mm Color Printing for 
over 22 years. 
Let these color specialists 
demonstrate what this means 


on your next print order! 
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REPRODUCTION COMPANY 
7936 Santa Monica Bivd., Hollywood 46, California 
Telephone: OLdfield 4-8010 


SIGRES POUND 


M. R. Abrams, Herb Bregman 
Join Beard of Viewlex, Inc. 


*& Monroe R. Abrams and Her- 
bert Bregman have been elected 
to serve on the board of Viewlex, 
Inc., Holbrook, L. I., Louis A. 
Peirez, chairman of the board, 
has announced. 

Abrams is a vice-president for 
sales and advertising. He has been 
an executive officer of the com- 
pany for over 10 years. Bregman 
is a vice president in charge of 
production for Sonic Recording 
Products, Inc., Hicksville, L. I., a 
subsidiary of Viewlex. 

Viewlex develops and manufac- 
tures projection equipment, elec- 
tronic devices, aerial cameras, 
missile electronic control sub-sys- 
tems and optical products and 
components for military and com- 
mercial use. The firm, which sells 
through approximately 800 audio- 
visual dealers in the U. S., is one 
of the largest manufacturers of 
35mm filmstrip; 2” x 2” slide pro- 
jectors and sound slidefilm equip- 
ment. Ge 

* ak * 
Commerce Dept. Reports Rise 
in Film, Equipment Experts 


& The U. S. Department of Com- 
merce reports a substantial rise in 
exports of motion picture film and 
equipment and still photographic 
products for the first quarter of 
this year over January-March, 
1960. 

Figures issued by the Scientific, 
Motion Picture and Photographic 
Products Division, Business and 
Defense Services Administration, 
value motion picture shipments at 
$13,053,739, a 13.6 per cent in- 
crease over the $11,488,251 of a 
year ago. 

Equipment exports, including 
cameras, studio and _ projection 
equipment were responsible for 
about a third of the shipments, 
and the value, $4,595,475, was 
approximately 14 per cent over 
the 1960 quarter. Ve 

* * * 
Bell & Howell Acquires 19% 
of Japan Cine Equipment Co. 


Bell & Howell has acquired 49 
per cent ownership of Japan Cine 
Equipment Mfg. Co., Ltd., wholly- 
owned subsidiary of J. Osawa & 
Co., Ltd., Tokyo. 

In announcing the new affilia- 
tion, Everett F. Wagner, president 
of Bell & Howell’s International 
Division, noted that JCEM “will 
produce motion picture cameras 
and projectors for sales in Japan 
and other world markets. IQ 
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Mel Dellar Lew Jacobs 


Murray Lerner Larry Madison Ira Marvin 


ctors... 


Marvin Rothenberg 


ae 


Z da, 
Lloyd Ritter Mickey Schwarz Victor Solow Chuck Wasserman 


“Film is a director’s medium”...and the largest permanent group of experienced, 
gifted directors in the commercial field are on staff at MPO. The awards so consistently 
won by this group is tribute to their talent . .. but beyond awards, and more important 
to the sponsor, is their ability to creatively interpret the client’s message and transmit 
it through the film medium. 


MPO Productions, Inc., a subsidiary of MPO Videotronics /15 East 53rd Street, New York 22, N.Y. 
also in Detroit, Chicago, Hollywood 
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THE MAN WHO 
REPRESENTS 
YOU TO YOUR 
EMPLOYEES 


You can indoctrinate men who serve 
as your supervisors with your own 
ideals and aspirations . . . and help 
these men to express you to the 
people they supervise. 

You can help them interpret a 
better understanding of company 
policies, enhance loyalty and de- 
velop a sense of greater responsi- 
bility with 


“THE SUPERVISOR 
AS A REPRESENTATIVE 
OF MANAGEMENT” 
This is just one of eight powerful 
sound slidefilms that save a load of 
time and effort for the busy execu- 


tive, assuring accurate training wiih 
no chance of misunderstanding .. . 


“SUPERVISOR TRAINING ON 
HUMAN RELATIONS" 


Write today for other 
titles in the series 
and details concerning 


a preview. 


Guided FILM Missiles 


ROCKET 
4A 
PICTURES 


6108 Santa Monica Boulevard 
Hollywood 38, California 





WASHINGTON FILM COMMENTARY 


by Mary Fineh Tanham 


Washington Correspondent for Business Screen 


NASA Film, Freedom 7, a 
Thrilling Flight Into Space 


According to reports from the 
Second Annual National Conven- 
tion of the Industry Film Pro- 
ducers Association, there were 
“hundreds of favorable com- 
ments” about the off-the-cuff 
Space Agency presentation which 
included the first historic premiere 
of Freedom 7, NASA’s magnifi- 
cent documentary film accurately 
dramatizing in color Commander 
Shepard’s historic space flight. 
The 28-minute film, soon to be re- 
leased to the public, highlighted 
the actual sound track and “on 
board” photographic recording 
made during the suborbital flight. 


Powers Stresses Time Factor 


The National Aeronautics and 
Space Administration’s Bob Hem- 
mig and Project Mercury Infor- 
mation Officer, Lt. Col. John 
(“Shorty”) Powers, USAF, led 
off the program with informal 
questions and answers about the 
utilization of engineering photog- 
raphy and data for documentary 
films. Colonel Powers stressed the 
fact that technical films, such as 
those of man’s first flight into 
space, must be used at once to be 
of real value to science, industry 
and the public. 

“This film of a milestone event 
was one of the most emphatic 
uses of documentation” said the 
Air Force Colonel, whose phrase 
“everything is A-O.K.,” was heard 
with relief by millions of anxious 
radio and TV audiences during 
Commander Shepard’s flight and 
on the following journey by Cap- 
tain Gus Grissom. 


You Are Orbited in Space 


The color two-reeler, which 
was scripted by Clifford Peacock, 
subjectively orbits the viewer into 
space as surely as if he were there. 
You, in the audience, go through 
two years of grueling training with 
the astronauts, learning to handle 
every possible simulated condition 
which might confront you in 
space. You practice controlling 
the pitch, roll and yaw of the cap- 
sule; you float through weightless- 
ness like Martian fish; you study, 
and dream, and become an inte- 
gral part of an unbelievable “sys- 
tem.” And then, early one morn- 
ing, you walk out to the dark 
launch pad, look up in awe at the 
beautiful, manmade “bird” which 


NASA Astronaut Alan B Shepard, Jr. 
shown in Mercury spacecraft before 
sealup. A scene from “Freedom 7.” 


will blast you off the face of the 
earth—and ... 

Even though the results of that 
May 5, 1961 flight are history for 
the audience, the actual films in- 
side Commander Shepard’s space 
capsule are so dramatic that al- 
most unbearable tension is built 
up in the viewer. You, again, 
watch with apprehension when 
the astronaut’s eyes flicker across 
the instrument board; when he is 
descending, the “G” forces are 
felt in the pit of your stomach; 
afterwards, the relatively quiet 
calm of a helicopter ride is anti- 
climax. 

One of Year’s Best Films 


Thanks to NASA, millions of 
earthmen will take this once-in-a- 
lifetime trip to space via film. 
Without doubt, Freedom 7 is a 
fine example of the way in which 
historic events can be documented 
for the public in a memorable 
way. 

* * ok 
Major Watker Now Chief of 
Air Force-Spensored Program 


“Chief, Sponsored Film Pro- 
gram” is the brand-new title which 
has been created for the key man 
in the big Air Force industry- 
sponsored film program. Major 
“Johnny” Walker, formerly with 
the Office of Information in the 
Strategic Air Command and the 
Information Plans and Programs 
Division in the Pentagon, is filling 
the new post. 

Major Walker will handle all 
inquiries and script approvals; he 
may be reached in Washington by 
phone at Oxford 7-4425, or by 
mail c/o SAFOI-38, Washington 
7 ok he 


600 Prints of “Challenge 
of Ideas” to Armed Forces 


The armed services have or- 
dered more than 600 prints of the 
new Defense Department film, 
The Challenge of Ideas, dramatiz- 
ing the struggle against com- 
munism. As narrators, the film 
features Edward R. Murrow, head 
of USIA; Helen Hayes, John 
Wayne and Hanson W. Baldwin, 
military editor of THE NEw York 


TIMES. 
oe Oo * 


Don Barach New President 
of Washington Film Council 


Donald E. Baruch, Department 
of Defense film specialist and 
U. S. delegate to the Venice Film 
Festival, is the new president of 
the Washington Film Council for 
the 1961-62 terms. Ashley P. 
Beattie of CIA and Mabel A. 
LeFevre of OEEC will serve as 
vice-presidents. 


* * * 


Federal Aviation Agency 
Films in Production, Seript 


The Federal Aviation Agency, 
which has developed one of the 
most active programs in the Gov- 
ernment, has just awarded two 
new film contracts and one script 
for a big “p.r.” film. 

Holding Pattern Procedure will 
be filmed by Creative Arts, Inc., 
of Washington, and ATC Radar 
Terminal Procedures, Part II, will 
be produced by the DeFrenes 
Company, Philadelphia. The pub- 
lic information motion picture, 
which will cover the whole spec- 
trum of Air Traffic Management 
Services for the public, is being 
written by Coe-Peacock, Inc. of 
Washington. 

Tony Jowitt, Chief of the Mo- 
tion Picture Branch of FAA, also 
announces that Jn These Hands, 
an orientation film for electronic 
maintenance technicians, pro- 
duced partially by FAA and Wild- 
ing, Inc., is nearing completion. 
Path From the Sky, a part anima- 
tion, part “live” film, being pro- 
duced by Norwood Studios, Inc., 
of Washington, is in this same 
stage. Le 

* * * 
Sgt. Queen Joins Red Cross 
Following Army Retirement 


Stuart A. Queen, for eight 
years host-narrator of the Army’s 
weekly television series, The Big 
Picture, has joined the public in- 
formation staff at American Red 
Cross headquarters in Washing- 
ton. 

Known to millions on TV as 
“Mister Army,” Queen recently 
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retired with the rank of Master 
Sergeant after 20 years of service, 
the last 15 as a public information 
representative, specializing in ra- 
dio and television programs. In 
his new position, he will work 
with national organizations, inter- 
preting Red Cross programs to 
their memberships with the ob- 
jective of increasing their partici- 
pation. 
2k * * 

International Trade Fairs’ 
Role Shown in New Picture 


Since 1954, 63 million people 
around the world have viewed 
American exhibits at International 
trade fairs. Jointly sponsored by 
industry and the U. S. govern- 
ment, the objective of this educa- 
tional, good-will program has 
been “to tell adequately the story 
of our free and competitive enter- 
prise system and to provide effec- 
tive trade promotion coopera- 
tion.” It has been most successful. 

Business leaders have said: “I 
believe the Office of International 
Trade Fairs is of great assistance 
to American manufacturers in 
promoting sales in foreign mar- 
kets,” and, “Don’t hesitate to call 
on us if we can supply any mate- 
rial to make the U. S. trade shows 
more valuable.” 

Inter-Agency Group Plans 

Each year, an Inter-Agency 
Trade Fair Committee, consisting 
of representatives from Com- 
merce, State and the USIA, guides 
the program and accepts invita- 
tions to show. This group is re- 
sponsible for preparing exhibit 
themes appropriate to the loca- 
tion and to U. S. foreign policy 
objectives in specific areas. Indus- 
try donates services and products 
to support the themes. 

A fourth, annual film about this 
project, designed for business ex- 
ecutives and community leaders, 


“The Trade Fair Story” gives busi- 
ness a vivid picture of this program. 


has just been completed for the 
Office of International Trade 
Fairs. Titled The Trade Fair Story 
it will also be shown at 13 over- 
seas exhibitions, among them Poz- 
nan, Poland; Zagreb, Yugoslavia; 
Accra, Ghana, Colombo (Cey- 
lon), Cairo and West Berlin. 


Opening Message by President 

U. S. exhibition viewers will be 
greeted by the following message 
from President Kennedy: 

“You will see here the manner 
in which myriads of small busi- 
nesses are woven into the fabric 
of the American economic system 
and how effectively this system 
works to enrich the lives of the in- 
dividual citizens who make up our 
nation.” 

Chet Huntley narrates this 
1414-minute, 16mm _ color film 
which accompanies the highly- 
animated, showmanship-like ex- 
hibits sent abroad—and which 
contrast sharply with the “show- 
case” or static displays of other 
lands. 


Four Pictures Now Available 

The ITF program is adminis- 
tered by Harry B. Lyford, Chief 
of Public Information; for those 
who wish to learn why American 
leaders enthusiastically support 
this program, information may be 
obtained from his Office of Inter- 
national Trade Fairs, U. S. De- 
partment of Commerce, Washing- 
ton 25, D. C. And you can ask 
for the free loan of The Trade 
Fair Story or any of the three 
other color films, Tradeways to 
Peace, Showcase for Freedom, 
Uncle Sam Goes to the Trade 
Fairs, each 1414 minutes in 
length. 


a * * 


NBC Films HOPE Journey: 
Ex-Cell-O Film is Showing 


After many months in Indo- 
nesia, the good ship HOPE has 
docked in Saigon, where more 
than 100,000 Vietnamese imme- 
diately applied for medical treat- 
ment. The Saigon operation will 
be documented by the National 
Broadcasting Company for gen- 
eral showing in the U. S. this 
November. 

Veteran actor Ralph Bellamy 
will narrate the documentary film, 
under the direction of NBC’s Har- 
old Kemp. In the interest of inter- 
national peace, the Ex-Cell-O 
Corporation has also lensed the 
journey of the huge floating medi- 
cal center in a current, well- 
received 16mm sound film, titled 
Project HOPE, being distributed 


(CONTINUED ON NEXT PAGE) 
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Now-—royalty-free RCA Sound 
e Sound e Editorial 


e Laboratory Services 
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CAPITAL FILM LABORATORIES, INC, 
1905 FAIRVIEW AVENUE, N. E, 
WASHINGTON 2, D.C. 
PHONE LAWRENCE 6-4634 
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by Modern Talking Picture Serv- 

ice and Association Films. 
HOPE has also most advan- 

tageously and extensively used au- 


Fool f 


HOPE scene: Nurse Virginia Fern- 
bach spends her off-duty hours visit- 
ing local hospitals in Indonesia. 


dio-visuals for training and indoc- 
trination of both American and 
foreign medical personnel at its 
ports of call. 

*” *x * 
Projector Makers in News at 


Natl Audio-Visual Convention 


An impressive line-up of the 
latest in audio-visual equipment, 
new films and upcoming “teaching 
machines” greeted some 3,500 
registrants at the National Audio- 
Visual Convention and Trade 
Show which closed July 25 in 
Chicago. 

News of the acquisition by the 
Kalart Company, Inc., of Tech- 
nical Service, Inc., manufacturer 
of continuous and other special- 
purpose projectors was an- 
nounced, effective September Ist. 
That company’s facilities and of- 
fices, now headquartered in Farm- 
ington, Mich., will be moved to 
Kalart’s home in Plainville, Conn. 


Pageant’s Solid-State Sound 
Star of Eastman Kodak’s ex- 
hibit at NAVA was the new 


Pageant Sound Projector 
(16mm), Model AV-126-TR, 
which features a_ transistorized 
sound system, said to be the first 
with a completely solid-state 
sound setup. Featuring a seven- 
transistor, high-fidelity amplifier 
and a one-switch control, the new 
Pageant goes into operation im- 
mediately, without a warm-up 
period. 

Other equipment drawing visi- 
tor attention was the Gray Audio- 
slide sound projector; Litton In- 
dustries’ tape-slide “teaching ma- 
chine” developed for production 
line instruction and a myriad of 
other purposes. 

See pages 29-40 for the special 
feature: Audio-Visual Equipment 
Trade Fair. Ly 

oie ok ok 
Projection Equipment Buyer's 
System Organizes Key Data 


Just announced by the Editors 
of BusINEss SCREEN (see page 
49) is the world’s first organized, 
continuous ready reference sys- 
tem for the buyer of audio and 
visual equipment and related ac- 
cessories. 

Housed in a heavy-duty, deluxe 
loose-leaf binder containing spe- 
cial dividers. The Audio-Visual 
Equipment Buyer’s Service will 
be available to Charter Subscrib- 
ers only at $9.75. 


Below: Arabs see Spindler & Sauppe 
Selectroslide in U. S. exhibit at the 
recent International Agricultural Ex- 
hibition held in Cairo, Egypt. 
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MOTION PICTURE PRODUCTION, 
EDITORIAL and TECHNICAL SERVICES 


FOR BETTER FILMS 


CREATIVE EDITING AND COMPLETE 
PERSONAL SUPERVISION 


JOSEPH JOSEPHSON 
Circle 6-2146 
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45 West 45th St. 
New York 36 
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You’re on schedule... 


WITH THE LEADER IN LIGHTING, GRIP EQUIPMENT, 
PROPS, GENERATOR TRUCKS AND TRAILERS 


RENTALS 


-— 7.) i — ~ e— ) —) 2 A" [OF = 


Send for a schedule of rental. rates 
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GRIP EQUIPMENT LIGHTS GENERATOR TRUCKS 
AND TRAILERS 


LARGEST SUPPLIERS OF MOTION PICTURE, TV AND 
INDUSTRIAL PHOTOGRAPHIC EQUIPMENT IN THE EAST 


LIGHTING THE MOTION PICTURE INDUSTRY SINCE 1921 


© Cade Kou. 
333 West 52nd Street, New York City, Circle 6-5470 
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TO YOUR 
SALES 


TRAINING snats Taamente 
PROGRAM 


FILMS 


Dartnell’s 
“DIRECTORY 
OF 
SALES 
TRAINING 
FILMS” 


Is Yours . . . FREE! 


Dartnell has carefully developed a library 
of outstanding sales training films that 
demonstrate tested techniques of ad- 
vanced salesmanship. As the nucleus of 
your next sales meeting, they can add 
interest and impact as well as profes 
sional sales instruction. To help you select 
the right one for your meeting, we have 
prepared a 16-page illustrated Directory 
with all the facts you need — including 
rental and purchase costs. Send for your 
free copy, now! 


DARTNELL 


1801 LELAND AVENUE + CHICAGO 40, ILLINOIS 
“WEADQUARTERS FOR SALES TRAINING FILMS” 


TODAY 


Dartnell Corp. 
1801 Leland Avenue, Chicago 40, Illinois 


Gentlemen: Please send me a copy of 
Dartnell’s “Directory of Sales Training 
Films.” 


Name 
Company 
Address 
City 


Zone State 


to 
to 


Volkswagen Film on Technical 
Ald Awarded Marathen Intl. 


Marathon International Pro- 
ductions has been awarded a con- 
tract by Volkswagenwerk, of 
Wolfsburg, Germany, for the pro- 
duction of a new color motion 
picture on the subject of interna- 
tional technical assistance by pri- 
vate industry. 

The new film will be the fifth 
Marathon has produced for 
Volkswagen, world’s fourth 
largest auto maker. Credit for the 
recent “Scenic Austria” film (dis- 
tributed by Marathon) should go 
to Lisa Chickering and Jean Por- 
terfield of Viewpoints, Inc. Va 


x a * 


Leve Expands Client Facility 
With Larger New York Offices 


James Love Productions, Inc., 
film production firm, has opened 
new offices for expanded client 
services at 2 W. 46th Street, New 
York City. 

New services include creative 
and art departments, a new print- 
ing and print distribution set-up 
that offers economies to clients, 
and additional account representa- 
tives to give customers more 
direct service. ag 


* a * 


CORRECTION 


In Issue Three of BUSINESS 
SCREEN MAGAZINE, we _ inadver- 
tently omitted an all-important as- 
terisk (*) from the Arriflex ad 
on Page 15. The ad refers to the 
fact that “of the fifteen 1960 In- 
dustrial Film Awards, ten went to 
films shot with Arriflex . . . cam- 
eras.” The missing asterisk should 
have appeared above the word 
“Awards,” thereby directing the 
reader to the “*ANNUAL IN- 
DUSTRIAL FILM AWARDS...” 
caption directly under the Arriflex 
camera illustration. Ly 


Cal Dunn (1) and Joe Betzer show 


studio model to piayer Jo Boyle. 


Efficiency Keynotes the New 
Chieage Studies ef Cal Dunn 

The Cal Dunn Studios, now lo- 
cated at 141 West Ohio Street in 
Chicago, reveals a “new concept 
in film studio workability.” 

The studio, which recently took 
over the entire fourth floor of the 
La Salle-Ohio Street building, just 
outside the Loop, was “designed 
from scratch to speed up produc- 
tion and get rid of costly time 
and budget waste,” Cal Dunn, 
president, explained. 

An unusual feature of the new 
studio is its Central Stage Area, 
around which all other film work 
will flow. 

“Ideas starting in the creative 
department will move directly in- 
to our art and animation de- 
partments, then straight to cam- 
era, editing and screening,” Dunn 
said. 

“A client shooting live-action 
photography on the central stage 
can check on every other phase 
of his job in seconds,” he added. 

The central stage, on which 
four sets at a time can be con- 
structed, was designed to avoid 
light-stands-and-cord clutter on 
the floor. Opportunities to shoot 
“in the round” cut down time- 
waits in moving from one stage to 
another. a 





It's the 


“KNOW-HOW 


that counts... 


CRAFTSMEN at Knight Studio, Chicago have 
produced title typography for many award- 
winning films; for national publications; and 
specimen showings (the most exacting work 
in the typographic field) for one of the most 
progressive producers of typefaces. All this 
experience is yours without premium prices. 


Knight Studio 


159 East Chicago Avenue, Chicago 11, Illinois 





Zuality! 


KOSTER FILM 
FACILITIES, inc. 


1017 New Jersey Avenue, S. E. 
WASHINGTON, D. C. 
Phone: Lincoln 4-4410 


Complete Facilities 
For the Producer 


Modern Laboratory 

Spray Processing 

Quality Controls 
Negative-Positive-Reversal 
Color Duplicating 

Recording and Mixing 
Magnetic and Optical Sound 
Direct Electronic Sound Printing 
Editorial Service 


Sound Stage and Studio 


Our Own Custom Building to 
Provide All Services Under 
One Roof... 

Wert “Time Try Rosters 
SEND FOR BROCHURE 
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A-V CALENDAR: 1961 


August 21-25 

University Film Producers Con- 

ference; Congress of the In- 
ternational Schools of Cinema 
& Television (concurrent meet- 
ings); Berkeley campus, Uni- 
versity of California. Co-chair- 
men: O. E. Patterson, UCLA; 
Clyde Smith, U.C, Extension. 


August 21-25 
Biological Photographic Asso- 
ciation, 3lst Annual Meeting. 
Hotel Knickerbocker, Chicago, 
Illinois. 


August 21-Sept. 2 
Stratford (Ontario, Canada) 
International Film Festival. 
CINE selections shown here. 


September 2-12 
Cannes International Film Fes- 
tival (theatrical emphasis); 
Cannes, France. 


September 13-15 


9th Annual Columbus Film Fes- 
tival, Columbus, Ohio. Entry 
closing date: July 15, 1961. 


October 2-6 
SMPTE 90th Semiannual Con- 
vention, Lake Placid, N. Y. 


October 9-11 

Industrial Film & A-V Exhibi- 

tion, including annual exhib- 
its. Theme: “Sound & Vision as 
a Tool.” Barbizon-Plaza Hotel, 
Central Park South, New York 
City. Herbert Rosen, in charge 
of arrangements, 17 E. 45th St., 
New York 17, N. Y. 


October 16-20 
1961 National Safety Film Con- 
gress, Chicago, Ill. Awards to 
be given winners of Safety Film 
Plaques. 


October 23-26 

Industrial Audio-Visual Asso- 
ciation, Annual Fall Meeting 
(members only; guests by invi- 
tation). Hotel DuPont, Wil- 
mington, Del. Program chair- 
Daniel Rochford, Room 
30 Rockefeller Plaza, 

New York 20, N. Y. 


November 1-14 
5th San Francisco International 
Film Festival, San Francisco, 
California. 


November 16-25 
International Festival of Tech- 
nical & Scientific Films, Buda- 
pest, Hungary. 


April 29-May 4, 1962 
SMPTE 91st Semiannual Con- 
vention, Ambassador Hotel, 
Los Angeles. 
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Serving the World's Finest Film Makers 


NOW AVAILABLE AT F & B 
ENGLAND’S FAMOUS 


ACMADE MARK II 
EDITING 


TABLES 


uv u 


Price complete and 
duty paid. 


$2975 


fob New York 


e 35mm and 16mm 
For Studios & TV * 
Cutting and Viewing 


Continuous movement (non-intermittent) safer 
for negative or positive viewing. 

Synchronous and variable speed, instant stop, 
forward and reverse foot pedals and press 
button. 

Film paths instantly declutchable by switch 
selection. 

Projected picture 8”x6” or larger by removing 
screen. 

Separate magnetic and combined optical and 
magnetic heads. 

Built-in synchronizer footage counter and run- 
ning time counter. 

Removable flange plate with tite wind roller. 
Instant sound track selector. 

Manual inching control. 

Fast rewind controls. 


RECENT PURCHASERS: 


J. Walter Thompson, New York; Safety Enterprises, Ohio; 
Sound and Scene Productions, Texas; Bay State Films, 
Mass.; Stamford University, California; Army Ordinance 
Corps, Maryland. 


FLORMAN 
s BABB, inc. 


68 West 45th Street 
MUrray Hill 2-2928 


New York 36, New York 
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Another Fine Product From ACMADE 


AUTOMATIC 
BUTT SPLICER 


Cuts, Splices, Applies Magic Mylar Automatically! 


The first practical, 
speedy and efficient 
automatic splicer and 
perforated adhesive 
tape (Magic Mylar) 
applicator on the 
market. Now, with no 
fuss, mess or waste, 
it is possible to 
splice, repair, butt 
splice, or strengthen 
splices on all types 
of film—positive, neg- 
ative, magnetic—even 
duPont Cronar or 
other bases. 


The splicing tape is 
registered on preci- 
sion pins and held in 
place until automat- 
ically applied to the 
film by swinging the 
arm over and press- 
ing the chromed but- 
ton. This action si- 
multaneously cuts 
the adhesive and ap- 
plies it—in perfect 
register to the film. 


Mode! 35 for 35mm 
Model 16 for 16mm 


The cutting arm, 
shown in operating 
position, is used by 
pressing the chrome 
button for cutting 
both sides of the film 
simultaneously. The 
film, of course, has 
been registered on 
pins in the horizontal 
channel. The cutting 
blade is easily re- 
placed when neces- 
Sary. 


$295 


Write For Brochure 


F&B 
MAGIC 
MYLAR 


nique. es 
. Ss : ry ©@ 

\ i y j 
UAW 


NOW IN NEW 


$4.04 for 35 mm 


Name 
Address 


City 


A new splicing and 
repairing tech- 


20 FT. ROLLS! 
Only $2.20 for 16 mm; | 


Please send me: 

20 ft. rolls — transparent 16mm — 
CJ single perforation (T16S) at $2.20 
B 66 ft. rolis — transparent 16mm — 
L single perforation (T16S) at $6.00 
r— 20 ft. rolls — transparent 16mm — 
LJ] double perforation (T16D) at $2.20 
r— 66 ft. rolis — transparent 16mm — 
LJ double perforation (T16D) at $6.00 
20 ft. rolls —transparent 35mm 
(T-35) at $4.04 
66 ft. rolls—transparent 35mm 
(T-35) at $11.00 
66 ft. rolls—white opaque—16mm— 
magnetic film only (0-16) at $6.00 
66 ft..rolls — white opaque — 35mm 
(0-35) at $11.00 
1%" splicing tape for magnetic tape 
(S4) at $.57 





QUALITY-BILT 
Film Shipping Cases 


e Best quality domestic fibre 

e Heavy steel corners for 
added protection 

e Durable 1” web straps 

e Large address card holder 

with positive retainer spring 

e Sizes from 400’ to 2000’ 

OTHER “QUALITY-BILT” ITEMS: 

Salon Print Shipping Cases 

Sound Slidefilm Shipping Cases 
(for Transcriptions & Filmstrips) 

2” x 2” Glass Slide Cases 
Filmstrip Shipping Cases (hold up 
to 6 strips plus scripts) 


Write direct to 
manufacturer for catalog 


WM. SCHUESSLER 


361 W. Superior St., Chicago 10, Ill. 





AUTHORIZED ‘RCA’ DISTRIBUTOR 
* 


16MM SOUND EQUIPMENT 


. 
SALES, SERVICE, PARTS, TRADES 
Free Illustrated Booklet, ‘C’ 


NATIONAL CINEMA SERVICE 
71 Dey St. © WO. 2-6049 © N.Y. 7 
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THE SCREENING ROOM 


S-K-F Producing Film on 


Heart Arrest Emergency Care 


A training film demonstrating 
emergency treatment for heart ar- 
rest is being produced for phy- 
sician-directed rescue squads by 
Smith Kline & French Labora- 
tories of Philadelphia. 

The techniques, called “exter- 
nal cardiac massage,” involve non- 
surgical first aid in cases of heart 
stoppage. The procedure was de- 
veloped by a team of physicians 
at Johns Hopkins University in 
Baltimore. The team recently won 
the American Medical Association 
gold medal for its scientific ex- 
hibit on the procedure. 

The new film is based on a mo- 
tion picture now being circulated 
to medical audiences. It is de- 
signed as a teaching device for 
police and fire department rescue 
teams and various health agencies. 

An earlier film, produced in 
cooperation with the Johns Hop- 
kins faculty members who devel- 
oped the technique, has been seen 
by about 30,000 physicians since 
its release three months ago. It 
has been credited with saving a 
number of lives by preparing 
medical personnel to meet cardiac 
emergencies encountered in their 
work. 

The new film will be distributed 
through the SK&F Film Center to 
physicians who want to show it to 
rescue teams and to other physi- 
cian-directed groups. Such groups 
may purchase prints of the film at 


cost. Le 


Modern Handles l6mm Prints 
of “Right Man” fer Travelers 


The Right Man, a film which 
appeared on the Garry Moore 
television show last fall, is now 
being distributed to school and 
adult audiences by Modern Talk- 
ing Picture Service on a national 
basis. Travelers Insurance Com- 
pany is the sponsor. 

The b/w film, which is 40 min- 
utes in length, captures the color 
and excitement of presidential 


Above: Tom Bosley as Throttle- 
bottom; Ed. G. Robinson as Teddy 
Roosevelt; Art Carney as FDR; 
Martin Gabel, Wm. Jennings Bryan. 


campaigns of the past from the 
torchlight parade era to the jet 
age. It combines the lighter side 
of political campaigning with its 
great historic moments. 

Historical consultant for pro- 
duction of the picture was Dr. Al- 
lan Nevins, professor emeritus of 
history, Columbia University. 
Stars appearing in the films in- 


TELIC, INC. @ FILM CENTER ® 630 NINTH AVENUE, NEW YORK 36, N.Y 


clude Richard Boone as Abraham 
Lincoln, Celeste Holm as Vir- 
ginia Woodhull, the first woman 
presidential candidate, Thomas 


Mitchell as Grover Cleveland, Art 
Carney as Franklin D. Roosevelt, 
Edward G. Robinson as Theodore 
Roosevelt and Martin Gabel as 
William Jennings Bryan. by 


* * a 


Magic of Push-Button Cans 
Shown in New Aerosol Film 

A spritely boy, posing as a ma- 
gician, carries a bagful of tricks 
in the form of push-button aerosol 
products as he performs a series 
of household chores in the 16mm 
color sound motion picture, The 
Magic Button. 

Originally produced by the 
Aerosol Division of the Chemical 
Specialties Manufacturers Asso- 
ciation for television use, the film 
is now available on a free-loan 
basis to companies, businesses, in- 
dustrial associations, and civic 
and social groups. 

Running seven minutes, the 
film shows a variety of handy 
household push-button aerosol 
product types in use by inhabi- 
tants of a typical American town. 

Prints in either color or black 
and white may be obtained on let- 
terhead request from the Aerosol 
Film, Chemical Specialties Manu- 
facturers Association, 50 East 
4ist Street, New York 16, N. Y. 


e ££. 


Little League Baseball Film 
Features Major League Stars 


Ted Williams and other major 
league baseball stars are featured 
in a new color motion picture, A 
Happy Summer Evening, pro- 
duced for Little League Baseball 
and now available to local 
leagues. 

The 28-minute film relates the 
process of organizing a Little 
League and clearly defines the 
community efforts provided for 
youngsters and adults. led 
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International Medical Film Exhibition 
Points Road to Better World Relations 


A.M.A. President, Surgeon General Terry. Outline Need 


to Facilitate International Exchange of Medical Pictures 


EDICAL FILMs from eight 

lands abroad shared screen 

time with a notable selec- 
tion of 54 medical and surgical 
motion pictures shown to doctors 
attending the 110th annual meet- 
ing of the American Medical As- 
sociation in New York City from 
June 25 through the 30th. 

The foreign-made medical pic- 
tures were among 14 shown at the 
second U. S. International Medi- 
cal Film Exhibition, sponsored 
jointly by the A.M.A. and medi- 
cal products maker, Johnson & 
Johnson. Two English films were 
cited for honors at the Exhibition. 


Requests from 67 Countries 

In his welcoming address to the 
Exhibition, Dr. E. Vincent Askey, 
retiring A.M.A. president, cited 
many requests received by the As- 
sociation’s film library from phy- 
sicians, medical schools, societies 
and government groups in 67 for- 
eign lands. Reviewing the irksome 
delays, time-consuming detail and 
complicated forms required to 
serve these scientific groups 
abroad, he said: 

“To encourage and stimulate 
the international flow of scientific 
films, present procedures must be 
simplified by government officials 
throughout the world. Some ef- 
forts have been made, but much 
more needs to be done if we are 
to break down existing barriers to 
the easy exchange of medical mo- 
tion pictures.” 


Need for Organization 


Dr. Luther L. Terry, Surgeon 
General, U. S. Public Health Serv- 
ice, delivered the principal lunch- 
eon address at the Exhibition. He 
added this challenge: 

“There has been great progress 
in experimentation and production 
of scientific audio-visual aids. This 
has not been paralleled by organi- 
zational progress to facilitate the 
international exchange of these 
materials.” 

Cites Work of A.M.A. Dept. 

Outlining possible solutions to 
this problem, Dr. Terry noted: 

“The A.M.A.’s Department of 
Medical Motion Pictures and 
Television comes closer to being a 
national clearing house of infor- 


NUMBER 4 * 


VOLUME 22 


mation on these subjects than any 
other organization.” 

Participating in the Exhibition 
program were “authors” of the 
foreign-made films including Prof. 
Dr. Ernst Navratil of Graz, Aus- 
tria, who took part in a film sym- 
posium on lesions of the cervix, 
and Dr. A. Minkowski of Paris, 
who discussed the neurological 
examination of children. 

A highlight of the program was 


& 


Above: Dr. A. Minkowski (right), 
Paris, France, receives Exhibition 
award from A.M.A. President- 
elect Dr. Leonard Larson. 


the premiere showing of the first 
two films ever made on cancer 
cells in the bloodstream. One was 
filmed at the University of Illinois 
Medical School and the other by 
Prof. Dr. Gerhard Domagk, Wup- 
pertal, Germany (a Nobel prize 
winner) and Prof. Dr. G. Her- 
mann, Munich, Germany. Dr. 
Warren Cole of the University of 
Illinois narrated and discussed 
both films. 

The award-winning English 
medical films were Hospital 
Cross-Infection, authored by 
Keith Thompson of Little Brom- 
wich Hospital, England and The 
Sully Concept of Complicated Pri- 
mary Pulmonary Tuberculosis, 
filmed at Sully Hospital, Penarth, 
England. 

Thanks to the cooperation of 
Johnson & Johnson, similar inter- 
national medical film exhibitions 
have been held in Mexico, Copen- 
hagen, Berlin and Japan. This 
September another film program 
will be presented at the 15th Gen- 
eral Assembly of the World Medi- 
cal Association in Rio de Janeiro. 

Acknowledging the “whole- 
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International Medical Film Exhibition participants pictured (I to r) are: 
Surgeon General Luther Terry; Philip Hofmann, Chr. Executive Com- 
mittee, Johnson & Johnson; Dr. Leonard Larson, President-elect of the 
A.M.A.; Dr. Ernst Navratil, Dean of Faculty of Medicine, Graz, Aus- 
tria; Dr. E. Vincent Askey, immediate past president, A.M.A.; and Dr. 
Gunnar Gunderson, Council Chairman, World Medical Association. 


hearted support and cooperation” 
of Johnson & Johnson in these 
programs, Dr. Askey concluded 
his welcoming remarks with this 
tribute: 

“It is with its help and financial 
support that many of these inter- 
national medical film exhibitions 
have been made possible. I com- 
mend Johnson & Johnson’s fore- 
sight, leadership and interest in 
matters concerning international 
understanding in this field.” 

In addition to the 14 foreign 


medical films, a total of 54 other 
medical-surgical motion pictures 
were presented through the four 
meeting days in Room C of the 
Coliseum in Manhattan. Capacity 
viewing audiences attended most 
of the daily screenings. 

“The 1961 program was with- 
out a doubt the most outstanding 
and educational we have ever pre- 
sented,” summarized Ralph Creer, 
director of the A.M.A department 
of medical motion pictures and 
television. me 


Capacity audiences attended the presentation of 14 medical films from 
abroad shown at the Second U.S. International Medical Film Exhibition. 









Rural Youth Clubs and their memberships in Latin America in 1959. 


This fruit tree project of 4-S Club “La Rosa” in Honduras is typical 
of self-help programs inspired by this growing rural youth movement. 
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A Documentary Film on 


Clubs in Latin America 


HE CONCERN OF AMERICANS 

in both hemispheres with a 

better future for the people 
of Latin America has been re- 
flected in recent aid programs of 
the United States. But the des- 
tinies of our neighbors to the 
South must be evolved by their 
own hands and hearts, by ideas as 
well as funds, by understanding 
and by application of technical 
skills as well as by machines and 


money. 
Dr. Guillermo Sevilla-Sacasa, 
Ambassador to the U. S. from 


Nicaragua and dean of the diplo- 
matic corps in Washington, says: 
“Land, agriculture and rural 
programs are basic elements in 
the economy of our nations. Yet 
our land requires action; our agri- 
culture, technique; and our rural 
programs, incentive. The dynamic 
impact of these factors leads to 
productivity and well-being.” 


Premiered in the Capital 

The occasion for these remarks 
was the premiere in Washington, 
D. C., on June 27th, of a 25-min- 
ute documentary essay on the 
work of a small but potentially 
mighty corps of rural youth clubs 
in 20 American Republics. Titled, 
Seeds of Progress, the film is 
sponsored by the affiliated Ford 
Motor Companies of Latin 
America as part of a broad inter- 
American communication pro- 
gram that began with publication 
work in 1959. 

“Through this film we hope to 
reach millions of people in the 
Western Hemisphere with a most 
exciting story,” declared Ford In- 
ternational Vice-President Tom 
Lilley in a premiere introduction. 
“With English, Spanish and Por- 
tuguese sound tracks, it will be 
distributed in the nations of Latin 
America and in this country. We 
think this film may help to spread 
enthusiasm and generate support 
for the rural youth movement.” 


Millions Depend on Farms 
Of the 30 million rural boys 
and girls between the ages of 10 
and 18 in Central and South 
America and the Caribbean coun- 


SEEDS Ol 
PROGRESS 


the Work of Rural Youth 
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Sets a Shining Example 


tries, only 250,000 are actively 
organized in the 7,500 existing 
rural youth clubs. Similar to our 
own 4-H Clubs, these young 
people are banded together under 
the leadership of the various 
Ministries of Agriculture for the 
purpose of learning and exchang- 
ing new techniques in the fields of 
agriculture and home-making. 
Seeds of Progress, produced by 
MPO Productions, is an attempt 
to build a bridge of communica- 
tion between the excitement of 
work on club projects and the po- 
tential it offers to those who 
should know and participate. 


Ambassador’s Preview Notes 

Dr. Sevilla-Sacasa, who pre- 
viewed the film before being 
called to Nicaragua for consulta- 
tion with his government (and 
whose remarks were delivered 
with enthusiastic fervor by His 
Excellency Fernando Bercke- 
meyer, Ambassador of Peru, at 
the premiere), had these com- 
ments: 

“The camera has taken us on a 
journey through valleys and ra- 
vines; visited a ranch where vast 
ambitions are taking shape; ex- 
amined at first hand a little coun- 
try school where farming skills 
are taught to eager pupils; scaled 
the mountain ranges to capture a 
landscape dominated by the 
haughty llama; it recorded the 
dedication of a vast labor force. 
It has brought us accurate proof 
of the work of rural clubs and the 
progress of our people toward 
prosperity ... 

An Example ef Brotherhood 

“I am greatly pleased to see 
how the nations of the Americas 
are responding to this example of 
brotherhood. I am deeply satis- 
fied to see how groups of young- 
sters are being trained to lead 
purposeful lives and how uncul- 
tivated fields are being trans- 
formed into fruitful lands.” 

MPO cameramen shot the 
Dutch Holstein story in Santa 
Caterina between gusts of rain; at 
14,500 feet in the Andean Ali- 
plano of Bolivia, one of the crew 





a 


worked so strenuously on a story 
of 4-S Clubs and their cooperative 
sheep and chicken program that 
he ran out of oxygen and col- 
lapsed for two days. 

In Brazil, to get a hybrid corn 
story, editors and photographers 
battled tropical heat and drought. 

Among the 400 guests who at- 
tended the film’s premiere in 


A 4-S Club project that’s sure to 
prosper. These young Central 
Americans are raising rabbits. 


Washington’s Statler-Hilton were 
the Ambassadors of Argentina, 
Chile, Ecuador, Guatemala, Haiti, 
Panama, Peru and Uruguay and 
the Counselor and Charge d’Af- 
faires of El Salvador. Assistance 
in production planning was given 
Ford by representatives of the 
Organization of American States, 
the United Nations, State Depart- 


ment, the Extension Service of the 
U. S. Department of Agriculture, 
the American Institute of Agricul- 
ture in Costa Rica, the National 
4-H Foundation and the Minis- 
tries of Agriculture in every coun- 
try in Latin America. 

The first step in this inter- 
American communications pro- 
gram was the publication (early in 
1960) of a 176-page “Yearbook 
for the Rural Youth of Latin 
America.” Printed in Spanish and 
Portuguese, reaction to the vook 
was extensive and enthusiastic. 

Among the many comments re- 
ceived, the most frequent was the 
suggestion that some way be 
found to give the program wider 
visibility. The Ford program of 
1961 was planned in light of these 
suggestions and, it is hoped, Seeds 
of Progress (which is entirely 
non-commercial excepting for its 
modest credit title) will carry the 
rural youth story to a far wider 
audience via television, theaters 
and through 16mm showings. 


Enlightened Self-Interest 

The challenge to communica- 
tions that can help lead our 
friends and neighbors of the 
American Republics to a_ better 
way of life is enormous. At the 
premiere, which the Editor of 
BUSINESS SCREEN attended, we 
came away with the feeling this is 
the kind of challenge which many 
American business leaders must 
take up. Seeds of Progress is a 
milestone which marks the way 
to a future which intelligent, far- 
sighted companies must help 
make possible. —OHC 


Ambassador Fernando Berckemeyer of Peru (right) accepts a print of 
“Seeds of Progress” on behalf of Organization of American States from 
Tom Lilley, Vice President, Ford International Staff. 
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ALASKA 


& ITS NATURAL RESOURCES 


A New Bureau of Mines’ 
Film on the 49th State 


Alaska, the nation’s 49th state, 
a vast, colorful frontier with a po- 
tential of varied and valuable nat- 
ural resources, is the subject of a 
new motion picture now released 
for public showing by the Bureau 
of Mines film library. 

Alaska and Its Natural Re- 
sources depicts both the promise 
and the challenge of the new state 
through the eyes of a young ten- 
derfoot who seeks his future in 
the North. 

Viewers of the film accompany 
this central figure as he talks to 
a salmon fisherman, farmers, oil- 
well drilling crews, lumbermen, 
geologists and miners. 

With him, the audience visits 
some of Alaska’s cities—Juneau, 
Fairbanks, Kodiak, Ketchikan, 
Nome and Sitka—and its forests, 
farm lands and mountains. The 
viewers learn of Alaska’s history 
and traditions, and of the young 
state’s rich potential in minerals, 
fuels, fisheries, agriculture, tim- 
ber, water and other natural re- 
sources. 

Highlighting the 16mm _ film, 
which runs for 27 minutes, is an 


historical sequence recalling the 
time when America’s purchase of 
Alaska from Russia was referred 
to jeeringly as “Seward’s Folly.” 
Scenes typifying the early Gold 
Rush days along the Yukon dis- 
solve into scenes of present-day 
gold, silver, platinum, mercury 
and coal operations. 

The new motion picture pro- 
vides an informative look at the 
North Land’s timber resources as 
well as agriculture depicted in 
scenes of the lush Matanuska 
Valley. 

Alaska and Its Natural Re- 
sources was produced by La Brea 
Productions, Inc., Hollywood, 
Calif. 

Prints of the film can be ob- 
tained from state depositories 
listed in the Bureau of Mines film 
catalog or directly from Graphic 
Services, Bureau of Mines, United 
States Department of the Interior, 
4800 Forbes Avenue, Pittsburgh 
13, Pa. i 


North Dakota Promotes Its Quality Wheat 


Durum . . . Standard of Quality 
is the first important public rela- 
tions motion picture to be spon- 
sored by the North Dakota Wheat 
Commission, an agency set up to 
promote the use of wheat prod- 
ucts grown in North Dakota. 

The 16mm color film, which 
deals with durum, a hard vitreous 
cereal grain from which macaroni 
and spaghetti products are made, 
was produced by Bill Snyder 
Films of Fargo. 

The story of quality macaroni 
begins in the greenhouses and 
laboratories of the North Dakota 
State University of Agriculture 
and Applied Sciences. A good 
portion of 2814-minute film looks 
over the shoulders of plant breed- 
ers and cereal technologists as 
they endeavor to create new and 
better strains of durum wheat. 

In one sequence a plant breed- 
er demonstrates how he crosses 
and recrosses the various types of 
durum to produce new hybrid 
plants. 

The film shows that all it takes 
to make macaroni is durum semo- 


lina flour and water. The quality 
of the grain determines the quality 
of the end product. The exact 
method of making macaroni prod- 
ucts is demonstrated in the minia- 
ture mills and presses of the 
cereal laboratory. 

Several cinematic devices high- 
light the motion picture and take 
it out of the run-of-the-mill film 
category. A time-lapse sequence 
of growing grain, a cropspray 
pilot in flight, a manufacturing 
and packaging montage, and an 
animated “dance of macaroni 
products” add color to the story 
of durum. ae 


Below: Art Director Norm Sel- 
berg works on “Durum” setup... 





Adventure-Preview for Theater Audiences 


Auto Trek Down the Pan-American Highway 


Jam Handy Cameras Follow Cervair Safari on a Rugged Ride to Panama 


The signs warned, “End of Road.” But this 
was merely a challenge to a motion picture 
caravan that started out to show what it takes 
to drive to the Panama Canal. 

While it will probably be late 1962 before 
the family can go on an exciting spin to Pan- 
ama, Chevrolet has provided theater audiences 
with an eye-catching, 10-minute picture as a 
preview of what’s coming in driving adventures 
south of the border. The title is From Here to 
There. Production and distribution is by The 
Jam Handy Organization. 

“Here,” in this case, is Chicago, and 
“There” is the end of the line—Panama City, 
4,550 miles from the starting point. In be- 
tween were six record-breaking weeks which 
started with the dunking of a new Corvair 
compact car in the Chicago River. 

The crowds couldn't guess what was going 
on along Wacker Drive, but the trail breakers 
to Panama and the motion picture crew knew 
what they were doing. They had heard about 
the rainy season in the tropics, and the test 
was to see if the Corvair would sink. It didn’t, 
and the caravan started off. 

The safari of three bright red Corvairs, right 
off the line, and two supply trucks moved 
along at a fast clip to Laredo, Mexico City, 
on to Guatamala and to El Salvador and 


The Corvair safari crossed 41 rivers on 
southward journey “From Here to There.” 


A landslide blocked the Inter-American high- 
way but it didn’t stop the expedition 
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Nicaragua. The cameras recorded the beauties 
and the novelties all along the Inter-American 
Highway. 

The travelers were prepared for roads that 
go up to two miles, then drop down to Pacific 
beaches; for temperatures that drop from 102 
degrees to a chill 44 all in a single day, sudden 
fogs that reduce visibility to a few feet. But 
these were only preliminaries to the Costa 
Rican “Gap,” a section of 134 miles that 
never before had been traversed by passenger 
cars. 

The unfinished section is crossed by 41 
rivers—and the bridges are not in yet. The 
Chiriqui River, to mention only one, was 
flooded to the depth of 12 feet and was 150 
feet across. Here the Chicago pre-testing paid 
off. The drivers were sealed in the Corvairs 
and the cars floated nicely across, a cable 
keeping them from heading down to the sea. 
An even larger stream, 400 feet wide, was 
crossed on balsa rafts. 

The adventures of the caravan were told in 
a series of Sunday magazine articles in THE 
CHICAGO TRIBUNE. But this was a venture 
that called for being on the scene and seeing 

and that is why From Here to There is 
showing its audiences a trip that takes more 
than words to tell about. 


Paying homage to an ancient culture, drivers 
visited this famous temple of the Toltecs. 


“Put it in your glove compartment, Senor?” 
One of the drivers does some gift shopping. 


BUSINESS 


An Editorial Foreword 
to the A-V “Trade Fair” 


HE MANY ADVANCES being made in the 
field of audio and visual projection 
equipment, ranging from_ simplified 

8mm and 16mm sound projectors for both 
conventional and rear-screen viewing to an in- 
creasing number of automated sight/sound de- 
vices utilizing still pictures with taped sound, 
made an exciting and thought-provoking array 
of exhibits at the recent National Audio-Visual 
Trade Show in Chicago. 

Realizing that many thousands of business, 
industrial and institutional users of these au- 
dio-visual tools were not able to see this ex- 
hibition, the Editors of BUsINEss SCREEN have 
excerpted highlights of manufacturers’ prod- 
ucts through a special direct survey of the 
companies involved. A few that were not 
available for the early press closing of these 
“Trade Fair” pages will follow next month. 


Included in this September supplement will 
be the “teaching machine” developments of 
Applied Communications Systems (a Division 
of Litton Systems, Inc.); the remarkable new 
Gray Audioslide projection equipment; more 
details on Amplifier Corp. of America’s pre- 
cision-electronic sound  slidefilm projector 
(the Magnematic); and data about the “VIP” 
desk-top salesman-in-a-suitcase which was dis- 
played by B. R. Gilbert & Associates. 

A new plateau of design excellence and 
high-quality in both light and sound was 
achieved by the several new 16mm sound pro- 
jectors introduced at the Chicago show. The 
new Bell & Howell “Specialist” and the Gra- 
flex “Galaxy” attracted large audiences, as 
did the new completely-transistorized Kodak 
Pageant Sound Projector. RCA, Kalart-Victor 
also made trade show news, the latter an- 
nouncing the acquisition on September Ist of 
Technical Service Incorporated with its line of 
16mm repeater projectors, including the Duo- 
lite and Moviematic models. 


Sound slidefilm equipment featured a new 
DuKane display unit and Beseler’s “Salesmate 
11” with several features noted in this section. 

To keep every major industrial and institu- 
tional buyer completely informed throughout 
the year, the Editors of BUSINESS SCREEN 
have perfected a complete Audio-Visual 
Equipment Reference System. Described on 
page 49 of this issue, the new Buyer’s Refer- 
ence book is the first to provide a continuous 
flow of data on new product developments dur- 
ing the year exclusively for key buyers. Id’ 
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AUDIO-VISUAL 


BUSINESS SCREEN 


PROJECTION EQUIPMENT 


—for Motion Pictures, Slides, Filmstrips, Opaque and Overhead— 


AMERICAN OPTICAL COMPANY 
Instrument Division: Eggert & Sugar Rds., Buffalo, N. Y. 


Contact: Jack Britton 


e A new addition to the AO line 
of Opaque Delineascope is this 
Silhouette Overhead Model 
3540, pictured at the right. 

The new 3540 and standard AO 
models provide a bright image as 
a large-diameter coated projection 
objective delivers full 145 lumens 
on the screen. Portable (29 lbs. 
for the High Speed Opaque De- 
lineascope), the AO line features 
large hinged access door for easy 
service. Glass reflecting mirrors 
do not tarnish or deteriorate. 


Low 


Telephone: TX 5-4000, Area Code 716, Ext. 208 


AMPLIFIER CORPORATION OF AMERICA 


398 Broadway, New York 13, N. Y. 


Telephone: WOrth 6-2929 


Featuring: the new “Magnematic” automatic sound slide projection. 


BAUSCH &@ 
635 St. Paul Street, Rochester 2, 


Sales contact: Mr. A. E. 


¢ Two current Bausch & Lomb 
slide projectors are noteworthy: 


The Balomatic 655, a 2” x2” 
model is now available with a 
zoom lens, permitting up to 175% 
change in projection distance or 
picture size as it adjusts to vari- 
ous room sizes. The 655 has one 
button forward or reverse opera- 
tion at the projector or by remote 
control, split-second slide change 
and other features. With standard 
5” lens, $119.50; with zoom lens, 
$149.50. 


The Balomatic 755 is a fully- 
automatic 24%”x2%” slide pro- 
jector. Automatic feed is provided 
and 2” x2” sizes (35mm, Bantam 
or supers) can be intermixed in 
the same tray for showing without 
interruption. Also has one-button 
forward or reverse operation, 
split-second slide change. Auto- 
matic timer changes slides from 
4- to 60-second intervals. Long re- 
mote cord permits push-button op- 
eration up to 15-foot distance. 7” 
lens is standard. 


The Balomatic 755 has 500-watt 
illumination; unique shutter de- 
sign provides split-second slide 
changes with no image motion or 
light flashes. 


LOMB 
N.Y. 


INCORPORATED 
Telephone: LOcust 2-3000 


Fischer on Extension #62 


Above: the Balomatic 655 is available 
with a zoom lens ... 


Above: here’s the fully-automatic 
Balomatic 755 slide projector. 


EQUIPMENT 
TRADE FAIR 


BELL & HOWELL COMPANY 


7100 McCormick Road, Chicago 45, Ill. 


Telephone: AMbassador 2-1600 


Manager of Audio-Visual Sales: Charles A. Musson 
Government Sales: Marshall Sher, Manager 


Institutional Sales: George Myles, Manager 


e “Star” of the Bell & Howell 
line is the new “Specialist 542” 
16mm sound projector; completely 
new in all details; lighter (29 
lbs.), compact design, new optical 
system; “auto” rewind; lamp ejec- 
tion lever, still picture control. 


The “Specialist 540” is similar 
to the “542” without still picture 
control. 


The “Civilian JAN” was de- 
signed to meet the most stringent 
military specifications and remains 
one of the top-quality machines 
for 16mm sound projection. 


A specially-designed 173DB 
16mm projector provides optimum 
performance for time and motion 
study programs. Has _ built-in 
threading operational simplicity. 


Bell & MHowell’s “Specialist” 
slide and filmstrip projectors are 
available for single-frame film- 
strips, 2”x2” slides (with man- 
ual or semi-automatic control) and 
with accessory sound units, such 
as the “Specialist” two-channel 
tape recorder. The B&H “70” 
camera is widely-used for educa- 
tional and training film work. 


Multi-purpose filmstrip-slide projec- 
tor: the B&H “Specialist Deluze.” 


CHARLES BESELER COMPANY 


219 S. 18th Street, East Orange, N. J. 


Telephone: OR 6-6500 


Contact: M. F. Myers or Robert Shoemaker 


e An improved “Salesmate II” is 
the latest model of Beseler’s au- 
tomatic tape sound slidefilm pro- 


Beseler’s new “Salesmate II” 


jector-viewers. The _  Flipmatic 
screen which unfolds into shadow 
box at touch; Touchmatic instant 
start; Floating Microswitch, film 
keeper and Snap-In film cartridge 
load are new features. An inte- 
grated merchandising plan offers 
pay-as-you-go financing of films, 
collateral material & equipment. 


¢ Pictured below is one of the ex- 
tensive line of Beseler Vu-Graph 
overhead projectors (Series 7700). 


Vu-Graph’s Model 7700 
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AUDIO-VISUAL EQUIPMENT TRADE FAIR 


THE 


I. S. Stapsy, General Manager 


¢ New Kool-lite overhead projec- 
tors, Models 6000 & 7000, have 
been introduced by Buhl. 
bright and with “whisper-quiet” 
operation, either model weighs 40 
Ibs. Transparencies up to 10” x 10” 
are shown; cellophane rolls pro- 
vide for projection of hand-written 
data; coolness permits “almost un- 
limited” use of transparency. Ei- 
ther model $339.50 f.o.b. factory. 

Buh! also makes wide-angle and 
conventional lenses for lantern- 
slides; 35mm, 16mm _ projectors. 
New Series 400 Superwide Lens 
System reduces by two-thirds dis- 
tance needed to put big picture on 
screen. Lens available in 1”, 1.5” 
and 2” focal lengths; all list at 
$80 each. 


Cool, 


BUSCH FILM AND 


214 South Hamilton Street 
Saginaw, Michigan 
Telephone: PL 4-4806 
Contact: Edwin Busch 


¢ Busch specializes in continuous, 
rear-projection equipment and ac- 
cessories, featuring the portable 
Cinesalesman 16mm motion pic- 
ture machine (Kodak mechanism) 
with its 800- & 1200-ft. cartridges. 
Models 3, 4 and 5. Screen sizes up 
to 17” x23” (with attachment). 

Repeater models also available 
on filmstrip, slide cabinets. 

The Busch Cine Educator is a 
cabinet-type 16mm or 35mm film- 
strip or slide projection unit. 

Smaller TV-type consoles and 
special models for training, dis- 
play use are available. Prices 
range from $669 for Cinesalesman 
to 3998 for large Cine Educator. 

Cinesalesman models also have 
Cordomatie for power source; ex- 
tra reel arms for conventional 
projection. Also model with Movie- 
Mite mechanism. Push button op- 
eration facilitates display uses. 


BUHL OPTICAL COMPANY 
1009 Beech Avenue, Pittsburgh 33, Pa. 
M. C. Wilkinson, Adv. & Sales Prom. Mgr. 


Telephone: FA 1-0076 


Buhl model 7000 overhead projector. 


EQUIPMENT COMPANY 








C.0.C. INDUSTRIAL DIV., CAMERA OPTICS MFG. CORP. 


37-19 23rd Avenue, Long Island City, N. Y. 


Telephone: RA 1-9500 


Contact: John Rosenthal 


e C.0.C. Industrial’s line of desk- 
top projector-viewers includes the 
rear-view sound & stripfilm com- 
bination “Communicator” and its 
built-in screen; i-speed record 
player, all in compact attache 
case. Weight: 15 Ibs. Retails at 
$98.50. 
Below 


the C.O.C. “Communicator 


The C.0.C. Master 1010 is a rear- 
view slide projector with built-in 
screen and fully-automatic slide 
10” x 10” rear- 
view screen and specially designed 
for synchronous tape _ sound. 
Weight: 15 lbs. Retails at $129.50. 


changer. Has a 


and here's C.O0.C. “Master 1010.” 


THE DU KANE CORPORATION 


St. Charles, Illinois 
Contact: A. F. Hunecke, Manager 


¢ DuKane manufactures complete 
line of sound slidefilm projectors, 
ranging from small table-top and 
counter viewers to larger audi- 
torium combinations. Also avail- 
able: filmstrip viewers without 
sound; _ push-button filmstrip 
equipment. 


Currently featured is the new 
“Avy-Matic” a compact, lightweight 
TV-type display unit with auto- 
matic operation (or push-button), 
auto rewind of 35mm filmstrip; 9” 

rear view Polacoated glass 
screen. Lists at $198.50. 


The DuKane “Flip Top” also 
has the 9” x7” rear view screen; 
plays 8 minutes, each side, of 
standard 45 rpm (large-hole) rec- 
ords. Ideal for sales presentation 
or display use. Lists at $115. 


DuKane’s “Mite-e-Lite” is a 10% 
lb. sound slidefilm projector with 
Redi-Wind, wide-angle lens. Lists 
at $104.50. 


The quality leader in DuKane’s 
line is the DuKane “Micromatic” 
with ~ its’ patented “low-frequency 
30/50 inaudible system. Weighs 24 
Ibs. List price: $230.00. 


« * - 


At right: DuKane’s “Mite-e-Lite” is 
a 10%-lb. sound slidefilm projector. 


Telephone: JU 4-2300 


Chicago: MA 6-6446 
Howard V. Turner, Sales Manager 


Above: the DuKane Flip-Top” is a 
current favcrite for personal selling. 


EASTMAN KODAK COMPANY 


400 Plymouth Ave., North, Rochester, N. Y. 


Telephone: LOcust 2-6000 


Contact: A. S. MacDowell, Extension 2132 


e A new 16mm Kodak Pageant 
Sound Projector, the Model 
AV-126TR, has just made its 
debut with a completely solid- 
state sound system. Featuring 
rugged, seven transistor high- 
fidelity amplifier and one-switch 
control, this projector can be 
turned on and put into operation 
immediately, without warm-up 
period. 


Kodak notes that the solid-state 
system also means longer, more 
economical service. All three major 
operating functions—blower, lamp 
and forward or reverse are inter- 
locked with single operating 
switch. 

Other Pageant 
are: AV-085 (budget priced): 
AV-255-S (deluxe with 25-watt 
amplifier); Model Av-105-M, mag- 
netic-optical sound projector. 

Kodak A-V line includes the 
Cavalcade automatic slide projec- 
tor; Signet filmstrip projector; 
Kodak Analyst movie projector is 
designed for analysis and time- 
study, slow-motion, etc. 


16mm models 


* * 


Right: Kodak's “Sound-8" Projector 


&. 


Pageant Magnetic-Optical (Av-105-M) 


<_ 


FAIRCHILD CAMERA & INSTRUMENT CORPORATION 
580 Midland Avenue, Yonkers, New York 
R. G. Hennessey, Gen. Mer., Industrial Products Division 


¢ Fairchild’s Industrial Products 
Division recently introduced a new 
8mm magnetic-sound  rear-view 
projector, the “Cinephonic” with 


BUSINESS 


total weight of 15 lbs. and 200-ft. 
(8mm) film capacity. 400-ft. mod- 
el counterpart also to be available. 
The “Cinephonic” has an 11” x 8%” 


SCREEN MAGAZINE 





Fairchild Cinephonic: continued 


self-contained viewing screen and 
can play continuously from maga- 
zine. Electronic amplifier uses 
printed circuitry and Fairchild 
silicon transistors throughout. 


Initially, General 
G. Hennessey notes, the “Cine- 
phonic 200” will be marketed in 
select areas of interest, primarily 
to sales organizations, direct by 
Fairchild. The 400-foot capacity 
model is said to weigh 17 pounds. 


Manager R. 


x ” x 


Right: Cinephonic 200 ready to show 


GENARCO, 


e Genarco specializes in a large- 
capacity 3,000 watt slide projector 
(with electric slide changer) that 
houses 70 3%” x4” slides on its 
Model SM 2 (4,000 lumens on 


GRAFLEX, 


3750 Monroe Avenue, Rochester 3, N. Y. 


INCORPORATED 
97-04 Sutphin Blvd., Jamaica 35, New York 


Telephone: OL 8-5850 


screen); Model SM 3 puts 6,000 
lumens on screen. Both have elec- 
tric slide changers. Other models 
with manual slide changer for con- 
tinuous automatic use. 


INCORPORATED 


Telephone: LU 6-2020 


Contact: W. A. Taylor or D. R. Calver 


e The Graflex “Galaxy” 16mm 
sound motion picture projector is 
this company’s most recent prod- 
uct, incorporating ease of opera- 
tion (hinged, top-mounted reel 
arms swing into position and lock 
without handling belts); simplified 
threading with a single lever that 
positions films and loops in the 
sound head; re-forms loops with- 
out stopping projector. Rapid re- 
wind with no transposition of 
reels, touching belts or gearing. 
Designed to take full advantage 
of new high-intensity lamp with 
extended lamp life. Lever-con- 
trolled positioning of film in 
“sound” position to assure perfect 
synchronization. 


+ * * 


School Master 
Stripfilm projectors range from 
the low-priced Instructor 150 
($29.75) to 500-watt and 750-watt 
models. Personal viewing of film- 
strips available with E-Z Viewer 
(weighs only 1% lbs.). Full line of 
accessories available for all Gra- 
flex equipment. 


Grafiex Slide- 


Xk a. 


Right: the Instructor 150 is one of 
Grafler’ line of still-strip projectors. 


Above: Galaxy 16mm Sound Projector 


THE HARWALD COMPANY 


1245 Chicago Avenue, Evanston, Illinois 


Telephone: DA 8-7070 


Contact: Robert Grunwald or Richard Wallace 


e The Harwald continuous, repeti- 
tive “Movie Mate” is single-case 
23-lb. sound motion picture projec- 
tor especially suited for sales 
demonstration use. 400-watt pro- 
jection with a 4” (5-watt) perma- 
nent magnet speaker and 400-foot 
film capacity on built-in repeater 
magazine. Has screen  built-into 
case cover; no rewinding neces- 
sary with continuous loop maga- 
zine. Case of leatherette covered 
plywood contains everything, 
screen, cord, speaker, projector. 


Right: the lite-weight “Movie Mate” 


NUMBER 4 ° 


VOLUME 22 e 


1961 


Hy Schwartz, V. President 


AUDIO-VISUAL EQUIPMENT TRADE FAIR 


| THE KALART COMPANY, INC. (VICTOR ANIMATOGRAPH DIVISION) 


Hultenius St., Plainville, Conn. 


Telephone: SHerwood 7-1663 


John J. Harnett, V.P., General Sales Mgr. 


Features: the complete Kalart/Victor line of motion picture, slide 
and filmstrip projection equipment, including the new “Soundstrip.” 


at right: the new 
Kalart “Soundstrip” 
sound and strip film 
projector uses light 
to scan sound on a 
35mm film which al- 


so carries images. 


— 


¢ Principal Kalart/Victor products 
include 16mm sound motion pic- 
ture projectors, including single- 
case Model 70-15 with 15-watt am- 
plifier, built-in 8” speaker; Model 
70-25 (25-watt amplifier) and sep- 
arately-cased 12” speaker. Avail- 
able for use with either model is 
Kalart/Victor Mixer Magnesound 
for recording, playback on mag- 
netic-striped film. Also the Victor- 
scope Anamorphic Lens and a Mo- 
bile Projector stand. 


LA BELLE 


Oconomowoc, Wisconsin. 


INDUSTRI 


The complete line of Victor- 
Soundview 35mm slide and film- 
strip equipment includes models 
for both automatic and manual op- 
eration. Just introduced is the new 
Kalart Soundstrip projector with 
its revolutionary  all-electronic 
sound-on-film principle. This new 
device utilizes a rotating light 
beam to scan an optically-recorded 
sound track on a 35mm still pic- 
ture filmstrip, in color or black & 
white. 


ES, INCORPORATED 
Telephone: LOgan 17-5527 


Contact: Robert Rumpel 


e The LaBelle “AV Tutor” is a 
dual track tape player and auto- 
matic filmstrip projector combina- 
tion. It features sound tracks with 
control signal recorded on either 
the LaBelle Maestro II or III or 
Control Recorder. 

The Maestro II is a one-piece 
master audio-visual system. It 
provides a tape recorder, play- 
back and projector that snugly fit 
in neat, portable package. 


OZALID: 


AUDIO-VISUAL PRODUCTS 
Ansco Road, Johnston City, N. Y. 


Telephone: SW 7-2301 


Contact: Jim Gillespie or Guy Lam 
Projecto-Lite Overhead Projectors; Printer and full materials line. 


PICTURE RECORDING COMPANY 


1395 W. Wisconsin Avenue, Oconomowoc, Wis. 


Telephone: LOgan 7-2604 


Contact: George Howie, Sales Manager 


e Pictur-Vision cabinet projector 
models provide for 2”x2” con- 
tinuous display projection and 
sizes range from desk or counter 
models to larger consoles. Most 
have 16-slide Pictur-Record. All 
Pictur-Vision projectors can be 
combined with PRC Tape Repeater 
for fully-automatic synchronized 
sound presentations. 14” x 20” 
screen sizes; also w/push-button. 


a 


Right: Pictur-Vision cabinet model. 


PAILLARD, 


INCORPORATED 
100 Sixth Avenue, New York 13, N. Y. 


Telephone: CA 6-8420 


Contact: E. Wildi or George Schectman 





AUDIO-VISUAL EQUIPMENT TRADE FAIR 


POLAROID CORPORATION 
730 Main Street, Cambridge 39, Massachusetts. Telephone: UN 4-6000 


Contact for buyers: Technical Sales Department 


New: Polaroid transparency system for lantern-size or 24” x 2%” slides. 


PROJECTION OPTICS COMPANY, 
271 Eleventh Ave., East Orange, N. J. 


INC. 
Telephone: ORange 6-6500 
Contact: Phillip M. Berman 


e Two “Transpaque” overhead 
projector models, both of which 
accommodate 10” x 10” copy sizes, 
are featured by Projection Optics. 


The Model 6000 A is a 
houette type, 1000-watt illumina- 
tion. It weighs 36 lIbs.; lists at 
$395.00. Similar, except for the 
“Levelit” head is Model 6009. 
Screen image can be elevated by 
adjusting a mirror in the head, 
keeping light box level at all 
times. Model 6009 lists at $425.00. 


low-sil 


New “Projex 1010” offers “com- 
plete da-lite projection system.” 


. 


Right: low-silhouette Transpaque 


RADIO CORPORATION OF AMERICA 
Telephone: BA 2-1100 


Audio-Visual Products 


See” 


Meadow Lands, Pennsylvania. 
Contact: A. J. Platt, Marketing Manager, 


¢ Improved versions of the RCA . 
i6mm motion picture projector in 

both the built-in (single case) and 

separate (two case) speaker mod- 

els, both using a new 15-watt am- 
plifier for improved sound repro- 
duction are currently showing. 


RCA 


reverse 


sound projectors include 
featured and simplified, 
one-knob control of major projec- 
tor functions. These models can 
accommodate 1200-watt lamps and 
there’s an optional 2-bladed shut- 


ter for “special” viewing. 


RICHARD MANUFACTURING COMPANY 


P. O. Box 2041, 5914 Noble Ave., Van Nuys, Calif. Telephone: ST 5-0326 


“> 


—— 


Contact: Brunson Motley 


¢ Planned and developed over sev 
eral years (and now being made 
by large equipment concern), the 
Poly-Vue fills the special need of 
groups for a very compact, low- 
cost filmstrip unit. Priced at only 
$32.50; weight 4 lbs.; 150-watt il- 
lumination with fast lens and pre- 
cision-ground condenser 
single knob control. 


system; 


ae ® 


Right: Poly-Vu filmstrip machine.} 


ADDRESS ALL INQUIRIES TO THE PRODUCTS’ DESK 


e For 


tains a single-letter inquiry 


the convenience of our subscribers, main- 
which relays equipment in- 
quiries to these manufacturers. For data write New Products Desk, 


7064 Sheridan Rd., Chicago 26. 
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SPINDLER & SAUPPE, 
2201 Beverly Bivd., Los Angeles, Calif. 


INCORPORATED 
Telephone: DUnkirk 9-1288 
Contact: George Sauppe; Norman A. Sauppe, Dir. of Merchandising 


¢ Latest development of this very 
experienced maker of automatic 
slide projection equipment is the 
SLS-750, a 2” x 2” (35mm or Ban- 
tam or Super-slide) projector with 
instant selectivity. This is the 
“random access” Selectroslide fea- 
turing an interchangeable, rotat- 
ing magazine that holds 48 slides 
in a radial arrangement. Remote 
push-button control unit selects 
the desired slide, moves it into po- 
sition for projection and returns 
slide to magazine in correct posi- 
tion—all automatically. 


For exhibit and display use, a 
popular “Model 440” cabinet 
which accommodates all Selectro- 
slide projection units is shown (at 
right). Selectrovision cabinets may 
be used with synchronized sound, 
or with specially adapted Selectro- 
slide with push-button start to ac- 
tuate a series of slides and to shut 
off automatically 


A new filmstrip attachment is 
adding to the versatility of the 
“SL” series of Selectroslides for 
automatic, continuous display use. 


Right: Selectrovision cabinet model. 


STANDARD PROJECTOR & EQUIPMENT CO., INC. 
7433 N. Harlem Avenue, Chicago 48, Ill. Telephone: Niles 7-8928 
Contact: P. J. Kilday, President 


Features: complete line of combination filmstrip and 2” x 2” slide pro- 
jectors; filmstrip-only projectors; viewers for filmstrips or 2” x 2”. 


THE STRONG ELECTRIC CORPORATION 
87 City Park Avenue, Toledo 1, Ohio. Telephone: CHerry 8-3741 


Contact: N. E. Alexander, Div. Sales Manager 


¢ The Strong Universal slide pro- 
jector employs a_ high-intensity 
carbon are lamp as its light 
source. It projects from 7500 to 
9000 lumens through its 34” x 4” 
slide aperture to provide screen 
brightness comparable to high- 
quality theater showings. 


The Universal Arc is available 
with electric changer for 70 lan- 
tern slides; push-button change. 


* 


Right: typical industrial installation 
of the Universal Arc Projector ... 


TECHNICAL SERVICE, INCORPORATED 


Address TSI inquiries to Kalart Company, Inc., after Sept. 1 
when facilities move to Plainville, Conn. headquarters plant. 


¢ The widely-used “repeater pro- 
jector” line of TSI is to be pro- 
duced at the Kalart plant (after 
Sept. Ist). Victor will offer both 
the “Duolite” and “Moviematic” 
models. 

TSI’s Moviematic is a _ single- 
case model with TV type screen; 
repeater film magazine. Ranges 
from the STM-3 16mm sound mod- 
el (shown at right) to 12-lb. 
Moviematic Jr. 8mm _ silent re- 
peater projector. 

Both models minimize room 
darkening; both have separate reel 
arms for conventional showings. 
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The Ultimate 


in Automatic Film Inspection 


Now has 
Auto-Load 

and Electronic 
Scratch Detection 
with Automatic 
Recording and 
Splicing 


MARK IV 


..-the Futurmatic-Styled Inspect-O-Film 
with amazing performance... 


The Mark IV is the “ultimate’’ machine for those “who 
want everything’. Designed as a research unit into the 
needs of the film libraries of the future, this unit has been 
put into pilot production because of the demand of leading 
commercial libraries who must furnish customers proof of 
print condition. The Mark IV retains from the.past only 
what has been demanded by progressive libraries and could 
not be left out of a modern machine—features from the 
Mark II, such as eye-level loading, triple jewel sensitive 
low pressure detection, console and large work surface de- 
sign etc. The Mark IV represents a technological break- 
through comparable to Harwald’s invention of Automatic 
Electronic Detection. It gives an electronically written 
graph of the degree of film scratching by the foot so that 


THE 
1245 Chicago Avenue - 


HARWALD 


Evanston, Illinois ° 


libraries and sponsors can judge print quality on an objec- 
tive basis. The machine also features ‘“‘Auto-Load”’ the 
easy loading system that will be a part of all film equipment 
of the future. Other features include: Selective detection, 
radioactive plutonium antistatic protection, no-scratch 
vacuum cleaning of film and ultra smooth all direct drive 
system. The Mark IV is particularly suited for duplex and 
other multiple machine arrangements. Naturally, elec- 
tronic liquid cleaning and conditioning are also available 
along with a host of other features, get full details and see 
demonstration at coming conventions. 

No. 23105 Ship. Wt., 375 lbs 

$3,450.00 to 5,895.00 depending on accessories 
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MARK IV or MARK I! DUPLEX 


America’s most popular film inspection unit 
USED BY LEADING FILM LIBRARIES OF THE WORLD 


The Model “U” Mark II is a dynamic 
machine that has won the praise of lead- 
ing film library managers everywhere. It 
is considered the ‘““‘Work-Horse” of the 
film inspection field. Designed to be the 
fastest, easiest to use, easiest to service, 
most accurate, top performing machine 
exceeded only by the Mark IV) but for 
the vast middle of the road conservative 
managers market—this unit is the one 


Features eye-level non-stoop open path 
loading, for operator ease and conve- 
nience. Has Harwald originated ‘‘Plug- 
In” interchangeable service parts con- 
struction. All console style machines can 


DELUXE MODEL ""U" MARK li 
ame as above unit, but with large table, mag 
fier electronic loading, special wind switch ar 
ther deluxe features. Please contact for 
tures and details. Price $2,995.00 
MODEL "U" SPECIAL 
Here's a superb product for the little library 
start on. Designed with ample space for adding 
most Mark II features. It is real easy to use 
nso with big work surface. Feature 
r and has Harwald's patent 
n Syster 


270 lbs. $2449.00 


be used with electronic cleaning and con- 
ditioning. Can be duplexed—used as 
double “L” or double “H”. Electronic 
loading available (see Deluxe Model) 
Special Features: Triple jewel controlled 
low pressure detection, ultra smooth 
drive, no break no snap starting. Top 
performance—for the pros! 


Since this unit is constantly improved as 
results from the field show new features 
valuable, so be sure to get the latest in- 
formation on it before buying. Simply 
contact our sales dept., and ask for spe- 
cial 81 feature list. 

No. 2J102 Ship. Wt., 350 lbs. $2,795.00 


PROFESSIONAL 
OPERATOR CHAIR 

This famous Harwald profes 
sional operator chair is designed 
for maximum comfort. Beauti 
fully styled, strong and it’s cool 
Has 6 separate adjustments and 
it is practically indestructabk 
Ship. Wt., 20 Ibs. Sells else 
where at $39.95 
No. 13J101 only $34.95 


SAVE $5.00 


NEWEST IDEAS FOR MODERN FILM LIBRARY INSTALLATION 
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MODEL "U" MARK Ii or MARK IV Custom “L” or “Double I" Installation 
The most popular 2-machine setup. Here is by far the most popular 
arrangement of film inspection machines, used by perhaps 9 out of 
10 leading libraries. It gives maximum output per unit floor space 
with greatest operator comfort—from easy eye-level loading 


No. 23110 Ship. Wt., 750 lbs 


$2,950.00 per unit 


Featuring easy eye-level non-stoop loading and famous triple jewel detection 


“TRIPLEX” MARK Ii or MARK IV 
The concept of the future. For those who 
wish to maximize operator performance, 
yet have easy eye-level operation. This 
setup is a custom installation. Please 
write for list of features. 


Smallest floor area, greatest 
comfort and output for Duplex a 
setup. Ideal, where space is 
prime consideration. Permits 
operator better control over 
reels with less fatigue than 


MODEL "“R" INSPECT-O-FILM ee QUALITY PUSH CART 
The famous “Old Reliable’ / 3 Scientifically designed to 
As rugged as the old ““DC-3”’ / solve the problems of 
air plane. Designed for / holding and moving film 


ict 


other stacked or Duplex ar- 
rangements. Please write for 


list of features 
Priced $3,995.00 to $6,995 


eS 


medium-speed inspection of 
release prints in 16mm li- 
braries. These machines 
simply will not die! Ship 
Wt., 250 lbs 


easily. Adjustable shelf 
for right height. Sturdy 
construction. Holds up to 
30-2000 ft. reels. A Qual- 
ity Product. 40 lbs 


depending or No. 23101 $1,995.00 No. 133106 $49.00 


NEW and USED UNITS—RENTALS 
~ LEASES 
Rental to purchase agreements, available 
on all equipment. Get a FREE industrial 
engineering analysis. If you have over 200 
films, you are probably paying for auto- 
matic inspection but not getting it 
PLANNING A MODERN, 
PROGRESSIVE FILM LIBRARY? 
Get Harwald’s famous “Past and Future” 
literature and get help from our qualified 
sales engineers 
HARWALD'S FAMOUS SERVICE 
POLICY 
Available for all units. We trade, repair, 
rebuild, redesign and modify all and any 


type of film handling equipment. Call Mr 
Service for details 


CONSOLETTE STYLE FILM INSPECTION 
Superior Competitive Units for the Small User 


ae 


ULTRA MODERN DUPLEX 
Junior Challenger 


MODEL 76 “CHALLENGER” 


JUNIOR DELUXE 
Junior Consolette inspect-O-Film 


INSPECT-O-FILM 
ve ur for le Not Illustrated) Similar to Mode 
ibrary where ' Challenger with extra feature 
Electronic Loading, Triple Jewe 
t type detection system and 


h 
to competitive makes and we othe For details, please write for 
ffer it for your close exam complete list of features 
nh and test against any other film No Dy} 06 350 Ibs 
on machine. Oft pied. but 
1, this all , »- Made REWIND-O-FILM 
Har ted de 


\ dandy consolette style hand inspec 


$2,495 .0( i pas. 
We are a service oriented organization. Our 
sales come largely from recommendations 
of happy customers. Take advantage of our 
original “Collect Call Service”. An expert 
is as near as your telephone. Our nation- 
wide organization is always at your service 


» driv t and automatic rewind set up 
bargair rade this machine up as your librar 
grows, to automatic inspection for an 
Harwaid mode! 

No. 2)108 270 Ibs $799.00 


$2,249.00 


GE WITHOUT NOTIC! PRINTED IN USA 









A new concept of the famous Model 
“Q” Editing Machine. Ideal for TV 
Stations, Producers, Distributors, etc 
Here is the ultimate in film handling for 
professional film men in TV stations and 
for film distribution. This machine not 
only has all the features of the Mark IV, 
described on the iront cover, including 
the availability of scratch detection, etc., 
but also has a viewer and sound reader 
arrangement so that films may be viewed, 
edited, cut and an entire TV Show put 
together with the greatest of ease, in a 
professional manner 


No. 3J102 Price, 
STANDARD MODEL "'Q” 


Here is a professional too! offering « 


both forward and 
stops at completion. Guaranteed 
material and workmanshi 
No. 33101 


reverse 


PROTECT-O-FILM 


World’s Finest Film Conditioner 
4-WAY PROTECTION 


1. Maximum Scratch Protection 
2. Cleans and Conditions 

3. Anti-Static Action 
4 


Kills “Greenness 


Two types of fluids available. Formula 101X is ideal 
for use on release prints and for continuous projec- 
tion as well as general purpose cleaning. Formula 
inals, intermediate nega- 
rotect-O-Film Electronic 


201X is a treatment for ori 
tives and for use in the 


MODEL “Q” MARK IV 


depending on accessories, $4,495.00 to 7,995.00 
INSPECT-O-FILM EDITOR 


electronic inspec- 
tion, cleaning, measuring, viewing and sound reading 
for fast and accurate editing. You can inspect, clean 
and view a one-hour program in less than 5 minutes 
Variable film speed from zero to 450 feet per minute 
automatically 
against defects in 
p. Ship. Wt., 


Machine 





Often times users report cutting down 
their time as much as in half of that 
with normal complicated arrangements 
and this machine does a complete job. 
Not only inspects film and cleans it, but 
times the film and allows it to be viewed 
at an extremely fast pace. For instance 
an hour program can be completely pre- 
viewed in less than five minutes. Com- 
plete smooth control over the film move- 
ment is possible and all the way from 
zero to 450 feet a minute, forward and 
reverse. No solenoids, easy service, no 
belts—a whole new concept in design! 





235 lbs 
$3,950.00 FY 





World's Finest 
Fiim Cleaner and Conditioner! 


The Harwald Protect-O-Film Machine 
applies PROTECT-O-FILM Clean- 

ing fluid to 16mm film at speeds up to 
1000’ per minute. It guarantees ex- 
cellent 4-way protection. 1 . pro- 
vides cleaning action, 2 . _ prevents 
scratches, 3... anti-static, | Se 
knocks “greenness. The cleaning fluid 
is electronically controlled to provide 
uniform wetness regardless the speed 
of the film. 











Cleaning Machine. Ii is superb for quantity ae An efficient exhaust is provided to 
from a given tive without degradation of picture eliminate fumes from the working 
uality. PROTECT-O-FILM is completely SAFE. area. This unit is designed as an at- 
tt contains NO Carbon Tet and it’s also Non- tachment to fit any senior type In- 
Flammable. spect-O-Film Machine and is con- 
- trolled by it. Also can be used on a 
_ Size Type ! os Type 701% ry Soveleping — or bans eves. 
int J . please specify type 
by tones Het 380 service intended so that the proper 
“5.53 Gal 103103 10123 9.00 type electrical connectors are supplied. 
20 Gal. Drum 103104 103124 165.00 ip. Wt., 100 lbs 
55 Gal. Drum 10)105 103125 395.00 No. 175103 $995.00 








Cement-O-Film is a radically new splicing fluid 
developed in Harwakl's laboratory. Now, for 
the first time, an instant splice can be made 
even without he at! Cement-©-Film not only is 
lightning fast, but it makes extremely strong 
long-lasting splices. The reason is a new solvent 
combination which makes a true weld on even 
the new triacetate film bases. Just « wre ra pint 
today and seer yourself. Users tell us they 
save so much Gimme and film, using Cement-0)- 
Film, that they throw out their stock of older 
type cements. It is absolutely non-corrosive and 
actually helps to keep your splicer clean 

No. 10)147 One Pint Can $2.95 
No. 10J149 One oz. Bottle with Brush 50 


The Harwald Co., 
1245 Chicago Avenue 
Evanston, Illinois 
DAvis 8-7070 


HARWALD’S SPLICE-O-FILM 


World’s finest splicer ... 


The major cause of film failures is poor splicing and the 
major cause of poor splicing is improper scraping. SPLICE- 
O-FILM solves these problems with its electric heat and 
automatic scraper that takes off exactly the right depth of 
emulsion every time 

In just 9 SECONDS you can get a perfect splice— accurate 
within 1/10,000 of an inch. For laboratory use, SPLICE- 
O-FILM’s registration accuracy makes it ideal for A-B roll 
preparation. (No. 4J106 recommended) and its preset 
scraper permits reliable splicing of raw stock in the dark 
(No. 4J105 or 4J101 recommended) 


The new SPLICE-O-FILM is equipped with special fea- 
tures not found on the earlier models. Among these is the 
Mark III scraper assembly with its extra long life tungsten 
steel blade which can be changed and adjusted perfectly 
without tools. You can put this unit on your older Harwald 
splicers if desired. (Part No. 483100 $12.50) 
The main difference between the Model B and AR are size 
and pin arrangement. Model B is larger with pins in the 
center of the bed for fast working with both B-W and color 
films. AR is indicated where top quality splices are desired 
at a minimum cost. Model C is for 35 MM only. The Model 
B 4J105 is our most popular model for film libraries 
Ship. Wts., Model “AR” 5 lbs.; Models “B”’ and “C”’ 


8 Ibs 


ELECTRONIC CLEANING MACHINE 





Mlustration shows 

an actval installation 
used with an 
Inspect-O-Film 

(Fits any senior type 
Inspect-O-Film machine) 


Mode! AR Model 8 ‘Model C 
Cat. No Description ” Price 
4yi01 * width splice for prints. 1mm F350 
43102 te” width splice for negatives, timn $ 99.50 
43105 +«” width splice for prints. I6mm $175.00 
43106 * width splice for negat $175.00 
43107 >” whith splice for SSM M F ! $175.00 
43108 * width splice for 35MM I $175.00 
Also available 35MM Micro | Spheer $175.00 

HARWALD’'S SEMI-PRO W.C. SPLICER 

A dandy small splicer for the amateur who makes at 
asional splice and wants the t featur 
No. 43205 Ship. Wt., 7 Ibs $199.50 
























































































Harwald sells the "influentials" -— the leaders in the field 
who are recognized as smart buyers. Here is a list of people whose 
deep technical knowledge and whose service to the A-V field have 
made them established leaders. From experience, they can offer 
well-based opinions about our equipment. Although space does not 


. e - permit a full listing of the leading users of our products, here are 
A Chutial Suvitalton serutmensinit 
4 — 


from the ANY Social Security Administration Encyclopedia Britannica Films, inc. 
HARWALD COMP Atlanta Board of Education LaMesa Spring Valley City Schools 
, ‘lm Handling Baptist Sunday School Board San Diego City Schools 
+ of the world’s iment F ae = paper Gospel Films _ San Diego County Schools 
a “convention booth leading Milwaukee Public Museum Greenwich Board of Education 
lso visit us at all the l€ caahom Monroe County Library Los Angeles County Schools 
rV motion picture engineer! General Motors Corporation Swift Motion Picture Laboratory 
onventio! : diate attention U.S. Department of Agriculture Lederle Labs 
ee eollect for immediz Arlington County Schools University of Washington 
Write, Province of Saskatchewan University of Colorado 
The # wald Co inc. Sincerely Yours Viewsound Supplies U.S. Air Force Film Library 
e ar sd ‘ 


oy Cartwright Schools Armed Forces Radio & Television 
Zz 
| = | = 


1245 Chicago Avene he Alhambra Schools Association Films 


Evanston, Winots "a mall President) 
DAvis 8-7070 We invite you to join this group yourself. 


—nt 


so aemmaeimaiel , In territories where Harwald is represented by dealers, these 
5 aml men are known as the top men in the field, whose judgement is 
highly regarded. 





"Research and Engineering for Finer Film Handling Products" 
| T 





gnec DISPLAY PROJECTOR : L 
aR ge ne fh ap gy Sapp tate mee eet AGE CABINETS “PREMIER” EDITING BENCH 


. mat . ‘ 
K me de i ds 0 na . r 1 supt re ¢ 


MM SUPREME l6mm SOUND PROJECTOR HARWALD 
A high secessful unit d 1 for ¢ 


t i engineered & endorsed b 

ng editors. The finest professiona 

Check these features: Spacious top 

ca Surface Polished Stainless rim 
diern Style Cloth Bins on both sides of 
tis ght box with slide cover lids 

133102 Ship. Wt., 170 Ibs $289.00 
PROJECTION STANDS—onother plus product 


No. 133103 “Standard $34.95 
casters no shelf low priced for 
ixed installations) 27 


No. 35J 


MOVIE-MATE AUTOMATIC REPEATER 


mm Sound Project f > 
ss SONOMATIC 


No. 133104 “Deluxe y $39.95 
One shelf casters and | ing feet 
No. 133105 “Premier $69.95 
Illustrated —t st pr 

ection stand 


N 8) 
_— 


. a M. : - Bem | . or ” rugged ye gh t 4 A 
. r - 7 n . ' a - et 4 or hav ‘ t. roc solic 
‘io , ni te: ali \ rf bs 

A MOVISCOP VIEWER 
. CINEMATIC . s0U motior " ; Moviscop is the finest 
: 4 > . roiector. Styled , “ init lfmm viewer, mod 
, a ‘ { re quality and deper rilit fied for professiona 
: . € ‘ tisy - t. o ww use. Special bearings 
‘e oaks P maekt agaszin ' permit use at speeds 
of Z J r é6mn ne tts It up to 450 ft. per mir 
‘ ) , - ‘ ute with sapphire film 
oe nol ! 0 é : guide } on 
— » . d 


available 


’ 
) 
Compco Reels 


German optica 
. tem gives bright 
COMPCO REELS sharp cool pictures 
' sble. 7 Ship. Wt... 8 ibs 
No. 153101 .$125.00 


lescription 


te by bw [tw be be hw be 
ERR REE EEE TEE 


HARWALD “PROFESSIONAL” FILM LEADER 
Personalized, printed and plain —that pays in 
money saved! You are paying for this prestige 
. f ost films, lost advertising and slopp 
: . as “ ; r Hlin *rinted every 7 inches with 3 lines of 
QUANTITY PRICES ON REQUEST fe for rewinding ‘ B is for head of film, Red for t 
knee er eve h To Order, simply send in your wording and join 
HARWALD SPLIT REELS ~ - 44 . ; ill the progressive film managers 
, BLANK LEADER 
123107 |G6mm white sound perf 
12007" min O1/ft 
123108 limm white silent perf 
OUNTER 12047 mit O1/ft 
Description Price pr rx Measure ‘ { 123109 35mm white pos. perf 
, xu may be attac 1OmyY min #175 /tt 
- . ¥ to the editing ben cunts 125110 én ellow sound pert 
$110.00 rolding rigid eal 20” min 0175/ft 
f rr ting « - a 123111 lémm yellow silent perf 
110.60 t. Uses : as 1200 min 0175 /ft 
215.00 By TS ife PRINTED LEADER 


bw bw 


sr 


ERR REA SEE 


* 


’ yunte *Under 5,000" 15,000 Over 
No. 18j602 r ge inter C >, OOUF 25,000 25.000 


2¢ perf rt. L',¢perft. l',¢perft 


HARWALD COMPANY 1245 CHICAGO AVE, EVANSTON, ILL. ae Sea 


charge for initial order on 


215.00 





G.+S. 
Delaware Bldg., Federal Way, Washington 


PROJECTOR & ELECTRONICS CORP. 
Telephone: TR 8-4171 


Features: “Successovox” projector; sequence projectors, Adslide pro- 
jector; other a-v equipment imported, distributed and manufactured... 


VICTOR ANIMATOGRAPH: see listing under KALART and TSI names 


VICOM, INCORPORATED 
70 Aberthaw Road, Rochester 10, N. Y. Telephone: LOcust 2-7574 


Contact: Fred Aufhauser, President 


e A top-quality 8mm sound rear- 
projection unit is the VICAUDIO. 
This continuous-repeater equip- 
ment has a self-contained 9” x 12” 
screen; features magnification by 
patented Vicom Visual Image 
Compensator. Built around basic 
Kodak “Sound 8” mechanism. Four 
“Mark” models are available in- 
cluding type with large 
screen and special display unit. 


console 





VICTORLITE INDUSTRIES, INCORPORATED 
4117 West Jefferson Boulevard, Los Angeles 16, California 


e Four Visual Cast overhead-type 
projectors range from the “Chal- 
lenger” and “Traveler” (Fold- 
down) models to the familiar “In- 
structor” (pictured at right). 


The “Instructor” Model 3000 has 
full 10”%x10” aperture opening; 
acrylic fresnel condensers, fully 
corrected head anastigmat; built-in 
double roll. Also available in wide- 
angle model. 1,000-watt lamp. 


“Traveler” Model, with 500-watt 
illumination, has a 7”x9” pro- 
jection stage. An “Engineer” mod- 


el rounds out the Visual Cast line. 


a 


* * * 


ke 


Right: the Visualcast “Instructor.” bad 


VIEWLEX, INCORPORATED 
Holbrook, Long Island, New York. Telephone: LT 9-6600 


Sales Manager: M. R. Abrams Government Contract Adm.: R. C. Schmidt 


e Out of its full line of slide and 
filmstrip projectors with remote 
control and manually operated; a 
range of sound slide and filmstrip 
models (both tape and disc) and 
desktop film viewers, there are 
two Viewlex “highlights” of note: 


1. The “Tabletalk” is a portable 
iarge-screen sight-sound presen- 
tation unit which combines a rear- 
screen (7”x9” viewing area), 
35mm filmstrip projector and a 4- 
speed record player that takes up 
to 12” discs. Weighs only 13 lbs. 
Carries in scuff-resistant, water- 
proof attache-type case. 


2. Two Viewlex “Salestalk” 
models (V-6 for filmstrip only; 
V-2 combination _ slide-filmstrip) 
are being widely used in business 
and industry for sales work. A 
complete unit with screen inside 
cover (9% x7”) with 100-watt pro- 
jection; convection cooled; 4-speed 
record player in suntan simulated 
leather attache case. Lists: from 
$104.50 to $134.50. 


* * * 


Right: the new Viewlex “Salestalk.” 
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AUDIO-VISUAL EQUIPMENT TRADE FAIR 


PROJECTION SCREENS 


COMMERCIAL 


PICTURE EQUIPMENT, 
5137 N. Broadway, Chicago 40, Ill. 


INC. 
Telephone: SUnnyside 4-0263 


Contact: Herb Conrad, Don Smith, John Deger 


e For conventions, meetings and 
similar purposes where portability 
and screen size require maximum 
versatility, CPE’s “Fast-Fold” 
screens have proven most useful. 
This packs down 
small carrying case. 

It is available in either Mat 
White Vinyl surface for front pro- 
jection or with Pola-Vu surface for 


screen into a 


DA-LITE SCREEN COMPANY, 


Road 15, North, Warsaw, Indiana. 


rear-projection use. Frames have 
exclusive Tilt-T legs; adjust in 
height and there is a “flannel 
hook” surface for use as display 
boards. 

Sizes up to largest auditorium 
and for average sales meetings. 
Screens engineered, 
highly portable frame members for 
extremely quick setup time. 


snap on to 


INC. 
Telephone: AMherst 7-8101 


Contact: Robert Maybrier, Manager, Audio-Visual Dept. 


e Three “new products” were of 
special interest in the Da-Lite line. 
A decorator’s favorite is the new 
Pole-Screen; for overhead projec- 
tion needs, a “Vidio A” model has 
a “keystone eliminator” bar which 
holds the top of the projection 
screen from 2” to 18” away from 
the vertical position. 


This easy-to-use accessory elim- 
inates the narrow-bottom, wide-top 
image distortion common to over- 
head projection on a_ vertical 
screen. 


For the 
field (either 


growing wide-screen 

filmstrip, slide or 
CinemaScope motion pictures) a 
new Da-Lite Cine-King screen is 
available in portable, tripod size 
for 40”%x96” projected image. 
“White Magic” glass-beaded sur- 
face (seamless) and heavy-gauge 
extruded aluminum legs are other 
features. 


Hanging (wall or ceiling) mod- 
els in the Vidiomaster line are 
rounded out by three Electrol 
(electrically-operated) types: the 
big auditorium types; a new Jr. 
Electrol and the “Suburban” Elec- 
tro: with ceiling closure. 


Da-Lite also offers the Da-Tex 
rear projection screens (of trans- 
lucent material) framed _ in 


POLACOAT, 
9750 Conklin Road, Blue Ash 42, Ohio 


Pictured above is the new Da-Lite 
“Vidio A” screen for overhead shows 
* * * 


chrome-plated seamless square 
tubing; typical size 70” x 70”. 


INCORPORATED 


Telephone: SYcamore 1-1300 (Cinn.) 


Contact: L. M. Heath, Vice-President, Sales 


e Specialists in the manufacture 
of rear projection screens, Pola- 
coat’s line features translucent 
sereens made of glass in sizes up 
to 10 feetx 22 feet; in Plexiglas 
sizes to 100 x 144 inches and Flex- 
ible, grommetted screen sizes up 
to 40 x 80 feet. 

Trade name LENSCREEN ap- 
plies to special lens type trans- 
lucent media which permits view- 
ing of projected images in day- 
light conditions. Special screens 
for wide-angle viewing; direc- 
tional or high gain types; neutral 
and color tints incl. blue, red and 
green. 


AAW WALL LENSCREEN 


Above: using in-wall, write-on type 
Polacoat screen with special pencil. 








AUDIO-VISUAL EQUIPMENT TRADE FAIR 


PROJECTION SCREENS: CONTINUED 


RADIANT MANUFACTURING CORPORATION 
8220 North Austin Ave., Morton Grove, III. Chicago phone: IR 8-9000 


H. Y. Feldman, V. Seymour Jacob, V. 


e Of special interest to A-V 
equipment buyers in Radiant’s ex- 
tensive line of screens are the 
“Educator” tripod models with 
glass-beaded Vinaflect surfaces; 
silver lenticular Optiglow or the 
pearlescent lenticular Uniglow. AUTOLSOTRIC 
Regular line tripod models in - 
a price range from $13.95 to Cowpoct- 
$79.95 with many models featuring 
new “Magic Tri-Lock” 3-way 
opening. Also wall or wall & ceil- 
ing and 3 styles of auto electric a) 
screens. e 


P., Sales P., Audio-Visual Sales 


RADIANT 

















SPECIAL DEVICES: READING 


CRAIG RESEARCH, 
3410 S. La Cienega Blvd., Los Angeles 16, Cal. 


IMPROVEMENT 


INCORPORATED 
Telephone: WEbster 7-2660 


Louis J. Stoyanoff, Gen. Mer. 


e The new Craig Reader offers an 
advanced reading program that in- 
corporates proven techniques es- 
tablished for reading improvement 
in recent years. Its special fea- 
tures provide expanded line tech- 
ni,ue (lessons progress from short 
lines of 3 words to long lines of 
over 7 words) and Serial Tachisto- 
scopic Training, an 
the Craig Program. 
(exclusive) is a 
plastic unit. Automatic 
complete reading 
speed operation. 


exclusive in 
Craig slide 
rigid protected 
feed for 
cycle; variable 


* * * 


Right: the new Craig Reader 





PERCEPTUAL DEVELOPMENT 
6767 Southwest Ave., St. Louis 17, Mo. 


LABORATORIES 
Telephone: STerling 1-7300 


Willard A. Dement, V. P. 


e This company’s “Percepto- 
Scope” is a 16mm silent, specially- 
designed multi-function projector 
for training, presentation and film 
analysis. Combines functions of 
still, flash and motion picture pro- 
jection in one device with variable 
speed from 1 to 24 frames per sec- 
ond. Remote control, reverse, un- 
limited “hold” without warping or 
change in illumination or focus, 
manual or automatic film advance; 
electronic control for automatic 
film stop cues. Accessories and 
modifications for special pur- 
poses. 


This company also provides a 
number of standard training pro- 
grams (ready-to-use) in fields 
such as Reading Improvement, 
IBM Card Punch Operator Train- 
ing, Training Techniques for 
Supervisors, Safety, Typewriting, 
ete. Custom-designed training pro- 
grams for PerceptoScope use are 


produced to meet individual re- 
quirements. 

* . « 
Right: the Perceptoscope machine. 





EDUCATIONAL DEVELOPMENT LABORATORIES, INC. 
75 Prospect St., Huntington, N. Y. Telephone: HA 7-8948 


Features: instrument training techniques; specially-developed mate- 
rials for business education; also reading programs and devices. 


PSYCHOTECHNICS, INCORPORATED 
105 West Adams St., Chicago 3, Ill. Telephone: DE 2-6277 


Features: Shadowscope Reading Pacer; Combination Shadowscope-Tachis- 
toscope; other projection equipment for reading improvement courses. 





PROJECTION STANDS AND TABLES 


THE ADVANCE PRODUCTS COMPANY 
2300 E. Douglas, Wichita, Kansas. Telephone: FO 3-4232 


Features: The Pixmobile line of projection and television tables. 


COMMERCIAL PICTURE EQUIPMENT, INC. 
5137 N. Broadway, Chicago 40, Ill. ‘Telephone: SU 4-0263 


Features: A full line of Roll-A-Lock projection tables for equipment. 


MILLER MANUFACTURING COMPANY 
3310 E. Roxboro Road, N.E., Atlanta 5, Georgia. Telephone: CE 7-6073 
Features: Line of Miller Self-Adjusting Projection Tables & Stands 


SAFE-LOCK, INCORPORATED 
870 West 25th St., Hialeah, Florida. Telephone: TUxedo 8-9532 
Contact: David I. Welt, President 


e Current “leader” in Safe-Lock’s 
line of professional projection 
stands is a portable Model 203-56 
Project-O-Stand which retails for 
$39.75. Very compact (can be car- 
ried in one hand; handle and clips 
permanently attached), this stand 
is made of hi-test aluminum with 
full clutch leg collars. 


Safe-Lock also makes a rolling- 
type stand. The Model 202-C has 
4” ball bearing casters (2 with 
brakes). Top measures 20” x 24”; 
has two lower shelves. Engineered 
for heavy-duty requirements. 





GRUBER PRODUCTS COMPANY 
2223 Albion Street, Toledo 6, Ohio. Telephone: CHerry 3-2481 


Contact: George Gruber, President 


e There is a choice of five models 
in the “Wheelit” line of easy-to- 
move-and-use projection stands. 
Two folding types include Model 
C-402 and there are three non- 
folding models of which Model 
4102 is an audio-visual favorite. 
Prices range from $29.95 for non- 
folding “Wheelits” to $79.50 for 
the highly-portable C-402. For 
combined transport and projection. 

“Wheelit” also manufactures a 
useful carrying cart (Model C-55- 
PH) for the commercial and in- 


dustrial photographer. Folds down 
for auto use to 17” x 25”. 


Right: the Wheelit Non-Fclding 
Mcdel 4102 is pictured in use... 
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THE H. WILSON CORPORATION 
546 West 119th St., Chicago 28, Illinois. Telephone: CO 4-4412 


Howard Wilson, President Russell Parker, Director of Marketing 


e At right: the Wilson “Movie- 
Mover RP”—a self-contained rear- 
projection unit for showings in 
non-darkened rooms; screen size 
equal to 30” TV set; unit is all 
steel with 4” ball bearing casters. 
Using your own 16mm sound pro- 
jector, RP costs only $139.50 or 
$159.50 plus wide-angle lens. 





At left: the W-16 is a 16” high 
table for sit-down use with the 
overhead projector. All steel, fully 
welded, with 4” ball bearing cas- 
ters for easy movement. Top shelf 
18” x 24” covered with foam rub- 
ber pad to protect equipment. 
Costs only $29.95. 








FILM, RECORD AND TAPE STORAGE 
BRADFORD PRODUCTS COMPANY 
8106 North Ridgeway, Skokie, Illinois. Telephone: OR 6-1121 
Sales contact: E. J. McGookin 


Features: Line of audio-visual (filmstrip) storage equipment & accessories. 


THE JACK C. COFFEY COMPANY, 
710 Seventeenth St., North Chicago, III. 


INC. 

Telephone: DE 6-5183 
Sales contact: Jack C. Coffey, President 

e This company specializes in a 

line of filing systems and cabinets 


for filmstrips, 2” x 2” slides, sound 
slidefilms, Records, Tapes. 


Add-a-Unit cabinet models (a 
Tape File cabinet is shown here) 
hold up to 84 5-inch or 60 17-inch 
tape reels in original cartons. 
Wall-files are also available. 


* ~ * 


Right: Coffey’s tape cabinet section. 


NEUMADE PRODUCTS CORPORATION 
250 West 57th Street, New York 19, N. Y. Telephone: JU 6-5810 
Contact: Lee Jones, Vice-President, Sales 


Features: Full line of film handling and storage equipment, including 
filing cabinets, racks, cleaners, rewinds, splicers, reels, cans, cases, 
editing aids, projection tables and files for filmstrips and _ slides. 


INCORPORATED 
Telephone: SWeetbriar 1-5580 


WALLACH & ASSOCIATES, 
1589 Addison Road, Cleveland 3, Ohio. 


Sales Contact: Charles D. Wallach, Manager 


e Film, record and tape storage 
cabinets and racks are this com- 
pany’s specialty. Also features 
portable storage-transport cabinets 
which combine film storage with 
projection stand. All-metal cabi- 
nets are of 20-gauge steel. 


For regular reference and up-to-the-minute news of the latest in audio-visua! | 


equipment and accessories refer to the editorial pages of BUSINESS SCREEN ... 
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AUDIO-VISUAL EQUIPMENT TRADE FAIR 


FILM 


INSPECTION EQUIPMENT 


THE HARWALD COMPANY 
Telephone: DAvis 8-7070 


1245 Chicago Avenue, Evanston, Illinois. 


Phone: Bob Grunwald, President 


e Latest in the Harwald Company 
line of Inspect-O-Film electronic 
film handling equipment is the 
“Model U” with its positive oper- 
ating speed control; silicone, anti- 
static treated tapes and film defect 
indicator. There are seven types 
available. 
* * * 





Right: the Inspect-O-Film Model U 


KIDDE MACHINE CORPORATION 


35 Farrand Street, Bloomfield, N. J. Telephone: Pligrim 8-8100 


Sales Contact: Stanley H. Brown, Manager, Audio-Visual Department 


e This company’s long experience 
in the 35mm industry is being ap- 
plied in 16mm film inspection, re- 
wind and automatic splicing. 


The current Mark IV (pictured) 
combines film inspection and auto- 
matic splicing (pedal control). 
Fast-moving film reels are behind 
counter-balanced doors but only 
10” from work-table top for easy 
loading and unloading. 


* 4% * 





Right: Kidde Film Inspection Unit. 


PAULMAR, 


4444 W. Chicago Avenue, Chicago 51, Illinois. 


INCORPORATED 
Telephone: CA 7-5400 


Sales Contact: R. F. Menary, President 





TAPE RECORDERS 


AUDIO-MASTER CORPORATION 
17 East 45th Street, New York 17, N. Y. Telephone: OX 7-0725 


Features: Line of tape recorders, playbacks and extensive music library. 


BELL & HOWELL COMPANY 
7100 McCormick Road, Chicago 45, Ill. Telephone: AM 2-1600 


Features: SPECIALIST Two-Channel Tape Recorder with special application 
for personnel training clinic, whether the task is to teach, train, test. 


(also see full line of motion and still projection equipment) 


NORTH AMERICAN PHILIPS COMPANY, 
230 Duffy Avenue, Hicksville, N. Y. 


INC. 
Telephone: OVerbrook 1-8440 


Contact: J. F. Gerrity, Sales Manager, Hi-Fidelity Products Division 


e Among tape recorders suitable 
for audio-visual use, the Norelco 
Continental ‘300’ is a 4-track 
stereo playback and mono record 
and playback machine. 





Q 


a ; 
. nave al 





It’s designed for those who pre- 
fer to buy pre-recorded stereo 
tapes rather than make their own. 

Lists at $269.50 with 3 speeds. 
A single-speed model (200) sells 
for only $179.50. 


x ~ * 


Right; Noreico’s Continental 200... 














AUDIO-VISUAL EQUIPMENT TRADE FAIR; PROJECTION LAMP MANUFACTURERS 


TAPE RECORDERS: CONTINUED 


PENTRON ELECTRONICS 
Telephone: SA 2-3201 


Features: Nationally-known line of magnetic tape recorders for business 
and educational use; cartridge tape equipment and tape accessories. 


777 S. Tripp Avenue, Chicago 24, Illinois. 


RADIO CORPORATION OF AMERICA 


Meadow Lands, Pennsylvania. Telephone: BA 2-1100 
Contact: A. J. Platt for Audio-Visual Products 


Features: RCA tape-recorder equipment for schools and industry. 


RHEEM-CALIFONE CORPORATION 
1020 N. LaBrea, Hollywood, California. Telephone: HO 2-2353 


Features: Line of tape recorders and playbacks (transcription players). 
Sales Contact: James S. Brown or Robert G. Metzner 


VIEWLEX, 
Holbrook, Long Island, New York. 


INCORPORATED 
Telephone: LT 9-6600 
Features: Viewlex tape and disc playbacks for a-v projection use. 


V-M CORPORATION 
305 Territorial Road, Benton Harbor, Mich. Telephone: WA 5-8841 


Features: Voice-of-Music tape recorders, phonographs and tape recorder- 
slide-projector synchronizers for audio-visual projection programs. 


WEBCOR SALES COMPANY 
5610 W. Bloomingdale, Chicago 39, Ill. Telephone: TU 9-8500 
Features: Webcor line of tape recorders and phonographs for a-v utilization. 


Note: Tape Recording equipment for film production recording and 
location purposes is not included in this editorial review of equipment. 





TELEVISION EQUIPMENT: CLOSED CIRCUIT 


ARGUS CAMERAS, INCORPORATED 


405 Fourth Street, Ann Arbor, Michigan. Telephone: NO 2-6511 
Sales Contact: Robert Kreiman, Manager 

Features: Argus line of closed-circuit television equipment and 

35mm still and 8mm (amateur) silent motion picture projectors. 


CLOSED-CIRCUIT CORPORATION OF AMERICA 
Telephone: CA 5-5705 
Features: Prizomatic television projector and Trans-Scan, a cameraless 
closed-circuit television system for educational and industrial use. 


5397 Poplar Boulevard, Los Angeles, Calif. 


FAIRBANKS-MORSE COMPANY: ELECTRONIC DIVISION 
505 West Oakwood, Hartford, Connecticut. Telephone: ADams 6-5431 
Features: Fairbanks-Morse closed-circuit television system and access. 


RADIO CORPORATION OF AMERICA 


For data on RCA Closed Circuit equipment address inquiries to 
Closed Circuit Television Department, Camden 2, New Jersey. 


THOMPSON RAMO WOOLRIDGE, INCORPORATED 


Educational Electronics Division, 532 Sylvan Ave., Englewood Cliffs, N. J. 
Telephone: LO 7-5200 
Features: DAGE closed-circuit and other educational t.v. equipment. 





WIRELESS MICROPHONES 


VEGA ELECTRONICS CORPORATION 
10781 North Highway 9, Cupertino, Cal., Phone: ALpine 2-8704 


Features the Vega-Mike, wireless microphone, weighing only 7% ounces. 
Broadcast-quality dynamic microphone, transistorized wide-band FM 
transmitter and mercury-cell battery power supply in one light unit. 
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GENERAL ELECTRIC COMPANY: PHOTOLAMP DEPT. 
Nela Park, Cleveland, Ohio. Telephone: GL 1-6600 
Features: GE lamps for wide variety of audio-visual applications. 


SYLVANIA: LAMP DIVISION 
A Division of Sylvania Electric Products, Incorporated 
1740 Broadway, New York City 19, New York 


1 MacArthur Avenue, Bloomfield, N. J. Telephone: HU 4-3000 
Features: New types of light sources for audio-visual equipment. 


RADIANT LAMP CORPORATION 
Write: 300 Jelliff Avenue, Newark 8, New Jersey for data 





MAGNETIC TAPE MANUFACTURERS 


MINNESOTA MINING & MANUFACTURING CO. 
MAGNETIC PRODS. DIV. 
900 Bush Avenue, St. Paul 6, Minn. Telephone: PR 6-8511 
Contact: W. H. Madden, Manager, Magnetic Products 
Features: New line of TENZAR magnetic tapes for audio-visual use. 





MAGNETIC TAPE MAGAZINES, ETC. 


COUSINO ELECTRONICS CORPORATION 


1945 Franklin Ave., Toledo, Ohio. Telephone: CH 3-4208 
Sales Contacts: B. A. Cousino; Dick Gearhart 


Features: Audio-Vendor Tape Magazines; Mag Matic Message Repeaters; 
Sale-O-Matic Display Projector and Tape Splicing Equipment & Acces. 


TELEVISION ASSOCIATES, INC. 
Write: East Barker Avenue, Michigan City, Indiana 


TA audio-visual products include Rear-Projection Daylight Screen; 
Continuous Film Magazine & Accessories; Mini-Music Tape Cartridge. 





FILM CANS, CASES AND REELS 


THE COMPCO CORPORATION 
1800 N. Spaulding Avenue, Chicago 47, Ill. Telephone: EV 4-1000 
Sales Contact: Sam Zagel, President 


Features: COMPCO line of reels and cans for motion picture handling. 


GOLDBERG BROTHERS 
P. O. Box 5020, Denver, Colorado 
Features: Line of 16mm motion picture reels and cans. 


FIBERBILT SAMPLE CASE COMPANY 
40 West 17th Street, New York 11, New York 
Features: Fiberbilt line of film shipping cases and containers. 


WM. SCHUESSLER COMPANY 
361 W. Superior Street, Chicago 10, Ill. Telephone: SU 7-6869 
Contact: Harold Schuessler, in charge, sales 


Features: Complete line of film shipping cases in all sizes; plus sound 
slidefilm shipping cases; also cases for 2” x 2” glass slides; filmstrips. 





PROJECTION ACCESSORIES, BELTS, ETC. 


BENJAMIN REEL PRODUCTS, INC. 
10700 Broadway, Cleveland 25, Ohio. Telephone: MI 1-6800 
Features: Self-winding cord reels for projection equipment. 


PROJECTOR BELT COMPANY 
Box 176, Whitewater, Wisconsin. Telephone: TUrner 3-2920 
Features: Ready-made 16mm sound projector belts (also 8mm belts). 
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Spiral galaxy in Ursa Major is pictured in this 
scene from the film “Universe.” 


“UNIVERS 


28-MINUTE “journey through space” 

through the medium of an exceptional 

motion picture titled Universe has won 
Canada’s National Film Board international 
acclaim. Named as that country’s “Film of the 
Year” at the 13th annual Canadian Film 
Awards ceremonies in May, Universe was the 
1960 diploma winner among science films at 
the Vancouver Film Festival; was cited at 
Edinburgh and won a Cannes, France, jury 
prize for the “exceptional quality of the ani- 
mation.” 

Documentary honors in 1961 at the British 
Film Academy Awards and top honors in its 
class at the recent American Film Festival in 
New York were followed by its May, 1961 
award from the SCHOLASTIC TEACHER Maga- 
zine. 

A Night’s Vigil at the Telescope 


Universe introduces the men who chart the 
unknown depths of space as viewers join Dr. 
Donald MacRae, professor of astronomy at 
the University of Toronto, for a night-long 
vigil at the David Dunlap Observatory. Ex- 
ploration of the solar system as the telescope 
views the pockmarked surface of the moon, 


Below: Film Board Director Colin Law and 


his staff creating models used in prize film. 
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Man’s first landing platform in space? The 
pockmarked surface of the Moon is shown. 








. and the many moons of Saturn come vivid- 
ly near as powerful lenses reach into space. 


99 A 28-Minute Screen Journey Through Space, Beyond the Solar System, Has Won 


International Acclaim and the Honor of Being Canada’s “Picture of the Year.” 





Astronomer at David Dunlap Observatory and. . . telescope that brings stars into focus. 


the rings of Saturn and the gaseous geysers of 
the Sun is its fascinating theme. 

But Universe takes its audience beyond the 
reach of the strongest telescope to marvel at 
the greater wonders in the repertoire of the 
night. Beyond our Milky Way, other galaxies 
swirling into infinity are encountered. The 
question rises, “Is it possible that the universe 
has no end?” 

Animation and special effects give shape to 
theory, showing what the mind of man has 
conceived, “tempting you onward to probe the 
further limits of the uncharted night.” 


An Invitation to Visit Deep Space 

A descriptive paragraph in one of the ex- 
cellent graphic pieces created for Universe pro- 
vides an intriguing invitation: 

“Today astronomers are ‘listening’ to stars 
hundreds of billions of miles away. Today 
enough is known of the heavens that men are 
being readied for physical journeys of explora- 
tion into space. 

“Universe allows you to move with the free- 
dom of a god, past old and familiar planets, 
the Moon, Mars, Venus, Mercury, to the dwarf 
Pluto four billion miles from the Sun. And 
then beyond, past the nearest suns to the end 
of the star clouds and nebulae, to an infinite 


sea of night dotted with islands of stars we call 
the galaxies.” 

Universe is available for preview and pur- 
chase ($130) from the National Film Board of 
Canada, 680 Fifth Avenue, New York 19. & 


Below: “Universe” presents the David 
Dunlap staff and telescope. 








opal 


Gigs; THE CANTON REPOSITORY (fi 


For 146 Years A Dependable Institution 








oe ee 


a poyreed 





Vol. 147, No. 88 


Phone GL 4-5611 


CANTON, OHIO, SUNDAY, JUNE 25, 1961 





Republic Hails Canton as World’s No. 1 Center 





Sem maces a ae Seues 


Movie and Parade To Celebrate ‘Stainless Steel Week’ 


By JOSEPH VM. KOREN 
itery Business and industry Editor 
Today ls the start of the week during which Canton 
ys te to a world-famous local specialty —stair 
steel 


is is honoring Republic Stee! Corp.. whose Canton 
and Massillon plants have made this area the world’s 
(Phetes on Page 16) 


No.1 of the shiny, rust-resistant meta 
ee Charen L. Babcock has proclaimed the 
week as “Stainless Stce) Week” in Canton 
The high spot of the celebration will come Wednes 


ie will give its first commercia! honing. 
e 


the world premiere—ot its color motion picture, ~ 
Above: 
start of “Stainless 


vice-president, sales, 


delivering 


New World of Stainless Steel,” at the Palace Theater 
a8 pm 

It is a 14-minute film which shows how versatile 
the metal is—how it helps make things hot or keep 
them cold or how. it can circle the world. 

The film will be shown with the latest Walt Disney 
feature, “The Parent Trap.” 

Nearly a score of Canton merchants who handle 
stainless steel products will have special displays dur- 
ing the week, emphasizing the Canton-made product 

Canton Chamber of Commerce and Canton Junior 
Chamber of Commerce are joining in the stainless 
steel celebration. 


BEFORE THE SHOWING of “The New World of 
Stainless Steel,” a reception and dinner will be held 


Canton’s Sunday paper front-paged Republic’s film premiere at 
Steel Week.” 


Right: Norman W. 
principal 


Foy, 


address at civic 


An Example of Business Film Showmanship— 


Canton Premiere for Republic’s 
“New World of Stainless Steel” 


HE City oF CANTON paid 
tribute to one of its “indus- 
trial stars”—stainless steel 
—at a Hollywood-like movie pre- 
miere of a new Republic Steel 
Corporation film titled The New 
World of Stainless Steel, held on 
Wednesday night, June 28th, at 
that Ohio city’s Palace Theater. 
The event. 
Stainless Steel 
officially 


climaxed Canton 
Week which was 
proclaimed by Mayor 
Charles L. Babcock as a tribute to 
more than 11,000 Stark County 
men and women whose livelihoods 


Canton’s Mayor Charles L. 
Steel Week” as (| to r) civic leaders 
Gilman join Republic District Mer 


lf | ie 


: 
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Babcock signs proclamation for 
Stan Ewing, 


are dependent upon the product 
which has made the Canton-Mas- 
sillon area the nation’s stainless 
steel center. 
Foy Speaks at Civic Dinner 

At a civic dinner held in the 
Onesto Hotel prior to the pre- 
miere, more than 100 representa- 
tives of business, industry, gov- 
ernment and education, as well as 
motion picture executives from 
Chicago and New York, joined 
Republic Steel officials from 
Cleveland and the Massillon-Can- 
ton area to hear Norman W. Foy, 


“Stainless 


Robert Haas and Ray 
. Oscar Bamberger at the ceremony. 


; f 


Republic's 


= 


in the Onesto Hotel for 100 


Republic officials trom this district and invited in leas John S. Johns, district director, and 
business, 


—— 
headquarters will be industrial, 
civic, labor, religious and political leaders. 

Short talks will be made by Norman W. Foy, Re- 
public’s vice president of sales, and L. A ——_ 
vice president in char; 77 
executive who began 

Oscar A. Bamberge: 
Alloy district manager 
scheduled to talk. 


dinner. 


Republic’s Vice-President in 
Charge of Sales, and Mayor Bab- 
cock. 

The event was held just two 
blocks away from the nation’s first 
City Hall ever to feature stainless 
steel curtain wall construction— 
the new Canton City Hall sched- 


uled to be dedicated on Labor 
Day, which has been referred to 
as “a monument to the stainless 


steel industry.” 

After describing the 
less steel has played 
County’s economy, 


role stain- 
in Stark 
Foy spoke 


‘iss Joan Co 
the dinner 









ema ap wey ne dy deme 
Willlam Brown and Fred Gottscheck, distriet 


, “Miss Canton” of will 
cart tn the varede trot the hotel 


and 


confidently about the metal’s fu- 
ture. “The long-range future of 
stainless is bright—in more ways 
than one.” Carbon steels will con- 
tinue to be the “bread and butter” 
of the steel industry, but an in- 
creasing share of the sales dollar 
will come from the sale of special- 
ty steels and steel alloys, with a 
heavy emphasis on stainless, he 
said. 
Expects Good Year in 1961 

“We expect 1961 to be a good 
year for stainless, and we are 
working hard to assure that a 


Mayors of Ohio cities joined officials of Republic Steel and representa- 


tives of Wilding, Inc., 


film’s producer, at the civic dinner which pre- 


ceded premiere showing in Canton on evening of June 28th. 
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satisfactory share of the year’s 
output will come from the Can- 
ton-Massillon area,” Foy said. All 
of Republic’s stainless steel is pro- 
duced in Canton and finished and 
shipped from the company’s Mas- 
sillon plant. In addition, there are 
more than 20 stainless steel fabri- 
cating firms in the Greater Canton 
area. 

Canton’s Mayor Babcock 
praised the city’s industries for 
their ability to keep up with the 
nation’s ever-changing production 
needs which included pioneering 
in the production and application 
of stainless steel. 

Other speakers at the dinner in- 
cluded E. R. Johnson, First Vice- 





Auto “Cavalcade of Stainless” 


took guests to premiere show. 


President and Assistant President 
of Republic; Larry S. Hamaker, 
Republic’s Vice-President in 
Charge of Marketing; C. B. Hat- 
cher, Vice-President of Wilding, 
Inc., which produced the new 
stainless film for Republic, and 
Oscar A. Bamberger, Central Al- 
loy District Manager for Repub- 
lic. 

Miss Joan Colucy of Massillon, 
who was crowned “Miss Stainless 
Steel,” earlier in the week, was in- 
troduced wearing a crown fabri- 
cated from  Canton-produced 
stainless steel, hand-made by Re- 





The crowning of “Miss Stainless 
Steel” (Joan Colucy) was another 
event of the big premiere week. 


public employees at the Massillon 
plant. 

After the dinner, guests were 
taken from the hotel to the theater 
in a “Motor Cavalcade of Stain- 
less” featuring gail y-decorated 
1961 cars pointing out applica- 
tions for the product in the auto- 
motive industry. 

Stark County automobile deal- 
ers as well as many of the Canton 
merchants are featuring displays 
of stainless steel applications as a 
part of the week’s activities. 

Showings in Three States 


After Republic’s new stainless 
film completes its premiere run in 
Canton, it will be shown in other 
Ohio cities as well as cities in 
Michigan and California. Wilding 
is planning to enter it in the an- 
nual Academy Awards competi- 
tion later on in the year. 

The film features an original 
musical score as well as the very 
latest in color photography tech- 
niques. Scenes showing the pro- 
duction of stainless were filmed in 
Republic’s Canton and Massillon 
(CONTINUED ON PAGE 67) 


Marquee of Canton’s Palace Theater heralded the world premiere of 
“New World of Stainless Steel’ as highlight of the special week. 
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Prom Etiquette Pictured for Teen Agers 


New Ceoea-Cola Picture Filmed “on Location” in Mobile 


A new color motion picture de- 
signed to answer many of the 
questions posed by today’s teen- 
ager about social etiquette is be- 
ing sponsored by The Coca-Cola 
Company. 

The Prom—lIt’s a Pleasure cov- 
ers the etiquette involved in mak- 
ing a date for a high school prom 
and highlights situations encoun- 
tered at the dance itself which re- 
quire a knowledge of social eti- 
quette. 

Taking part in the picture, 
which is being filmed on location 
in Mobile, Ala., by The Jam Han- 
dy Organization, are the winners 
of the 1961 American Junior Miss 
Pageant. Heading the cast is 
America’s Junior Miss, Mary 
Fran Luecke of St. Louis, Mo. 

Also appearing in the produc- 
tion are Linda Sawyer, Louisville, 
Ky., first runner-up; Robin Kess- 
ler, New Haven, Conn., third run- 
ner-up and Judy Skipper, Jack- 
son, Ala., fourth runner-up. A 





Vi 
Miss is Mary 
Fran Luecke who “stars” in the 


America’s Junior 
forthcoming Coca-Cola picture. 


number of teen-agers from the 
Mobile area are also taking parts 
in the production. Rounding out 
the cast will be professional actors 
who handle the adult roles. Ly 


Visualizing a Product for Oil Producers 


Slidefilm’s Multiple Techniques Help Clarify Product 


A colorful and technically use- 
ful new sound slidefilm, produced 
by the Jamieson Film Company, 
Dallas, enables salesmen of the 
Oil States Rubber Company to 
demonstrate the features of a new, 
intricate product, even under the 
poor conditions of an ill-equipped 
tool shack at an oil well site. 

Oilwell sucker rod guides are 
placed deep in oil wells, where 
neither the camera nor the human 
eye can observe the action. In ad- 
dition this particular guide in- 
volves a new design concept as 
well as a new product material, 
and the manufacturer has had a 
hard time trying to explain it even 
to experts in the field. 

Now engineers are taken “down 
in the hole” through the use of 
detailed drawings where they can 
observe the advantages of the new 


product over the conventional 
sucker rod guides. 
The Oil Producers’ Hidden 


Enemy, entertaining as well as in- 
formative, features many of the 
techniques used in motion pic- 
tures. Music, sound effects, a car- 
toon character named “Compla- 
cent Casper,” intricate “down- 
the-well” drawings and _ photo- 
graphs were combined with ex- 
planatory narration in this subject. 

At the same time, its special 
form of presentation allows Oil 


| States’ salesmen to use it any- 
| where, any time. Te 


Benefits 






Simplified drawing of oil field 
equipment gives graphic punch. 





Above: “Complacent Casper” was 
created. Below: photographic evi- 
dence of equipment wear .. . 
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“Creative Communication Management” was Curtis Roberts’ theme at this IFPA session 


Industry Film Producers Honors to 15 on Coast 


Delegates to Second National Convention and Awards Program at Santa Monica 


Hear Project Mercury's Public Affairs Officer; View Premiere of “Freedom 7” 


HE First PuBLic Preview of Freedom 7 
an historic documentary film account of 

~ Commander Alan B. Shepard’s historic 
space flight, climaxed the keynote presentation 
to delegates at the Second National Conven- 
tion of the Industry Film Producers Associa- 
tion at the Miramar Hotel in Santa Monica in 
June 

Keynoting the Space Age theme of IFPA’s 
meeting and subsequent presentation of Na- 
tional Awards to film competition winners, 
was Lt. Colonel John A. Powers, Project Mer- 
cury Public Affairs Officer. Col. Powers was 
introduced by Robert Hemmig, Assistant to 
the Director, Office of Technical Information 
and Educational Programs, in the National 
Space Agency 

Dr. Raymond Fielding of the Motion Pic- 
ture Division, Theater Arts, at UCLA, is the 
new President-elect of the Association, 
ceeding Robert S. Scott, Associate Director, 
Government Relations, Aerospace Corpora- 
tion. Dr. Fielding stressed “Accent on Youth” 
in his inaugural address, picturing IFPA “as a 
young organization with fresh ideas for solv- 
ing communications problems with film.” 

Other incoming IFPA officers are Carl N 
Brewster, Aerospace Corp., Executive 
President; Ed Hunter, North American Avia- 
tion, Financial Vice-President and Treasurer; 
Jack R. Gabrielson, Douglas Aircraft Co., 
Editorial Vice-President; Ralph Hall, Convair, 
Chapters’ Vice-President; Justin M. Purchin, 
Systems Development Corp., Secretary; and 
Tony Gorsline, Aeronutronics, 


suc- 


Vice- 


Convention 


Vice-President. 






Pretty Roberta Lane, Miss IFPA, is 


m.c. Murphy present Finalist award to 


ducer-Director George Pratt (center). 


helpine 


Pro- 





IFPA President-elect, Dr. Raymond Fielding, 


puts the “Accent on Youth” as he addresses 
delegates to second national convention. 


® Climaxing the regular daily convention ses- 
sions was the Second National Awards Ban- 
quet held in the Satellite Room of the Mira- 
mar. With George Murphy, prominent motion 
picture personality and production executive 
as MC and guest of honor, 14 IFPA film com- 
petition winners (see listing) were presented 
with the new “Cindy” (Cinema Industry) 
awards and plaques. 

The special annual Jay E. Gordon Me- 
morial Award was given for the first time at 
this year’s ceremonies “for an outstanding 
contribution to the film communication field.” 
The 1961 award went to Ott Coelln, pioneer 
in the field, and publisher of BusiNEss 
SCREEN. 

The practical “working” theme of the Con- 


Ford Aeronutronic 
sponds as he 


Division executive re- 
accepts First Place “Cindy” 
award from Miss Lane on company’s behalf. 








BUSINESS 





vention’s many daily sessions followed a “How 
to Do It” outline with “Production Clinics” 
interwoven with talks and film presentations. 
Outgoing President Bob Scott contributed a 
humorous feature, ““How to Shoot Your Boss,” 
illustrated with cartoon slides showing the dire 
effects of improper lighting, hasty work, or- 
ganizational clutter and photo mismanage- 
ment. 

In a more serious vein, Mr. Scott later dis- 
cussed “Selling Yourself With Service,” af- 
firming that “our film communication contribu- 
tion is basically a most valuable service to in- 


Master of ceremonies George Murphy begins 
the Awards program as IFPA President Rob- 
ert Scott, and Mrs. Scott, smile approval. 








Guest of honor Richard Arlen reviews prog- 
ress in aviation photography since he won 
“Oscar” as World War I pilot in “Wings.” 





Hal Albert (left) Chief, Operations, Air Force 
Lookout Mtn. Station, receives “Cindy” award 
from William G. Tracey. 
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dustry management and in our nation’s best 
interest.” 

A veteran of films, Richard Arlen, was the 
Association’s luncheon guest of honor, as he 
described the dramatic progress made in avia- 
tion photography since the 1927 production 
of Wings, the first Oscar-winning film classic, 
in which he played a starring role. 

Some 300 delegates and guests attended the 
Convention program and the Awards’ ban- 
quet. They also visited colorful displays of the 
latest technical equipment in a special Trade 
Show. 26 leading firms and organizations were 
among the participating exhibitors. i 


INDUSTRY FILM PRODUCER AWARDS 
Public Relations Winners 


CINDY AWaRD: to Aeronutronic Division, 

Ford Motor Company for This Is Aeronu- 
tronic, 17 min., color. Executive Producer: R. 
Lytle; Producer, J. J. Bernsen. 


FINALIST AWARD: to USAF Air Photographic 
and Charting Service (MATS), Lookout 
Mountain, AFS for The Air Force Missile 
Mission, 24 min., color. Producer-Director, 
George Pratt; Writer, William R. Lungren. 


Recruiting and Indoctrination Films 


Cinpy Awarp: to U. S. Air Force, Lookout 
Mountain, AFS for Taiwan—Island of Free- 
Producer, 


dom, 23 min., color. Wilbur T. 





First recipient of the Jay E. Gordon Memo- 
rial Award from the Industry Film Producers 
was the publisher of Business Screen. 


Blume. Directors: R. Adm. John Ford, USN, 
Ret., Eric Strutt. 


FINALIST AWarD: U. S. Air Force, Orlando, 

Florida AFS for Air Force News Review, 
24 min., color. Produced by 1365th Photo 
Squadron, Orlando. 


Sales Promotion Film Winners 


CinDy AWARD: to Thompson Ramo Wool- 
dridge, Inc. for All About Polymorphics, 8 

min., color. Producer, Jack Smith; Director, 

William D. Orr; Writer, Dr. Simon Ramo. 


FINALIST AWARD: to Lockheed Aircraft Corp., 

Georgia Division, for Hercules and the Four 
Horsemen, 14 min., color. Producer, Robert 
Strickland; Writer-Director, J. Kermit Echols. 


Orientation Film Winners 


Cinpy AWARD: to North American Aviation, 
Inc., Space & Information Systems Division, 
for Operation Bluenose, 28 min., color. Pro- 
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~ 
Lt. Col. John A. Powers (left) mulls over a 
delegate’s query after “Freedom 7” showing. 
President Bob Scott moderated session. 





Mrs. Jay E. Gordon, widow of the late past 
president, presents Memorial Award to Her- 
bert Mitchell on behalf of Business Screen. 


ducer, E. J. Hunter; Writer-Director, Ernest 

Frankel. 

FINALIST AWARD: to Lockheed Aircraft Corp., 
Georgia Division, for Operation Checkmate, 

29 min., color. Producer, Robert Strickland; 

Writer-Director, Fred J. Runde, Jr. 


Instructional Film Winners 
Cinpy Awarpb: to Claude Michael, Inc. for 
On Solder, 25 min., color. Producer-Direc- 
tor, Ron Hagerthy. 
FINALIST AWARD: to Sears, Roebuck & Com- 
pany, for Every Inch a Lady, 17 min., color. 
Producer: Frank S. Cellier. 


Technical Report Films 
Cinpy AWARD: to North American Aviation, 
Inc., Los Angeles Div., for Project Hard- 
site, 15 min., color. Writer, Justin Purchin. 


Colonel 





Powers is introduced at Convention 
by Robert Hemmig, Asst..Director, Technical 


Information, of National Space Agency. 


Manager, 


Communication 
Astronautics Div., Convair, adjusts mike dur- 
ing talk on “artistry” vs. “communication.” 


Charles Newton, 


FINALIST AWARD: to U. S. Air Force, Look- 

out Mountain, Calif., for Gas Cooled Reac- 
tor Experiment, 43 min., color. Producer-Di- 
rector, Wilbur T. Blume. Writer: R. Hecker. 


Special Award Category 


CinDY AWARD: to General Dynamics (Con- 
vair) for Locked On, 56 min., color. Pro- 

duced by Parthenon Pictures-Hollywood. Ex- 

ecutive Producer, Charles Palmer. 

FINALIST AWARD: to General Dynamics, for 
Tall Man Five-Five, 28 min., color. Pro- 

duced by Herschensohn Productions. 


The Jay Gordon Memorial Award 


Presented to O. H. Coelln, Publisher and 
to BuSINEss SCREEN for “an outstanding con- 
tribution to industry films.” yy 


Richard Arlen was the featured speaker at this first Convention luncheon, following a welcom- 
ing address which was delivered by Santa Monica Councilman Howard B. Hamilton, Jr. 
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One of Boeing’s family of suppliers, producer 
Al Hansom, head of Hansom & Associates, 
checks sales film footage on his Moviola. 


HEN THE EXECUTIVES and technical 
W personnel of an airline view a Boeing 
sales film, they see a good picture. 

But that’s nor the impression intended. 

Neither is there any delusion at The Boeing 
Company that a convincing film, by itself, will 
result in multi-million dollar orders for jet air- 
liners. 

Instead, film producers for the Sales De- 
partment of the Boeing Transport Division 
aim toward audience reaction that achieves 
searching consideration of the subject matter. 

Prospective Viewer Knows the Subject 

Boeing Transport sales films are designed 
primarily to improve the climate for sale of 
the Division’s products. It is always recognized 
that the prospective customer airline’s top 
management already has basic knowledge 
about the film subject, that detailed technical 
information will be conveyed by other presen- 
tation methods and that the intensive sales ef- 
fort will follow through flight demonstrations, 
technical conferences and negotiations. 

The “hardware” for Boeing films is impres- 
sive and photogenic. Most familiar is the 
famed long-range 707, subject of the first films 
produced as the company prepared to enter 


Pre-flight line at Renton provides a photogenic 


Boeing’s Films Help Sales Climate 


With Impressive, Photogenic “Hardware” as Screen Subjects. 
Boeing Transport Division Has a Solid, Long-Range Program 


the jet airliner market. The 720 Story depicted 
development of the more recently introduced 
medium range 720, and the new three-engine, 
high tail short-to-medium range 727 already 
is the subject of one film and will inspire 
others before it goes into service in about two 
and one-half years. The military KC-135 
tanker-transport and proposed all-cargo air- 


Boeing 707 jetliner is framed in the window 
of photo-flight plane as air-to-air footage is 
made for an Air Transport sales picture. 


planes of the future provide additional mate- 
rial. 

But swept wings, rakish tails and attractive 
interiors are not the only picture-worthy scenes 
which Boeing film producers use. They have a 
wealth of others—dramatic tests in the labora- 
tory, in the factory, on the runway and in the 
air. . . pipe-smoking design engineers discuss- 


ing aero-dynamic improvements . . . develop- 
mental activities in the wind tunnel . . scale 
models and full size mockups... vast manu- 
facturing facilities . . . celebrated personalities 
traveling in Boeing jetliners . . . airports 
around the world. 


Film “707” During Its Prototype Phase 

It wasn’t always thus. The 707 was still a 
paper airplane a decade ago, when initial con- 
tacts were made with the airlines to explore 
their future requirements for jet equipment. 
Boeing kicked off the jetliner sales parade in 
this country in 1955, and competition imme- 
diately became intense. It was still two years 
before the first production model would begin 
flight tests and three years until the airplane 
would be in service. But Boeing salesmen were 
in the field, and they needed film. 

Good film advantage was taken of the 707 
prototype, which had begun flying in 1954. 
Its passenger seating arrangement was limited, 
however, to accommodate many “black boxes” 
—the instrumentation equipment used in a 
long and extensive testing program. And, while 
fundamentally the same airplane as_ those 
which would be rolling out of the factory, it 
had configuration differences which were read- 
ily apparent to discerning eyes in the airline 
business. 

Merge Flight Scenes With Mockup Shots 


So shots of the prototype, flying out of Boe- 
ing Field at Seattle, Washington, were se- 
quenced with footage taken in a mockup which 
the company built in New York, a continent 
away. 

Jet noise was a prime issue during that 
period, and Boeing was spending millions in 
the development of sound suppressors. A doc- 
umentary film was made capturing the actual 
sound of the prototype’s suppressed jet en- 


scene with its impressive line-up of Boeing jets in colors of various customer airlines. 








gines while taxiing and taking off. This sound 
was then compared under the same conditions 
with that of a large piston-engine airliner to 
illustrate that the noise of jets could be ex- 
pected to cause much less concern than that 
which had been voiced in some quarters up 
to that time. 

A challenging assignment early in the 707 
program—still before there was a production 
airplane to photograph—was the need of a 
film for the International Air Show in Paris in 
1957. Since the film was to be shown largely 
to non-English speaking audiences, English 
dialogue was held to a minimum, and music, 
as an international language, had good appli- 
cation. The Jets Are Here was shown not only 
at the air show in Paris, but Boeing sales en- 
gineers used it extensively for many months. 


Producers Take Part in Sales Planning 

As personnel of the Presentations Unit in 
the Transport Sales Department, the producers 
of these films participate from the outset in the 
planning of sales programs. Wellington B. 
(Duke) Groves, sales films supervisor, and 
his assistant, Dwight Pinkerton, coordinate 
their efforts with the sales managers and their 
salesmen, with route analysts, with market re- 
searchers, with design engineers and with 
others, including such personnel as those of 
the Spare Parts Department, Field Service 
Section, Customer Airline Training School and 
Flight Test Department. 

Inplant film facilities and outside film com- 


Wellington B. (Duke) Groves, supervisor of 
Boeing Transport films, checks animation set- 
up for Lud Zwilgmeyer of Forde Productions. 


John Rarig at the podium as he directs music 
composed especially for a film designed to 
help the sale of Boeing jetliners. 
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Here’s the “star” of “The 720 Story” as the first model 720 Boeing jetliner rolls out of 
the factory. A Transport Division sales film had already preceded its introduction. 


panies are utilized for obtaining footage, writ- 
ing, editing, creating musical scores and pro- 
duction. Concept and direction remain with 
the Boeing producers, while the other services 
toward the finished film print are obtained 
wherever the most effective work can be ac- 


Cameraman Joe Nelson, of Rarig Film Produc- 
tions, has his camera ready at open door of 
photo-flight plane for Boeing jet scene. 


Mrs. Beula Armstrong, librarian for Boeing 
Transport Division sales films, works at edit- 
ing table in department's film library. 


complished for the particular job. Among mo- 
tion picture production companies with whom 
contracts have been placed from time to time 
are Forde Motion Picture Productions, Han- 
som & Associates and Rarig Film Productions. 
Footage also is obtained from independent 
cameramen, producers and newsreel firms 
throughout the world. Facilities of leading Hol- 
lywood production companies are used. 
Extensive, Invaluable Footage Library 

An extensive library of documentary foot- 
age, taken as events occur, has proved inval- 
uable. The first model of any Boeing jetliner 
and the first airplane for each customer air- 
line call for film upon factory rollout, first 
takeoff, air-to-air and customer delivery. De- 
velopmental testing and certification tests for 
the Federal Aviation Agency followed 
closely on film. 

A recent assignment took a cameraman to 
Tucson, Arizona, where the first Model 720 
for Irish International Airlines was being flown 
in the carrier’s pilot-training program. Foot- 
age was obtained for multiple use—for an 
annual “report” type film, for use by the Irish 
(CONCLUDED ON 


are 


THE FOLLOWING’ PAGE) 


Below: footage for Boeing sales film is re- 
viewed by Dick Cameron of Forde (left) and 
Dwight Pinkerton of the Transport Division. 





BOEING 


(CONTINUED 


SALES FILMS: 


FROM THE PRECEDING PAGE) 


carrier and for other Boeing sales films still in 
the planning stages. 

The same cameraman, thoroughly skilled 
and experienced in motion picture production, 
then went to Edwards Air Force Base in the 
Southern California desert to film FAA cer- 
tification work on two other Boeing airplanes 
These were a South African Airways Intercon- 
tinental 707 which was proving the installation 
on that model of advanced wing devices and 
an American Airlines 707 with the first of the 
new fan-type engines. 

Again, the footage obtained will be drawn 
from the library for a yet undetermined num- 
ber of future films 

“707 Year One” an Exceptional Film 

While most of the Boeing Transport sales 
films run in the vicinity of the customary 20 
minutes for industrial pictures, an exception 
is 707 Year One of 45 minutes. Incorporating 
high entertainment value and emotional quali- 
ty, it portrays how the introduction of world- 
wide “big jet” service brought peoples and 
cultures closer together. 

Boeing sales teams issue engraved invita- 
tions for showings of the picture, which are in- 
cluded on each occasion as part of a full pro- 
gram marked by informative presentations, 
hospitality and social inter-change. In addition 
to showings in the United States, the film has 
played to invited groups in Hong Kong, Jo- 
hannesburg and Mexico City. It is in both 
English and Spanish versions, as is also The 
720 Story. 


“Air Age Distribution” Widely Shown 

Produced as sales aids, the Boeing films also 
have use internally for the information of per- 
sonnel in other organizations of the company, 
and, occasionally, are shown to outside groups, 
such as scientific and professional organiza- 
tions and service clubs. Air Age Distribution 
has had considerably wider release 

Using animation extensively, this current 
film is designed primarily for use by the cargo 
managements of airlines and cargo carriers, 
and its use by Boeing sales teams is additional 

Its appeal is pointed to the sharp-pencil 
types to show them how they can do a better 
job of filling cargo holds and thus build their 
cargo business toward a need for all-cargo jets 
Boeing products received only incidental at- 
tention 


A Challenging Future for Sales Films 
[he job ahead for the sales film producers 
in the Boeing Transport Division is recognized 
by them as demanding an even greater accom- 


plishment than any to date. Effectiveness of 


the pictures released over the past five years 
has been proved as a result of their careful 


conception and top quality production. With 
the company now selling a complete line of 
jet transports from short to extra-long range, 
films are being planned to support every phase 
of the sales efforts which will be required. 


“What makes you think you've got so much time, Ben? Germs develop 


resistance; drugs lose 


effectiveness.” 


Scene in “Merry-Go-Round.” 


Too Much Optimism About T'B’s Conquest? 


Natl Tuberculosis Association Combats Complacency in “Merry-Go-Round” 


UBERCULOSIS—a disease that seemed on 
its way out as a major health problem— 
is once again the cause for serious con- 

cern. Two sets of findings give good reason: 

Opinion surveys show increasing compla- 
cency about TB stemming from the dra- 
matic decline in death and long-term disability 
rates made possible by new drugs. 

But factual surveys show the drop in 
the TB death rate actually slowing down. 
More disquieting the number of patients 
with infections resistant to the new drugs has 
doubled. 

The Vital Mission of “Merry-Go-Round” 

This epidemic of infectious over-optimism 
lies behind the release of a new motion pic- 
ture, Merry-Go-Round, produced by Henry 
Strauss & Company, for the National Tuber- 
culosis Association with the partial financial 
support of E. R. Squibb & Sons Division of 
Olin Mathieson Chemical Corp. The film is 
designed to give volunteer NTA workers a 
tool they can use with both lay and profes- 
sional audiences to 

revive a sense of urgency about the 
problem, 

create a feeling of personal responsibili- 
ty jor jacing up to Uu, 

...lay down guide lines for action by vari- 
ous organizations and individuals in 
where each can be most effective. 


areas 


“Doctor, listen. Do you have any idea what 
comes over my desk in a day? I haven't time.” 
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tuberculosis. “How times 
have I had to break this news to patients?” 


Diagnosis: many 


No stranger to motivational problems, the 
Strauss organization found Merry-Go-Round 
a challenging assignment. Producing a film de- 
signed primarily to inform offered no solution 

. regardless of how clearly or forcefully the 
case was presented. Too many people, finding 
the facts unpalatable, would simply refuse to 
swallow them. On the other hand, a highly 
emotional film involved the danger of creating 
fears that would paralyze the will to act. 

Human Tendency to Avoid Responsibility 

The approach finally decided upon sets the 
problem in a wholly different perspective. The 
“merry-go-round” of the film’s title is sym- 
bolic . . . representing the human tendency to 
shift hard responsibility around and around so 
that no one need hold on to it long enough to 
do anything. Development of this theme re- 
sults in a film that deals with the root causes of 
many different community problems not 
simply with TB . . . and suggests a pattern by 
which people can work together for general 
community betterment. Such an approach is 
psychologically sound on many grounds. 

It appeals to those who may be deaf to 
warnings of personal danger, but have much 
greater difficulty in stilling the voice of con- 
science. 

It tends to stimulate action by pointing out 
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The World’s First Complete 
Audio and Visual Equipment 
Buyer’s Reference SYSTEM 
Is Now Available to Charter 
Subscribers at Only $9.75! 


* * * 


Large, deluxe loose-leaf binder with 
indexed sections, special inserts and 


continuing, supplementary mailings— 


Now you can turn to a single, desk-top 
reference system that houses all essential 
buyer information, manufacturer literature 
and special data sheets on every type of 
audio and visual projection equipment plus 
accessories, screens, lamp tables, handling 
and inspection gear, etc. Exclusive inserts 
on projection methods, room design and film 
sources; local data on a-v supply, service! 


An engineered system created to meet the 
specifications of leading buyers. Charter sub- 
scription price of $9.75 includes SIX sup- 
plementary mailings, plus “extras” for reg- 
istered owners; all loose-leaf punched to fit 
heavy-duty 2” ring binder shown. 
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Actual binder measures 1114” x 1144” 


AUDIO-VISUAL KQUIPMEN'T BUYER'S 


Here’s what your Equipment Buyer’s Service 
file includes among its 16 big sections: 


Seund Motion Picture Projectors: details on 
16mm, 8mm optical, magnetic. Lists sources, 
models. Display (rear-screen) ; light-weight; 
auditorium types, etc. Indexed divider “‘sec- 
tions” punched manufacturer’s literature. 


Slide, Slidefilm Projectors: automatic and 
manual; tape, disc models; buyer sources of 
portables, repetitive, auditorium types in 
this indexed, loose-leaf storage file. 


Overhead & Opaque Projectors of all types 
for instructional, training use; plus full 
range of accessories and useful idea-file. 


Special Devices; Reading Improvement, etc. 
projection lenses; “flash” equipment, plus 
useful data on methods, principal sources. 
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SINGLE REFERENCE 
MAINTAINED BY THE EDITORS 


Closed-Circuit Television Equipment for in- 
dustrial, school use; indexed sources. 


Projection Screens, Tables, Storage Cabinets, 
Handling & Inspection Equipment, etc. 


Projection, Meeting, Conference Room de- 
signs, photos, plans from industry and edu- 
cation; our exclusive, copyrighted data. 


Charts, Tables on Projection Methods, film 
care, lens data. Film guides’ section provides 
titles, sources of 452 available motion pic- 
tures and slidefilms for management and 
sales training use; many available free! 


This System-File meets today’s essential 
need for an up-to-the-minute, desk-top ready- 
reference book; eliminates  time-wasting 
data search. Available only to industry, 
school systems and government at special 
Charter Subscriber price of $9.75. 


SYSTEM 


OF BUSINESS SCREEN 


10-DAY 
APPROVAL OFFER 





Business Screen 
7064 Sheridan Road 
Chicago 26, Illinois 


Yes, reserve copies of 
Audio-Visual Equipment Buy- 
er's Service with 2-inch bind- 
er and supplements at Char- 
ter Subscriber price of only 
$9.75. Refund check 
return within 10 days. 


if we 








Bill us Check attached 
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Title 


Firm 


Street 





FILM FIGHTS OVER-OPTIMISM ON TUBERCULOSIS: 


(CONTINUED FROM THE 48) 


remedies simultaneously with problems. There 
is no need to soft-pedal unpleasant facts, be- 


PRECEDING PAGE 


cause the audience is given practical ways of 


doing something about them. 

It ensures a receptiveness among different 
kinds of audiences, by showing the mutual 
self-interest that unites them all. 

In sum, the spur is positive rather than 
negative . . . the rewards of action are stressed 
over the dangers of inaction. 


Uses Format of Modern Morality Play 
The film’s format is that of a modern mo- 
rality play. Its protagonist is Dr. Lila Jennings 
. portrayed by Mildred Dunnock, as a de- 
voted medical Cassandra. Her antagonists 
the intangibles of apathy, fear and ignorance 
—something far harder to grapple with than 
the doctors, health officials, politicians, or men 
and women in the street who seem unrespon- 


are 


sive to her warnings. Caught up herself on the 
“merry-go-round,” she ends up pretty much 
back where she started. But though the answer 
still eludes her, the audience will find it dif- 
ficult to escape. 

Merry-Go-Round has a highly distinctive 
flavor in keeping with its message. The team 
of Director Bob Wilmot and academy-award 
winning Director of Photography, Boris Kauf- 
man, sets and maintains the appropriate mood 
by novel use of the film medium. 

Children’s counting-out games . . . collisions 
between toy automobiles . . . and similar vig- 
nettes get key ideas across in a symbolic way 
likely to make them long remembered. 

Hope and Despair in Light and Shadow 

Rapid alternations of highlights and shad- 
ows emphasize contrasting attitudes of hope 
and despair. Action takes place against “lim- 
bo” backgrounds where conveying feelings has 


NEW F &B MARK III FLUID DRIVE TRIPOD 


The first 


announcement 


of this 


new F & B product was followed 


by an 
rushed 
however, 


immediate 
in a NEW SHIPMENT, 
so they are now in stock 


sell-out. We 


and available at F & B 


Complete outfit for 16mm cameras 
35mm Eyemos & Arris, at an amazingly 


low price $] 395° 


Includes Tripod, Adapter and Visco-matic 
Fluid Head. With F & B's usual iron-clad 
guarantee 


DIRECTORS’ 
VIEWFINDERS 


New, imported director's 
viewfinder with large 
clear optics in 4 new 
models at very reason 
able prices 


Mode! |—for 35mm, range 
25mm-135mm 

Model |A—for 16mm, range 

11 S5mm-75mm 

Model |B—-for 16 mm, range 
8mm-75mm 

Mode! |!i—for 35mm Wide-Screen & 
TV Camera range 3-4 to 2.55-1, with 
sliding, adjustable marks 


$49.50 
49.50 
69.50 


89.50 


FREE Neckchain and Leather | 
Case with Order 


Tripod legs only 

Baby tripod legs only 

Fluid Head only 

Leather & Vinyl case 

Leather & Vinyl case for Baby 


F & B NICKEL CADMIUM 
BATTERIES 


The perfect compan- 
ion for your Arriflex, 
mounted in rugged 
aluminum case, with 
shoulder strap. in- 
destructible, high 
capacity Nickel Cad- 
mium cells provide 
perfect power, abso- 
lutely guaranteed 
for 1 year 


50% MORE EFFICIENT! 


40% LESS EXPENSIVE! 
7v. Battery (6 cells 
10v. Battery (8 cells) 
15v. Battery (12 cells) 
Voltmeter attach. (opt) 
Ammeter attach. (opt) 
Miniaturized Charger 
NEW—15v-7¥av Battery—can be switched 
for 7¥av or 15v for both 16mm and 35mm 
Arris $155.00 
With Built-in Charger 184.50 


Write for new specification sheet 


$85.00 


SERVING THE WORLD'S FINEST FILM MAKERS 


FLORMAN & BAB 


68 West 45tl 


1 Street, New York 


36 


a 8. i 


928 
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“In the early stages, no symptoms. You feel 
nothing. And unknowing, you go around infect- 
ing others among neighbors, fellow workers.” 
priority and against highly realistic ones 
where facts need to be given added authority. 
These, and a progressively quickening pace, 
build on each other for a climax of impact. 
To make sure that the impetus generated by 
this impact will not dissipate, Merry-Go- 
Round goes to TB association workers with a 
Utilization Guide designed to help them get 
active audience involvement and participation. 
The Guide, for use in leading post-showing 
discussions, is divided into special sections 
for professionals in the health field . . . groups 
devoted to specific community goals . . . and 
more loosely organized thought-leader groups. 


Segments Aimed at Particular Groups 

Each section provides material focused 
around those characters and situations in the 
picture of greatest interest to a_ particular 
group. Discussion for each aims at stimulating 
and outlining the kind of action for which that 
group is particularly well-equipped in 
areas where they have personal concern or 
influence. 

Development of a motion picture which can 
provide powerful audience motivation through 
simple exposure (as via television) . . . and at 
the same time furnish ample material for pro- 
ductive group discussion constitutes yet 
another forward step in the field of public- 
interest films. 


Local Tuberculosis Groups Have Prints 


Use of Merry-Go-Round will link the ob- 
jectives of NTA to broader community objec- 
tives . . . and improve lines of communication 
with people who can get things done. Thus it 
will create a base of public interest . . . under- 
standing and acceptance that will make 
the National TB Association’s continuing edu- 
cational efforts more meaningful and effective. 
At the same time it should help create a new 
and enduring pattern for joint action in many 
important fields of community endeavor. 

Merry-Go-Round will be made available for 
community showings upon request to local 
Tuberculosis Associations. hy 


oe oe * 
Annual Review of Production Services 


A comprehensive review of essential film 
production and processing services, The An- 
nual Buyer’s Guide to Film Production Serv- 
ices” will be included in your Issue Six of 
BUSINESS SCREEN. Film laboratories, sound, 
editing, music, animation and other services 
covered in complete detail! me 


MAGAZINE 





“Silent Witness Joins Medico-Legal Series 


Useful Merrell Film Delwes Inte Medical-Legal Problems of 


Sponsor: The William S. Merrell Company. 
TiTLE: The Silent Witness, 27 min., b/w, pro- 
duced by Dynamic Films, Inc. 


In one out of every three automobile acci- 
dents at least one participant has been drink- 
ing to excess. It is estimated that drunken driv- 
ing causes 40,000 deaths and a million and a 
half injuries every year. 

Yet, drunkenness is hard to prove. Symptoms 
of dozens of medical problems are quite simi- 
lar to those of excess drinking. It is difficult to 
pin the label of drunkenness on the clear-eyed, 
sober man in court by eye-witness evidence 
alone. 

The Silent Witness shows how many police 
departments are coming to rely on tests made 
with scientific instruments which measure the 


Defense counsel cross-examines expert witness, 
Dr. Grant, on value of alcoholic tests. 


content of alcohol in the blood. Many legal 
codes now define “under the influence” in spe- 
cific terms of blood content, and an increasing 
number of courts are accepting these tests as 
evidence. 


Depicts Handling of a Typical Arrest 
The story, in The Silent Witness, is of a 
drinking driver who is arrested for reckless 
driving, tested by the police and tried in court. 
In the film, the instrument demonstrated is 
the Breathanalyzer, one of several reliable de- 
vices used for testing alcoholic blood content. 
All are based on the fact that there is a con- 
stant ratio between breath alcohol and blood 
alcohol, which can be measured by testing 
breath from deep in the lungs. Alcoholic blood 
content of over .15 per cent has been deter- 
mined by standards of the American Medical 
Association as indicative of being intoxicated. 
Although the film shows that breath tests 
are finding increased acceptance, it makes no 
particular brief for any commercial test. 
Latest in Useful Medico-Legal Series 
Citizens who may find themselves catapulted 
into court for the defense or prosecution of a 
case of drunken driving, doctors who may be 
called to appear as expert witnesses, lawyers, 
police and other public officials will all find 
facts for discussion in The Silent Witness. 
This film is the latest in a series of medico- 
legal motion pictures produced by Dynamic 
Films for The Merrell Company in cooperation 
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the Drinking Driver 


with such authoritative groups as the American 
Medical Association, American Bar Associa- 
tion, and American Hospital Association. It 
is available for showing to any interested 
group. 
Five Other Titles Are Also Available 

Other films in the series, which are avail- 
able for showing to medical and legal au- 
diences, include: A Matter of Fact, which 
brings to light the serious consequences of in- 
adequate post mortem examinations; No Mar- 
gin for Error, which deals with the cause and 
effect of human mistakes in the modern hos- 
pital; The Medical Witness, which shows the 
doctor the right and wrong way to give medi- 
cal testimony; The Doctor Defendant, with 
helpful suggestions on how to avoid profes- 
sional liability action; and The Man Who 


Fp 


RENTAL 
EQUIPMENT 


YOU 
CAN BANK 


ONY 
gs 


CAMERAS: 

Mitchell — BNC, NC, Hi-Speed, 
16mm 

Arrifiex — 35mm & 16mm, with 
blimps. 

Auricons, etc. 


LIGHTS: 

Arcs, Inkies, Spots, Cones. Gen- 
erators, cables & grip equipt 
Accessories. 

ACCESSORIES: 

Zoom Lenses, Crab Dollies, Mike 
Booms, Motors, etc 

EDITING: 

Moviolas, Hot Splicers, Synchro 
nizers, Sound Readers, etc 


Anything for Film Production 


The defendant is being given a breath test af- 
ter arrest in scene from “The Silent Witness.” 


Didn’t Walk, presenting the difficult problem 
of traumatic neurosis. 

Details about print-loan may be had from 
The Merrell Company, Cincinnati 15, Ohio. 


CAMERAS « LIGHTS 
ACCESSORIES 


We don't claim to be cheaper, 
faster, smarter, nicer, fancier, 
prettier, bigger or any other “‘er’’. 


We're just MORE 
RELIABLE! 


Our rental equipment is immacu- 
late, checked and rechecked, per- 
fectly adjusted and ready on time. 
You'll find our prices competitive, 
our service unexcelled. We sug- 
gest you call early and reserve 
the equipment you need, because 
there’s always a heavy demand 
for our kind of equipment and 
service... but we'll always make 
every effort to supply you in short- 


CALL 
MU 2-2928 


FLORMAN & BABB, INC. 


68 West 45th Street, New York 36, N.Y 


Gentlemen: Please send me your complete 
Catalog of Rental Equipment 


Name 
Firm 


Address 





News Along the Film Production Lines 


United Film, Motion Picture 


The merger of United Film 
Service, Inc., Kansas City, Mo., 
and the Motion Picture Advertis- 
ing Service Co., New Orleans, has 
been announced by Carl J. Ma- 
bry, presidént of MPA and W 
Hardy Hendren, president of 
United. 

Operations will be conducted 
under the corporate name of Mo- 
tion Picture Advertising Service 
Company, Inc., with Mabry serv- 
ing as president and Hendren as 
chairman of the board. 

Direction of all field represen- 
tatives handling sales at the local 
level will be headed up by Mabry 
from the New Orleans office, 
while Hendren will direct activi- 


Ad Services Companies Merge 


ties of the national sales repre- 
sentatives and head up theatre re- 
lations from the Kansas City of- 
fice 

In announcing the merger, 
Hendren said, “The two com- 
panies have cooperated closely 
for the past 31 years. With the 
merger, we can take better ad- 
vantage of the renaissance in 
theatre attendance. We believe 
that unified direction and control 
of sales at the local and national 
levels will result in better service 
to our customers and supplemen- 
tal income for our theatre part- 
ners 

Before the merger, United had 
been rendering service primarily 
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in the northern and western sec- 
tions of the country and MPA in 
the south and east. The merged 
company will serve advertisers 
and theatres throughout the entire 
continental United States. It will 
continue to handle the theatre 
screen advertising programs for- 
merly served by one or the other 
of the two companies. 

National offices will be 
maintained in Chicago, Detroit, 
New Orleans, New York and 
Kansas City with production fa- 
cilities remaining in New Orleans 
and Kansas City. 

The Kansas City production 
unit will operate as a subsidiary 
under the name United Film Pro- 
ductions, with W. J. Scrogin, for- 
mer production vice-president of 
United, as its head. The film will 
produce TV commercials, docu- 
mentaries, sales training films and 
slide films in addition to the pro- 
duction of theatre screen advertis- 
ing films. 

Another 


sales 


subsidiary, Intermis- 
sion Films, Inc., which was or- 
ganized by United and MPA 
jointly in 1960, will continue to 
operate under the merged com- 
pany. It will be managed by a 
vice-president of the new com- 
pany, E. S. Washburn, who was 
formerly a Vice-President at 
United. He will direct all sales ef- 
fort in the west from the Kansas 
City office, while sales in the east 
will be directed by Joseph J. Lee, 
vice-president, from the Cincin- 
nati office. Lye 
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Navy Awards Contract on Bell 


Picture to Academy-MeLarty 


Academy-McLarty Productions, 
Inc., Buffalo, has been awarded a 
Navy contract for the production 
of a training film in conjunction 
with the Bell Aerospace Landing 
System. Franz E. Hartmann, pres- 
ident of the company, said that 
the $13,334.26 contract has been 
awarded by the Bureau of Naval 
Weapons 

A major part of the picture will 
be produced in technical anima- 
tion and completed at the Buffalo 
studios. In addition, Academy- 
McLarty camera crews will be on 
location at Bell Aerospace Cor- 
poration in Niagara Falls, McDon- 
nell Aircraft Corporation in St. 
Louis, and Scott Air Force Base 
in East St. Louis, Illinois. ma 


” ® cod 
New Girl Scout Film in Work 


Sixteen Girl Scouts and their 
two Leaders are being followed 
by a Vision Associates crew under 
the direction of Lee Bobker and 


Helen Kristt as they journey on 
horseback into the wilderness of 
Big Bend National Park in Texas 
to take part in a new documen- 
tary film venture of the Girl 
Scouts scheduled to be released 
next year. 

Bobker and Miss Kristt will 
take the Vision crews to Florida, 
New England and Michigan in 
seeking out the dramatic and un- 
usual in interpreting the essence 
of Girl Scouting to the public. 


* * * 


“World in Motion” is Latest 
Modern TV Program Concept 


If you have an important pub- 
lic service message or a product 
to present, World in Motion, a 
new Modern Talking Picture Serv- 
ice television program concept, 
can place your story before more 
than 10 million TV viewers in a 
year. 

World in Motion consists of 
four six-minute segments from 
non-competing sponsors, plus spe- 
cially prepared sponsor-approved 
introductory sequences for each 
segment, delivered by a_ well- 
known TV personality. 

Modern “programs” individual 
16mm sound films of six minutes’ 
duration, coordinates production 
details, supplies the celebrity host, 
furnishes 16mm prints, cases, cans 
and reels, and arranges a mini- 
mum of 250 TV bookings. Agen- 
cies are billed only on the basis 
of actual telecasts of the film. To- 
tal cost for 250 telecasts is 
$3,125. 

Among sponsors currently par- 
ticipating in World in Motion are 
American President Lines, E. I. 
du Pont de Nemours and Com- 
pany, Inc., The Sears-Roebuck 
Foundation and the Reader's 
Digest Association. 

For further information call or 
write any of the Modern Talking 
Picture Service, Inc., offices lo- 
cated throughout the United 
States and in Canada. ng 


* * * 


Phote Animation Announces 
Animation Seminar This Fall 


Photo Animation, Inc., will 
conduct an animation seminar 
and workshop to be held at its in- 
plant studio at 34 West Street, 
South, Mount Vernon, N. Y., in 
November this year. 

The seminar will be four days 
long covering many phases of ani- 
mation production from basic art- 
work to complete camera opera- 
tion; three dimensional animation, 
multiplane animation and modern 
high speed animation techniques. 
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Oakley, Musson, Moran Named 
to Sales Posts at Bell & Howell 


Three marketing executive ap- 
pointments for Bell & Howell's 
Photo Products division have 
been announced by Carl G 
Schreyer, Marketing Vice-Presi- 
dent 

George L. Oakley has been 
named Director of Sales, succeed- 
ing George A. Eddy, recently ap- 
pointed Director of Amateur Film 
Operations. Oakley was formerly 
Director of Audio-Visual Sales 

Charles A. Musson succeeds 
Oakley as Manager of Audio- 
Visual Sales. He was previously 
Manager of Industrial Sales, 
dio-visual department. 

John B. Moran has been named 
Sales Promotion Manager, 
ceeding John H. Trux, who 
recently appointed Manager of 
Amateur Film Merchandising. He 
was formerly Assistant Sales Pro- 
motion Manager 

Oakley joined Bell & Howell in 
1946. He has served in a variety 
of marketing posts including Man- 
ager of Professional and Indus- 
trial Equipment Sales, Profes- 
sional Division Manager, and 
Director of Audio-Visual Sales. 
Previous to his association with 
Bell & Howell he was with West- 
inghouse Electric Corp 

Musson came to Bell & Howell 
in 1943, joining the inspection 
and packaging department. He 
subsequently worked in the serv- 
ice and personal equipment de- 
partments named Texas 
District Manager in 1952 and 
Ohio District Manager in 1953 

Moran joined Bell & Howell as 
Assistant Sales Promotion Man- 
iger in 1959. Previously he was 
Assistant Advertising Manager, 
American Meat Institute, and 
Product Advertising Manager of 
the Sunbeam Corporation Lat 


au- 


suc- 


was 


and was 


MacMillan Heads Camera Design 
for B&H Photo Products Division 


David M. MacMillan has been 
appointed chief camera designer 
for the Photo Products Division 
of Bell & Howell Company. He 
has previously been with B & H as 
an engineer, and is a winner of 
the A. S. Howell Award for his 
participation in the development 
of the first 8mm electric-eye mo- 
tion picture camera bad 

t * a 
Hecht to Wylde Films, New York 

Albert D. Hecht, formerly ex- 
ecutive producer with Bill Sturm 
Studios, has joined Wylde Films, 
Inc., New York, as an 
executive 


account 
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Reder Named Advertising and 
Merchandising Mgr. for Radiant 


William R. Reder, of Deerfield, 
Ill., has been named Advertising 
and Merchandising Manager of 
Radiant Manufacturing Corp., of 
Morton manufacturer of 
projection screens. 

Coordinated with this appoint- 
ment, Adolph Wertheimer, Presi- 
dent, has announced, are the ad- 
vancement of B. J. Pilchen to 
Sales Promotion Manager and of 
M. J. Jensen to Advertising 
Supervisor 


Grove, 


Reder will be responsible for 
the Radiant consumer and trade 


STAFF APPOINTMENTS AND A-V 


INDUSTRY DEVELOPMENTS 


advertising programs, merchan- 
dising and public relations pro- 
grams. He was formerly Adver- 
tising Manager of the Dutch 
Brand Division of Johns-Manville. 


* * * 
Persons to Direct Advertising, 
Sales Promotion for Van Praag 


Hal Persons has been appointed 
director of advertising and sales 
promotion of Van Praag Produc- 
tions, according to an announce- 
ment by the firm’s president, Wil- 
liam Van Praag 

Persons has assumed his new 
post in addition to his position as 
director of sales. me 
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UNSEEN TOOLS OF 
QUALITY CONTROL 


At the Geo. W. Colburn 
Laboratory, processing 
quality is never left 

to chance. 


Colburn chemists and 
technicians keep a 
constant check on all 
the steps that influence 
processing quality. 


Densitometers, 
sensitometers, control 
strips, charts and 
graphs provide 
objective data for 
critical control. 


You may never see these 
“Tools of Quality Control,” 
but you will see 

the results each 

time you project a 
Colburn Processed 

Print. 
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GEO. W. COLBURN LABORATORY, INC. 
164 NORTH WACKER DRIVE CHICAGO 6, ILLINOIS 


COMPLETE LABORATORY SERVICE FOR 16 MM / EDITING / RECORDING / WORK PRINTING 
8 MM & 16 MM RELEASE PRINTING / TITLING / 35 MM SLIDE AND FILMSTRIP SERVICE 
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Barrie O'Daniels . . . to Niles 
Barrie O’Daniels Joins Niles 
to Head Up “Business Theatre” 


Former Broadway producer 
Barrie O’Daniels has joined the 
Fred A. Niles organization, Chi- 
cago, heading up Business Theatre, 
a new post in the communications 
firm. He was formerly with Wild- 
ing, Inc. Lt 

* * * 
Buckeye Appoints Marilyn Gold 
to Direct T.F.P. Pub Relations 


Marilyn Gold has been ap- 
pointed Public Relations Director 
of T.F.P., Inc., the Entertainment 
Division of Buckeye Corporation. 

Formerly Director of Advertis- 
ing and Publicity for Flamingo 
Telefilm Sales, Inc., Miss Gold, in 
her new capacity, will handle ad- 
vertising, publicity and promotion 
for Transfilm-Caravel, Inc., Fla- 
mingo and Pyramid Productions, 
the three of which comprise 
tas See, 

Combined, the three companies 
in T.F.P. produce and distribute 
filmed programs for television, 
commercials, industrial films and 
live business shows. 

Miss Gold joined Flamingo two 
years ago as Director of Promo- 
tion. She was previously asso- 
ciated with Kappa Enterprises. 

Albert Boyars, formerly public 
relations director of Transfilm- 
Caravel, is now in a similar ca- 
pacity for the Buckeye Corpora- 
tion. 

oe * * 
Transfilm-Caravel New V.P.’s 
are John Fenton, S$. Kambourian 


John J. Fenton has been named 
vice-president in charge of pro- 
duction for Transfilm-Caravel’s 
Film Production Division, accord- 
ing to Robert H. Klaeger, presi- 
dent of the division. 

* * * 

Steven Kambourian has been 
named vice-president in charge of 
motion picture completion, a new 
post in Transfilm-Caravel’s Film 
Production Division. He was for- 
merly supervising editor of Klaeger 
Film Productions, Inc. wg 
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Alexander's Howard Olds 


Alexander Names Howard Olds 
Resident Producer in New York 

Howard F. Olds, Creative Di- 
rector of the Alexander Film Co., 
Colorado Springs advertising and 
industrial film producer-distribu- 
tor, has been appointed to the 
newly-created position of Resi- 
dent Producer in New York and 
has been elected a vice-president 
of the firm. 

Prior to his promotion, Olds 
served at Alexander’s Colorado 
Springs studio. Under his direc- 
tion the firm received a number 
of creative awards, including the 
Grand Prix at Venice. ae 

* * * 


Bausch & Lomb Appoints Bex 
as Director of Merchandising 

Thomas A. Bex, 415 Kimberly 
Drive, Brighton, New York, has 
been named Director of Merchan- 
dising for Bausch & Lomb Incor- 
porated, Rochester. 

In his new position, Bex is re- 
sponsible for the development and 
coordination of major sales, pro- 
motional and merchandising ac- 
tivities for the firm’s ophthalmic 
and consumer goods lines. 

A native of Syracuse, New 
York, and a graduate of Syracuse 
University, Bex was formerly vice- 
president and general manager of 





FOR SALE 
NATURE FOOTAGE 


12,000 feet 16mm original Koda- 
chrome, seashore, mountains, des- 
erts, timelapse. Shot by Holly- 
wood major studio cameraman. 
Traveling forces quick sale, cheap. 
Write: 

BOX BS-61-4C 
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the Rochester office of the L. M. 

Harvey industrial public relations 

agency. i 
* oa * 

MPO Videotronics Appoints 

William Susman Vice-President 


William Susman has been ap- 
pointed a vice president of MPO 
Videotronics, Inc. 

After joining the company in 
1956 as a production coordinator, 
Susman served later as studio 
manager. He was recently made 
executive producer, and will con- 
tinue to serve as producer in 
MPO’s television commercials di- 
vision. Vy 

* * * 
Ed Rinker Becomes an Account 
Exec at Columbia-Screen Gems 

Edward Rinker has joined Co- 
lumbia-Screen Gems Commercial- 
Industrial Division as an account 
executive, according to Joe 
Swavely, Director of the division. 

Rinker, a former Chicagoan, 
has long been a producer of TV 
commercials and industrial films 
in the East. He was previously 
Vice-President of Consul Film 
Corp., Vice-President of Fred 
Niles and Kling Film Productions, 
and an Account Executive with 
Sarra, Inc. Te 

* * oe 
Atlas Names Thomas Peterson 
as Vice-President for Sales 


Thomas H. Peterson, form- 
er Columbia Broadcasting Sys- 
tem radio sales executive, has 


Thomas H. Peterson 


joined the Atlas Film Corpora- 
tion as Vice-President in 
charge of sales. President 
James Kellock made the an- 
nouncement for the Oak Park 
studio. i 
o* ce cd 
Angela McDermott Advises 
Schools on Language Aids 


Angela McDermott has 
been named to direct consult- 
ant services for schools using 
“Parlons Francais” by the 
Heath de Rochemont Corp. 
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9.0.5. EDIOLA PRO-39 


Professional Precision at a Price! 


Available with 
Optical/ Magnetic or 
Combination Sound Reader 





SPECIAL 
INTRODUCTORY OFFER 
$.0.S. Ediola Pro-35 
Only $295 
$.O.S. Pro-35 with Optical 


Sound Reader and Base 
only $495 


A 35mm ACTION VIEWER designed for easy editing 
Precision optics assure bright pictures in sharp focus 
whether film is moving or stopped. Film protected from 
overheating or burning. No intermittent or oscillating 
parts. Free turning sprocket guards against film damage 


© Large Screen: 434"x6"," © Film travels Left to Right 

e Brilliant Picture Image ¢ Lightweight, compact design 

© Velvet action Nylon Rollers ¢ 4-sided Prismatic Shutter 
© Simplified Framing and Focusing 


$.0.S8. PHOTO-CINE-OPTICS, Inc. 


formerly §.0.S. CINEMA SUPPLY CORP. 
602 W. 52nd St., New York 19, N.Y. @ Phone: PLaza 7-0440 @ Telegram QHP, N.Y. 




















Western Branch: 6331 Hollywood Boulevard. Hollywood 28, Calif. — Phone: HO 7-2124 


For the Finest in Products and Services of the Audio-Visual Industry Look 
to the Advertising Columns of Business Screen, Published Every Six Weeks 


a 
MUSICAL 
SCORE OF 
ANY NOTE, 
DEPENDS UPON: 


WHAT THE COMPOSER WROTE 


THE CONDUCTOR, MUSICIANS, STUDIO SOUND 


SS 
= a 
From start to finish, Hi-O is designed 


QUALITY REPRODUCTION, AND 
CUES EASILY FOUND... 


exclusively for film scoring and is the e) 

largest source of music available for 

industrial and television films . . . con- {\? 

reference discs. Send for our demo; you'll 

find all the information on its jacket. 

CAPITOL LIBRARY SERVICE iictitwoso 2. cai 
HOLLYWOOD 28, CALIF. 


tained on Il5ips tapes and 12” LP 
OUR CANADIAN REP.: S. W. CALDWELL LTD. 447 JARVIS ST. TORONTO 5, ONTARIO 





Allergy Foundation shows. 
Allergy You Didn't Know 
You Had Can Be Treated 


Sponsor: Allergy Foundation of 
America—as a public service 
presentation by Schering Cor- 
poration. 


TitLe: Nothing to Sneeze At, 
1314 min., color, produced by 
Film Graphics, Inc., in coop- 
eration with Film Counselors, 
Inc 


The Allergy Foundation, or- 
ganized by many of the leading 
medical specialists in the field, 
needs support and understanding 
for its continuing research in al- 
lergy problems. Allergy, though 
not a killer, is a mighty serious 
business—one out of ten Ameri- 
cans is allergic to something— 
enough incapacitated sneezers and 
wheezers to rob industry of a bil- 
lion dollars a year in lost man- 
hours 


Meets Need for Education 


What has been needed is more 
general education for the public 
on what allergy is and what medi- 
cal science is doing about it. The 
need has now been capably filled 
by a new film which tells the 
background of modern allergy 
therapy and urges sufferers to un- 
dertake proper treatment. 

The film is purposely planned 
as a light, palatable public service 
television feature. Steve Allen 
introductory narrator, 
Turk Murphy’s jazz band pro- 
vides fine sounds from an original 
musical score, and the picture is 
a cowboy cartoon with way-out- 
west animation by Film Graphics 

The allergy information is set 
in an allergy specialist’s office— 
for Slim, the marshal, has a pow- 
erful sneeze, and it just might 
come from an allergy to his trusty 
horse, Calico. 


serves as 


Goes With TV’s “Westerns” 


rhe allergist explains what al- 
lergy is in good understandable 
western terms—an allergic reac- 
tion is like an_ irritated 
rancher who musters his kinfolk 
to protect his land against the 
cowpokes who drive yearlings 
through his property, and winds 
up with the traditional noisy gun 
battle and 
scape 


sheep 


corpse-strewn — land- 

In the same way, the doctor ex 
plains, antibodies rally within the 
human body to fight back against 
the allergens. The antibody is a 
law-abiding citizen, so to speak 
However, when allergen and anti- 
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VIEWERS FIND ALLERGY’S 


Pe 


“NOTHING TO SNEEZE 


,_ 2 oO 


33) 


With the help of the Schering 


tion is giving TV viewers 
body come in contact, the disturb- 
ance is created. 

Nothing to Sneeze At was un- 
derwritten for the Allergy Foun- 


dation by the Schering Corpora- 


-— 
fo 


Corporation, the Allergy Founda- 
useful 


facts about their allergies. 
tion. Film planning and produc- 
tion supervision were by Film 
Counselors. Distribution—to both 
television and general 16mm au- 
diences—is via Sterling-Movies. 


eee hedil to 


MECCA* 


for the finest quality 


35mm and 16mm black-and-white 


laboratory service. 


Mecca has been serving 
discriminating producers 





for 24 years! 


Film Center Building 630 Ninth Avenue, New York 36, N.Y» COlumbus 5-7676 
Affiliated with BYRON MOTION PICTURES, Washington 7, D. C. 
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Bissell, Inc., presents: 
An Integrated Program 


on Art of Housecleaning 


An audio-visual promotion 
package on housecleaning was re- 
cently produced for Bissell, Inc., 
by Victor Kayfetz Productions, 
Inc., of New York City. 

The completely-integrated pack- 
age, consisting of several 16mm 
sound motion pictures and 35mm 
color theatrical commercials, was 
devised by both the film produc- 
tion company and Ruder & Finn, 
Inc., public relations agency for 
Bissell, as a full year’s public re- 
lations program using visual me- 
dia. 

Three Films in Program 

The promotion included the 
production and distribution of a 
newsreel for TV, a 5-minute fea- 
ture story for women’s TV pro- 
grams, a 131,-minute film and 
study guide for high school Home 
Economics classes and TV dis- 
tribution, and theater screen ads 
on new Bissell products. 

The 16mm _ color-sound mo- 
tion picture, entitled Houseclean- 
ing With a Winning Team, deals 
with father who has been lead- 
ing a bachelor’s life at home while 
mother is in the hospital having 
a baby. With his house in a state 
of chaos and disarray, he is sud- 
denly faced with the dilemma of 
getting everything cleaned up be- 
fore his wife comes home with the 
new baby. He enlists the aid of 
his fourteen- and ten-year-old 
daughters. They show him how, 
with the proper housecleaning 
tools and modern methods that 
they learned in their Home Eco- 
nomics classes, housecleaning can 
be done quickly and effectively. 

Distributed by Association 

Showing proper procedures, 
tools and cleaning aids in the dif- 
ferent parts of the home, House- 
cleaning With a Winning Team is 
being distributed on free loan by 
Association Films, Inc., to high 
school Home Economics classes 
as well as clubs and women’s 
groups. 

Assignment Homework, a 5- 
minute, 16mm film, covers a 
teenager preparing a school re- 
port on a comparison between 
the old-fashioned and modern 
methods of housecleaning. After 
using some of the latest house- 
cleaning tools, her report con- 
cludes that today’s modern equip- 
ment really takes the drudgery 
out of housework and makes 
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mother’s job less painful and a 
lot easier. 


TV Prints from Kayfetz 

Free loan TV prints of As- 
signment Homework are available 
to TV _ stations for use with 
women’s programs, and may be 
obtained from the Golden Snow- 
ball Department, Victor Kayfetz 
Productions, Inc., 1780 Broad- 
way, New York 19, N. Y. 

In addition, four 10-second, 
35mm color theatrical commer- 
cials were produced, featuring 
part of the Bissell line and in- 
cluding the carpet sweeper, rug 
shampooer, floor scrubber and 
combination vacuum cleaner and 
floor scrubber. These theater 
screen commercials will be made 
available to Bissell dealers 
throughout the United States for 
use as part of their 1961 local ad- 
vertising program. 


* * * 


“The Sounds of Industry™ 
Shows Blind Doing a Job 
SPONSOR: National 
the Blind. 
TITLE: The Sounds of Industry, 
27 min., color, produced by 
Bert. L. Coleman Associates. 


This is a film about the blind 
and their constant efforts to make 
a place for themselves economi- 
cally amongst seeing people. 
Without asking for sympathy or 
pity they do ask for an opportuni- 
ty to hold jobs they can do and to 
compete with others on the basis 
of quality of goods produced 
while meeting all standards of a 
competitive market. 

Thirty states and the District of 
Columbia have authentic work- 
shops for the blind where quality, 
dependability and skill are factors 


Industries for 


which are built into every item 
bearing the Skilcraft trade mark. 
Skilcraft products range all the 
way from mattresses to mops. 

The Sounds of Industry is 
reaching adult audiences through 
all offices of Modern Talking Pic- 
ture Service, 3 East 54th Street, 
New York. Ly 

* * * 

Aviation te the Jet Age 

Presented by Air France 
Sponsor: Air France. 

TITLE: Five Steps to the Jets, 

1714 min., color, produced by 

Richard de Rochemont. 


This film deals with the history 
of aviation from its primitive be- 
ginnings to the present day of fast, 
efficient and safe jet travel. Ac- 
tual film clips of some of the great 
scenes of aviation history are 
used. 

Distribution to tele vision, 
school and adult groups is 
through Modern Talking Picture 
Service, 3 East 54th Street, New 
York. i 


* * * 


Career in Commercial Art? 
Film Shows What It Takes 
Sponsor: Art Instruction, Inc. 


TITLE: How A Commercial Art- 
ist Works, 14 min., b/w, pro- 
duced by the Calvin Company. 
This film shows how a profes- 

sional artist works with an adver- 
tising agency on a particular ad- 
vertisement, from a rough layout 
through finish. It also includes an 
analysis of types of material best 
suited for art uses. 

It is available to school and 
adult groups through Modern 
Talking Picture Service, 3 East 
54th St., N. Y. i 


PUTS BIG PICTURES ON THE SCREEN 
IN ONE-THIRD THE NORMAL THROW 


BUHL 
replaces your present projector'lens 
FOR FILMSTRIPS, 35MM., 2x 2, AND SUB-MINIATURE SLIDES 
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207 DELAWARE AVE... 


if you want the IMPACT 
of new ideas we have 
the creative hands to pro- 
duce resounding results 

. in the largest, most 
complete new facilities 
between Detroit and 


New York. 
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Dual Editor (without 


viewer) 


$195.00 
Zeiss Moviscop Viewer... 89.50 


CAMART CORE 


DISPENSER 


Keeps film 
cores handy 
at all 
eAttach to 
work table or 
wall 


times. 


e Easy to re 
move easy 
to fill 
e All 


num 


alumi 
con 
struction 

© Adjustable 
to l6mm & 
35mm 


16” $ 9.50 
24” 11.50 
14.50 


CAMART DUAL 
SOUND EDITOR 
Model SB111 


ekdit single & 
2 


l6mm or 35mm optical or magnetic 
sound. 


double system 


eUse with any 16mm motion pic 
ture viewer to obtain perfect lip- 
syne matching of picture to track. 
¢ Works from right to left or left 
to right. 
Special-Editor viewer 
combination 


$269.60 
ARRI-NOMAD 


“Nomad” 


from motor drive or spring drive camera 


e Magnasyn recorder operates 


¢ Lip-syne sound for low cost productions 
Nomad basic 


ducer with remote control, built in record 


¢ Complete recorder-repro 
play ampli 

fier, with 
nickel cad 
mium battery, 
100’ roll-film 
take up reel 
and detailed 
operation 
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$675.00 
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Shopping 


for Husky briquets 


Husky Shews Wholesalers 
Facts About Briquet Line 
Husky Oil 
TitLe: The Husky Briquet, 13'% 

min., color, produced by Wat- 
Film 


SPONSOR Company 


son Productions 


With heavy emphasis on labo- 
ratory work that into the 
testing of the Husky product, this 
film—aimed at wholesalers to pro- 
mote a new barbecue briquet 
shows what’s behind that fuel 
used by the backyard chef 

The whole story is covered, 
from the establishment of the 
housewife’s concern over quality 
products for family use, to the 
steps taken in overcoming techni- 
cal problems in the creation of an 
improved briquet made from lig- 
nite, a by-product 
principally as an _ inexpensive 
commercial fuel. 

Glamorization is spread on 
generously, giving the effect that 
the briquet is born, bred, beauti- 
fied and bunsen-burned in the 
clinical confines of the Research 
Control laboratory and _ confer- 
ence room throughout its entire 
life cycle. 


goes 


wood used 


The film is being distributed 
by the sponsor, Husky Oil Com- 
pany, Cody, Wyoming. 4 

* * * 


Action at Indianapolis in 
“Driving With Champions™ 


Sponsor: Champion Spark Plug 
Company. 


TitLe: Driving With Champions, 
274% min., b/w, produced by 
Dynamic Films, Inc 


This film 
scenes at 
mile 


goes behind the 
the Indianapolis 500- 
race. It shows the careful 
pre-race indoctrination which 
both new and veteran drivers un- 
dergo in order to qualify them- 
selves to race the “500.” Safety 
and courtesy are stressed 
Highspots of the 1960 race are 
featured in the film 
Television distribution is 
through Modern TV exchanges.'!Q 
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Case Histories of Current Business Films 


Sehio’s Film Series Has Key Role in Dealer Training 


There’s No Substitute for Sales- 
the Standard Oil 
Co. of Ohio in one segment of a 


manship says 
new motion picture series designed 
to show Sohio dealers how to take 
advantage of Sohio’s seven-step 
driveway service designed to help 
sell more and 
merchandise to station customers. 

The films were produced by 
Reynolds & Howe of Cleveland to 
add key impact to the Sohio Dealer 
Training Program. Other titles in- 
clude 

It Looks So Easy depicts a 


cocky new dealer who takes over 


needed services 


a Sohio station and encounters the 
many problems involved. 

A third motion picture in the 
series, The Peoples Choice, spells 
out the procedure and advantages 


of the Sohio 7-step driveway serv- 


ice as the vehicle for getting new 
customers and making regular sat- 
isfied customers of them. 


The three 16mm, black and 
white films are each 20 minutes 
in length. Ld 


Reader's Digest Pictures 
Dayton Printing Operation 
SPONSOR: 
ciation. 


Reader’s Digest Asso- 


ritLe: Dayton Printing, 8 min., 
color, produced by United 
States Productions. 


In Dayton, Ohio, a big printing 
plant of McCall’s Corporation 
runs 27 days nonstop every month 
turning out completed copies of 
the READER’s DIGEST. 

This is a fabulous printing op- 
eration, well deserving of this in- 


MARBLE - TODAY AND TOMORROW 
VERMONT MARBLE COMPANY 
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teresting photographic study un- 

dertaken by USP director Rene 

Bras as an_ informative back- 

ground film for R/D readers and 

advertisers. 

Dayton Printing follows the 
printing, collating, trimming and 
gluing of the magazine, winding 
up with a paper wrapping process 
that provides individual wrappers 
at the rate of 30,000 an hour. 

The film drops a few such sta- 
tistical gems as that each issue of 
the READER’s DIGEsT will be read 
168,000,000 times—calculated at 
three readers per copy, and five 
reading sessions per reader. Ld 

* of 

Film Trek to Puerto Rico 

for New York Youngsters 

Sponsor: Topps Chewing Gum, 
Inc. 

TiTLE: A Baseball Vacation, 13 
min., color, produced by Du- 
Rona Productions. 

A group of New York young- 
sters got a real treat last winter 
when they were flown to Puerto 
Rico as barnstorming ballplayers, 
good-will ambassadors and movie 
stars, by Topps Chewing Gum 
Company, prominent bubble gum 
manufacturers. 

The film which was made of the 
trip is a lively document of the on 
and off-diamond activities of the 
Topps All-Star Baseball Team 
during its one-week Christmas- 
New Year tour of the Caribbean 
island. The squad was invited by 
the Puerto Rico Department of 
Recreation to participate in a 
tightly-packed schedule of con- 
tests with other junior champion- 
ship clubs in cities and towns 
throughout the baseball-mad com- 
monwealth. 

Despite a hectic itinerary which 
kept the boys on the go during 
every waking hour of the trip, the 
camera faithfully follows all the 
highlights—from the moment the 
team was greeted by a _ police 
motorcycle escort at San Juan Air- 
port to their happy but reluctant 
departure for home. ee 


A happy group of players ... 
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Three young Broadway stars en- 
route to Hollywood for filming of 
new Ford show ... 


MPO “in Production” on 
Ford’s 1962 Dealer Show 


The Ford Motor Company’s 
big 1962 dealer introduction show 
is now in production at MPO 
Sales and Training Programs, Inc., 
under Producer-Director Ira Mar- 
vin. Hank Barth of the MPO staff 
is maintaining direct liaison with 
Ford on the project in Detroit. 

One of the first of the big tasks 
involved in producing the show 
has been the job of casting. Re- 
cently completed, after months of 
resume-screening and auditioning, 


Projection 


for business 


Audio-Visual 


Da-Lite Electrol® 
Automatic Electric 
Screens from 40"x40” 
to 20’x20’ 


Permanent wall 
or ceiling installations 


Da-Lite—the complete line of 
projection screens for re- 
cessed-in-ceiling, hanging, or 
wall mounting. Get sharp, 
clear reproduction of slide 
films, movies and visual pres- 
entations, plus convenience 
of remote control electric op- 
eration. “White Magic” glass- 
beaded surface assures pic- 
ture fidelity, deluxe-quality 
guarantees long life. 


« 


screens 





casting for the show included the 
auditioning of some 300 female 
vocalists alone. 

The 1962 film spectacular will 
be privately screened in the fall 
of 1961, before some 40,000 Ford 
dealers and salesmen in 36 major 
cities across the country. a 

ok bd o 
Modine Slidefilm Shows 

Quality Control Program 

A color and sound slidefilm, 
recently completed for Modine 
Manufacturing Company, Racine, 
Wisconsin, reveals the new quality 
control program Modine has es- 
tablished for its auto radiators. 

Produced by Fred A. Niles 
Productions, Inc., the film features 
newscaster Alex Dreier in his fa- 
miliar “man on the go” role. 
Sequences point out that while a 
radiator may amount to a mere 
one percent of a vehicle’s total 
cost, a breakdown of this com- 
ponent may mean the difference 
between success and failure when 
a doctor must make an important 
call in time or a farmer needs to 
harvest a valuable crop before 
weather attacks. 

The new Modine slidefilm is 
being shown to executives in the 
automotive industry. Ve 












Portable Tripod Projection Screens 


Da-Lite portable projection screens offer 
widest choice for every conceivable com- 
munications need. Famous “White Magic” 
glass-beaded, patented “Wonder-Lite” sil- 


ver lenticular and Mat 
White surfaces. New wide 
screen models, extra large 
sizes, and many exclusive 
quality features make Da- 


| Lite your first choice for 
} portable projection 
' »X screens. 


. 


Write today for full specifications and prices on all styles 
and name of nearest franchised dealer. 


DA-LITE SCREEN CO., INC. 


WARSAW, 
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NEWS-BRIEFS 


“Discovering America” a New 
Series for Television Stations 

A new series of sponsored films 
on travel is now being offered to 
television stations by Association 
Telefilms, a newly formed divi- 
sion of Association Films, Inc. 

The series, Discovering Ameri- 
ca, consists of 13 half-hour films 
and includes such subjects as New 
England, the South, Washington, 
D. C., jet travel, railroading, tour- 
ing by antique auto and yachting. 

Among the motion pictures to 
be “premiered” in the series is 
Progress Report No. 1, on the 
1964-1965 New York World’s 
Fair. The film shows replicas and 
renderings of the exhibits, fair- 
site and Unisphere symbol as well 
as nostalgic footage of the 1939- 
1940 World’s Fair. H. V. Kalten- 
born and John Tillman handle the 
commentary and interview se- 
quences. 

Initially stations are asked to 
sign up for 13 weeks. However, 
Association Telefilms is planning 
to extend Discovering America 
for additional weeks as subjects 
are made available. Uh 

cd of * 


Journal Films Signs Pact 
to Use Italian Studio Facility 

Journal Films, Inc., of Chicago, 
producer of educational films, has 
concluded an agreement with the 
University of Rome’s Film Insti- 
tute (Istituto Internazionale per 
la Cinematografia Educativa, 
Scientifica e Sociale) to produce 
and distribute educational films 
on a world-wide scale. 

In making the announcement, 
Gilbert Altschul, President of 
Journal Films, explained: “Italian 
film craftsmen have developed 
skills and techniques that have 
placed them among the foremost 
film creators in the world. 

“Our idea,” he said, “is to 
channel these talents, skills and 
energies in such a way that they 
will serve the curriculum goals of 
American schools. At the same 
time, we are anxious to make the 
best American films available to 
students in Italy.” be 


e Ge 
Films Five Is Announced 


Films Five, Inc., a new mo- 
tion picture production company, 
has been formed in New York at 
18 West 50th Street. 

Nicholas D. Newton is presi- 
dent and sales director of the new 
firm. Other executives are Jacques 
Dufour, creative director; Walter 
Bergman, in charge of studio; and 
Nox Lempart, producer. me 
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AUDIO-VISUAL 


SALES TOOLS 


INDUSTRY 
BUSINESS 
EDUCATION 
INSURANCE 
TRAINING 
ADVERTISING 
Compact, all-in-one units in smart port- 
able carry-cases. Easy to set up in 
group 
room darkening. 


COC COMMUNICATOR 


COR wo 


seconds for viewing without 


*) 


Desk-Top 
Sound & 
Film Strip 
Unit. 
— Under $100 








COC 
EXAMINER 


Popular Film 
Strip Previewer 


under $50 


COC 
MASTER 1010 


Deluxe Automatic 
Slide Projector 
with remote 
control (Also for 
use with 
synchronizer-tape 
recorder) | 
Under $130 





COC 
EXECUTIVE 
Professional Slide 


Projector. 
Under $70 








Used by leading industrial concerns! 
REQUEST FULL DETAILS AND 
ILLUSTRATED LITERATURE. 
Made by the Manufacturers of the 
most complete line of rear-view pro- 
jection business and 

industry. 


viewers for 
Division of Camera Optics Mfg. Corp. 


c:O-¢ 


37-19 23rd Avenue 


Long Island City 5, N. Y 





INDUSTRIAL 

Mail Coupon for Free Booklet | 
Please send illustrated literature with full | 
details on COC Visual Aids to 

Name | 
Address 
City Zone State 


toa 

















-COmMPCO 


professional quality reels and cans 
are preferred By... 







GORONET 
FILMS 


WORLD'S LARGEST PRODUCER 
OF COUCATIONAL FiLes 


Only Compco offers 
quality” 
in the movie making industry. Compco’s su- 


“a new dimension in 
recognized and accepted by leaders 


periority is attributed to a new, major 
advance in film reel construction—result 
ing in truly professional reels that rur 
truer. smoother, providing lifetime protec 
tion to valuable film. Compco reels and 
cans are finished in a scratch-resistant 
baked-on enamel, and are available in al! 
16 mm. sizes—400 ft. thru 2300 ft. For details 
and prices write to 


COMPCO nee scomnlll 


1800 N. Speuiding Ave.. Chicago 47. li 











DeLuxe Cabinet 
Projector Table 





Security is added to sturdy mobility in these 
new combination cabinet-tables, self-adjusting to 
unevenness of floors. 

Rust-proof construction throughout; large silent 
wheels, two with brakes; burn-proof surfaces; 
raised-lip edging; Yale lock doors. 

Your choice of 42”, 36” or 30” 
economical price. 

Medel 1830-E, top shelf 18” x 30”, 114" legs and 
corner posts, 20 feet of No. 14 heavy duty elec 
tric cord, grounded wiring (if specified) $89.95 
Model 1824-E, top shelf 18” x 24”, legs and cor- 
ner posts 1”; No. 16 electric cord (20 ft 


height, same 


grounded if specified) $59.95 
Send for information on other 
models also 
We have a table for every school need. 


MILLER scntecine 


3310 E. Roxboro Rd. NE, Atlanta 5, Ga 








A New Sales Training Film: 


“The Hidden Side of Selling™ 
Shows Factors Affecting Sale 


A new 16mm sound film, released by 
Roundtable Productions, shows how to in- 
crease sales by learning to recognize and over- 
come the hidden influences which make or 
break a sale. 

The Hidden Side of Selling is based upon 
hundreds of actual sales histories gathered 
from every field of business and industry, and 
its practical approach is especially designed to 
interest and stimulate qualified as well as be- 
ginning salesmen. 

Explores Problems of Three Salesmen 

The 34-minute story begins at a sales meet- 
ing. Three experienced salesmen are having 
familiar difficulties selling to certain of their 
customers. What happens when each of these 
salesmen makes his calls and the use of pooled 
experience is then portrayed. Realistic sales 
situations show how strong buying resistance 
is met and overcome. 

In the first interview, the salesman faces a 
“know-it-all” customer, who acts like an ex- 
pert and becomes rude and abrupt if contra- 
dicted. The second salesman faces a customer 
who can’t make up his mind and complains 
when given too many alternatives. The third 
true-to-life case shows an overly agreeable cus- 
tomer who is reluctant to say why he’s not 
buying and “clams up” when pressed for an- 
swers. 

How to Deal With Customer Reactions 

The film clearly shows salesmen how to ef- 
fectively deal with various types of customer 
reactions and how to blend their personalities 
with those of their customers. This authorita- 
tive picture is designed to create an awareness 
of the psychological problems, the “hidden 
side,” which is often overlooked in a sales sit- 
uation. It emphasizes that every salesman, no 
matter how experienced, is capable of raising 
his selling score. 

Stuart Atkins Associates, sales and manage- 
ment consultants, did the research for the sales 
techniques demonstrated in this 34-minute, 
16mm sound film. For information concerning 
rentals or purchase, write to Roundtable Pro- 
ductions, 275 So. Beverly Drive, Beverly Hills, 


Calif. ye 


Salesman Ken Wilson faces customer Bob Ray- 
mond’s “indecisive reaction” in this scene from 


“The Hidden Side of Selling.” 








The 
best 
picture 
for 
your 
budget 


COLEMAN PRODUCTIONS 


75 W. 45th St., New York 36, N.Y. - Circle 5-9080 














Pioneers in 


SOUND / FILMSTRIPS 
SOUND RECORDING 


Industry ¢ Casita 
Education ¢ Government 
Human Relations 





RECORDER & 
1533 Cherry St., Philadelphia 2, Pa. 
LOcust 3-2010 


REPRODUCER CORP. 








HOUSTON FEARLESS 


PANORAM 
DOLLIES 


Thoroughly Overhauvled—Guaranteed 
SPECIAL LOW PRICE 

. $1,200.00 

. $1,600.00 


4-Wheel. . 
5-Wheel. . 


Immediate 
Delivery! 


CAMERA EQUIPMENT CO., INC. 
315 West 43rd Street, New York 36, N.Y. 
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The new Cine-King screen 


Da-Lite Cine-King Screen is 
Designed for Wide-Screen Use 

“Cine-King,” a portable screen 
designed for CinemaScope and 
other wide-screen films has been 
introduced by the Da-Lite Screen 
Co., Inc., of Warsaw, Ind. 

The new screen is eight feet 
wide and features Da-Lite’s 
“White Magic” glass - beaded, 
seamless screen surface for repro- 
duction of wide screen pictures. 
Rugged tripod legs are made of 
heavy-gauge extruded aluminum 
built to rigidly support the screen. 

The screen case on the “Cine- 
King” is adjustable from a low 
position at the tripod leg bracket 
to the top of the square stainless 
steel center tube for variable view- 
ing levels. The screen closes 
easily to a compact size for port- 
ability; sets up quickly with the 
automatic leg lock that releases 
tripod legs at a toe-touch. ie 

* ok * 
RCA Markets 16mm Projector 
With Better Reverse Operation 


Radio Corporation of America 
has introduced a new 16mm 
sound motion picture projector, 
incorporating several advanced 
features, engineered for educa- 
tional institutions, business and in- 
dustry. 

Improved forward and reverse 
gears are controlled by a single 
rotary switch, permitting faster 
and more efficient operation. The 
reverse mechanism automatically 
shuts off the sound track, elimi- 
nating any disturbance from 
garbled sound during reverse op- 
eration. 

The new model is also 
equipped with a separate motor 
and blower for reverse operation 
as an extra precaution against 
lamp overheating and film dam- 
age. 

For further information write 
New Products Desk, BUSINESS 
SCREEN, Chicago 26. Ly 


At Your Service: the New Products 
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New AUDIO-VISUAL Equipment 


Recent Product Developments 


Acmade Splicer Automatically 
Applies Mylar Tape, 16 or 35 

A new Acmade automatic film 
splicer has been announced which 
makes butt-splices and automati- 
cally applies Magic Mylar per- 
forated tape in register on 35mm 
and 16mm film. The new splicer, 
which works on all film bases in- 
cluding DuPont Cronar, is avail- 
able from Acmade’s exclusive dis- 
tributor in the United States, Flor- 
man & Babb, Inc. 

In operating the new splicer, 
the splicing tape is registered on 
precision pins and held in place 





Perfect register of tape to film with 
new Acmade automatic splicer. 


until automatically applied to the 
film by swinging the arm over and 
pressing the chromed button. This 
action simultaneously cuts the ad- 
hesive and applies it in perfect 
register to the film. 

The cutting arm is used by 
pressing the chrome button for 
cutting both sides of the film si- 
multaneously. The film, of course, 
has been registered on pins in the 
horizontal channel. The cutting 


for Projection and Production 


blade is 
necessary. 

After cutting, the cutting arm is 
swung to the right so that splicing 
can be accomplished. Both arms 
are precision registered to exact 
specifications to insure perfect 
splices. 

More information is available 
on request from F & B, 68 West 
45th Street, New York. Ly 


e “te 


easily replaced when 


Buhl Superwide Lens System 
Enlarges Short-Throw Picture 


If you need to stretch the size 
of rooms used for the projection 
of 2 x 2 slides or film strips, the 
new Buhl Optical Company’s 
Series 400 SUPERWIDE Lens Sys- 
tem does it. This System reduces 
by two-thirds the distance neces- 
sary to put big pictures on the 
screen. Thus, normal office or 
living rooms can supply enough 
space to get a full screen size 
projection with any standard pro- 
jector. The Lens System adapts 
easily to any projector without 
costly modification. It is particu- 
larly useful in rear screen projec- 
tion where space and screen size 
are important. 

The Series 400 SUPERWIDE 
Lens was developed by the Buhl 
Optical Company of Pittsburgh. 
The lens is available in 1”, 1.5” 
and 2” focal lengths. It may be 
tested on a free 10 day trial offer. 
The retail price is $80. For further 
details write the New Products 
Desk, BusINEsSS SCREEN, 7064 
Sheridan Rd., Chicago 26. i 


Below: top scene shows normal size of image with short-throw and 
(at bottom) the larger picture made possible with Buhl Superwide Lens. 
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Projector-Scope in position 


HPI Frojector-Scope Puts 
Image Right on 8mm Machine 

A new attachment, the HPI 
Projector Scope, for 8mm _ projec- 
tors—sound or silent—allows films 
to be seen on a small built-in 
screen with the room lights turned 
on. 

The attachment will be useful 
for audiences of five or six people 
who can see training films or sales 
films without darkening the room 
or setting up a projection screen. 

The HPI Projector Scope has a 
15 square inch screen with a grain- 
less surface which is said to give 
bright distortionless pictures under 
normal room illumination. 

In use, the film projector’s regu- 
lar lens is removed and replaced 
with the Projector Scope which 
has its own built-in special six- 
element optical system. After the 
Projector Scope is placed on the 
projector, film is run through in 
normal fashion. Focusing is han- 
dled just as if the regular projector 
lens were being focused. 

In addition to its regular use as 
a daylight cine viewing screen, 
the Projector Scope has a built-in 
film marker for editing sound or 
silent films. The HPI Projector 
Scope sells for $14.95. For further 
data write the New Products Desk, 
c/o BUSINESS SCREEN, 7064 Sheri- 
dan Rd., Chicago 26. i 


* * * 





New Sound Speed Attachment 
Useful for 16, 35mm Editing 

A new Hollywood Film Co. 
Sound Speed Attachment for syn- 
chronizers drives the synch ma- 
chine at sound speed (36 feet per 
minute in 16mm and 90 feet per 
minute in 35mm) and is said to 
be extremely useful in editing pic- 
tures and track or in running the 
picture at sound speed in instances 
where narration will be added 
later. 

The Sound Speed Attachment 
(SSA-1), priced at $192, consists 
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NEW A-V PRODUCTS: 
(CONTINUED FROM PAGE 61) 
of a geared motor, capacitor, 


coupling and a three-way toggle 
switch. This modification may be 
added at the factory any syn 
chronizer without additional 
charge. The entire unit is mounted 
on an aluminum plate 
The synch machine 
from left right or in 
The motor may be quickly dis- 


to 


can run 


to reverse. 


connected permit fast winding 
to a given area. 
Another attachment, the HFC 


Splicer (SAS-1), permits the tape 
splicer to be stored over the end 
plate ofthe synchronizer and 
makes the splicer easily available 
for direct cutting. Write the New 
Products Desk, 7064 Sheridan 
Road, Chicago 26, for 
and/or literature on this line. 


details 
Wy 
Safety Power Panel Combines 
Film, Slide Viewer on Stands 


A safety power panel and film 
and slide viewer to fit almost any 


projector stand has been an- 
nounced by Jack C. Coffey Co., 
Inc., North Chicago, Ul. 

The power panel, with a 25- 


foot power cord and ground wire, 
affords greater safety when show- 
ing films or filmstrips in the class- 
room. The wire is long enough to 





Power pdnel-viewer mounted on typi- 


cal projection stand 

loop around a leg of the projector 
stand or table before connecting 
it to the electric power outlet. If 
a student trips on the cord, it will 
either pull out of the outlet or 


move the projector table slightly 
without damaging the equipment 
or harming the student 

Other conveniences provided 
by the power panel include 
switch controlled film and slide 
viewer, 7-watt service for thread- 


ing projector in a darkened room, 
two outlets, 25-foot heavy duty 
extension cord with oy wire, 
adapter plug and #18-: 

wire ample for 2100 watts 


strand 


- 


At Your Service: the New Products 


Desk, Business Screen, Chicago 26 
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SOUND-ON-FILM IN KALART SOUNDSTRIP PROJECTOR 


Picture and related sound are printed on same strip of 35mm 


film for Kalart Company’s new “* 





ee projector. 20-minute 


sound slidefilm is carried on a single 25-foot length of either 
color or black & white film. 
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/RENTS 


MERAS « LIGHTS - ACCESSORIES 


= pencil to figure costs... 








Cameras: 16mm & 35mm—Sound 
(Sin gle or Double System)—Silent 
Hi-Speed—Instrumentation 


Lighting: Arcs 
Spots—Floods 
Reflectors—All Light 


Incandescents 
Dimmers 
ing Accessories 


Generators: Portable—Truck 


Mounted 


Sound Equipment: 
ptical—Mikes 


Magnetic 
Booms 


Parallels 
ther Grip accessories 


Grip Equipment: 
Goboes 
Cranes, Dollies: Crab—Western 
Portable Panoram 

Lenses: Wide angle—Zoom—Tele- 


pPnOowW 





photo—Anamorphic 


Editing Equipment: Moviolas 
Viewers—Splicers—Rewinders 


Projection Equipment: |6mm & 
35mm—Sound & Silent—Slide 
Continuous 

Television: Closed Circuit TV 


Camera Cars: 


® ™™ #707529 









in Hialeah, Florida: 
Camera Equipment Co., In 
1335 East 10th Ave e 


of fF 
TUxedo 8-4604 


orda 








It makes sense, it saves dollars to rent 
from CECO. What's your problem? — 
a 6-second ID or a giant spectacular? 
CECO’s store rooms are bulging with 
the world’s finest and newest photo- 
graphic equipment. 

Everything is checked out to perform 
“better than new’. All normal ser- 
vicing is provided FREE. Ask your 
accountant why you save money when 
you rent instead of buy. For quick 
action, call JUdson 6-1420 — today! 


C+ AmeRA —— Rie 


315 W. 43rd St. N 
















JUdson € 


Camera Equipment Co., Inc. 
Dept. $-15 14, 315 W. 43rd St., N.Y. 36, N.Y 
Gentlemen: Please rush me your FREE complete 

catalogue of Rental Equipment. 
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BUSINES 


Bartlett Research Introduces 
New Transparency Illuminator 
Bartlett Research, Inc., has an- 
nounced the introduction of the 
first medium-priced transparency 
illuminator which is a truly all- 
purpose piece of studio equipment. 


The Transparency Illuminator 
Model 120 is unique in that it 
provides a means for actually 


holding any transparency or com- 
bination of transparencies from 
35mm slides to eight by ten inch 
material. This complete flexibility 
is made possible by a series of 11 
movable channels on the face of 





Transparency Illuminator 


the BTI 120 which can be ar- 
ranged to hold any size or com- 
bination of transparencies. 

These movable channels elimi- 
nate the need for awkward clipping 
devices or the use of tape which 
wastes viewing area. Not only do 
the channels allow for easy view- 
ing, but since the individual trans- 
parencies can be tipped forward, 
editing and putting in sequence 
become simple procedures. 

The viewing area of the BTI 
120 is 24 by 24 inches, and the 
unit is seven and one-half inches 
deep. It will hold 120 35mm two 
by two inch slides or any combina- 
tion of transparencies and is il- 
luminated by one standard 20 
watt fluorescent lamp. The single 
lamp, a readily available com- 
mercial lamp with a Kelvin rating 
of 4350, gives the BTI 120 two 
distinct advantages: it is an un- 
usually cool operating unit, and it 
is exceptionally economical. 

The front channel assembly and 
the channels are made of anodized 


aluminum, which never needs 
polishing, will not show finger 
marks, and will not rust or cor- 


rode. The lamp enclosure is made 
of a light weight, high quality 
plastic that won't chip, peel or 
stain. The lamp enclosure of the 
new illuminator is opened by two 
simple knobs, which allows for 
quick and easy lamp changing. 
The unit either can be hung on 
a wall as a permanent illuminator, 
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or it can be used on a table or 
desk. It is completely guaranteed 
and is shipped fully assembled and 
ready-for-use. 

For further information, write 
the New Products Desk, c/o Busi- 
NESS SCREEN, 7064 Sheridan 
Road, Chicago 26. me 








Kool-Lite “6000” Projector 


Buhl Optical Markets New 
Kool-Lite Overhead Projector 

Currently being introduced by 
the Buhl Optical Company, Pitts- 
burgh, is the new _ Kool-Lite 
“6000” overhead projector, said 
by its makers to feature cool, 
bright and whisper-quiet operation. 

The new overhead equipment 
weighs 40 pounds, accommodates 
transparencies up to 10” x 10” and 
holds cellophane rolls which can 
be used to project hand-written 
symbols, notes, diagrams, etc. Due 
to coolness of operation, the 
“6000” will hold projected trans- 
parencies for long periods of time 
without loss of quality through 
overheating. 

On the authorized Federal Sup- 
ply Schedule, the Kool-Lite 6000 
is listed under contract number 
GS-OOS-33175. The Federal 
stock number is FSN-20-100. Fur- 
ther information may be obtained 
via: the New Products Desk, Bust- 
NESS SCREEN, or write the manu- 
facturer: Buhl Optical Company, 
1009 Beech Ave., Pittsburgh 33, 
Pennsylvania. i 

# * * 
“Thomas 16” Fluid Pan Head 
a New TA Mfg. Company Product 

An exclusive, balanced, free- 
floating action has been engineer- 
ed into the new Thomas 16, a 
fluid pan head for professional 
16mm cinematography. It was de- 
signed to assure smoother, vibra- 
tionless 360° pans and tilts even 
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“Thomas 16” Fluid Pan Head 


when cumbersome telephoto lenses 
and heavy professional cameras 
are required. Extreme tempera- 
tures, from -60° to 212°, altitudes 
and climatic extremes of any sort 
pose no problem to operation. 

New and exclusive positive 
braking system allows adjustment 
of tilt tension to the camera; 
Thomas 16 may be locked at any 
angle without disturbing tension 
control. Operator is able to return 
to exact position and sequence; 
creeping is eliminated. Fits any 
camera or tripod. 

A product of the Cinematog- 
raphy Products Division of TA 
Manufacturing Corporation, the 
Thomas 16 is priced at $149.50. 
The manufacturer provides ‘“‘abso- 
lute guarantee that the Thomas 16 
must outperform any fluid head 
on the market today, at any price, 
or the customer may return it for 
a full refund.” 

For further data, literature, etc., 
write the New Products Desk, 
BUSINESS SCREEN, Chicago 26. 
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These compact stands are now used 
in many foreign countries all over 
the world as well as by U. S. Govern- 
ments, State and Municipal activities 
in the United States. 


“SAFE-LOCK’’ PROJECT-O-STANDS 
are also standard equipment with 
schools, colleges, churches and busi- 
ness firms using audio-visual equip- 
ment. 


lf your supplier cannot serve you, 
please order direct from 





U. $. GOVERNMENT 
SPECIFIES 
“SAFE-LOCK™ 
PROJECT-0-STAND 
FOR OVERSEAS 
PROGRAM... 


SPECIFICATIONS 


MODEL 203—Standard 
Height Range: 24” to 41” 
Top Area: 11”x19” 
Shipping Wt.: 13 Ibs. 
PRICE $37.88 
MODEL 203-56—Extra 
High 
Height Range: 32” to 56” 
Top Area: 11”x19” 
Shipping Wt.: 14 Ibs. 


PRICE $39.75 


SAFE-LOCK, INC., 870 W. 25th St., HIALEAH, FLA. 








BUSINESS SCREEN MAGAZINE 


TAKE PRIDE IN 


Atunouncing "Fall Publication of 
THE 1961 BUYER’S GUIDE TO 
FILM PRODUCTION SERVICES 


The one effective, most economical answer to an industry need 
for a complete, comprehensive single source for all the buyers 
of film production services and equipment. Detailed listings of 
services, equipment sources; indexed for quick reference & 
delivered to the KEY MAN WHO BUYS in every production 
field. Pre-sold distribution to all BUSINESS SCREEN subscribers 
plus thousands of extra copy sales at its low $1.00 price. 


Write today for listing forms and complete data 
to Chicago office: 7064 Sheridan Road, Zone 26 


CHICAGO ° 


BUSINESS SCREEN 


NEW YORK ®* AND HOLLYWOOD 








FILMS FOR SALES TRAINING AND PRODUCT PROMOTION 


Glamour Gals Help Pep Up Soft Drink Sales 


Orange-Crush Salesmen Learn “Technique” from Dagmar 


| gem AND her Pin-Up All 
Stars have glamorized the 
Orange-CRUsH sales training pro- 
gram with their appearance in a 
full color motion picture entitled 
It's the Technique That Counts. 

The famous TV star and her 
attractive companions dramatize 
for driver-salesmen techniques 
that are vital to the successful de- 
velopment of beverage sales. The 
film is the key element in the 
complete sales training program, 
which is part of the CRUSH mar- 
keting plan for 1961. Cal Dunn 
Studios, Chicago, was the pro- 
ducer. 

Attention Was No Problem 

Dagmar and her friends hold 
the attention of the salesmen, 
while she, herself, brings out key 
points in effective salesmanship. 

Large “coming attraction” pos- 
showing Dagmar and her 
companions are posted on plant 
bulletin boards. They announce 
the date of these sales meetings 
where the film will be shown and 
stimulate imagination and interest. 
The posters further announce that 
It’s the Technique That Counts, 
starring Dagmar and her Pin-Up 
All Stars, is coming without di- 
vulging that this is to be an 
Orange-Crush training film. 

Did the Picture Go Home? 

After the film has been shown 
a folder which outlines its main 
points is distributed to each sales- 
man along with an autographed 
photo of Dagmar as a momento 
of the occasion 

The 20-minute sound slidefilm 


ters 


was written and produced by Cal 
Dunn Studios, which also designed 
the “coming attraction” and “take 








Large, theater-size posters of 
“coming attraction” helped build 
interest of drivers in_ Slidefilm 
program produced by Cal Dunn 
Studios of Chicago. 


home” pieces. Helen A. Krupka 
scripted the film; Joe Betzer and 
Cal Dunn directed the production. 
Posters Follow Up Film 

“Pin-up” type pictures from the 
film gain maximum attention in a 
full-color poster, which is distrib- 
uted monthly to every Orange- 
Crusu bottler. Each poster high- 
lights a key point of the sales 
training film. An outline is pro- 
vided with each poster with which 
to build a sales meeting presenta- 
tion and the monthly “pin-up” 
girl becomes the focal point for 
explanation and discussion. ai 


Pin-up girls emphasize sales pointers for driver-salesmen . . . 
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, . 
Four uses for ABS pipe are pictured in Marbon film. Top left: fast 
trenching; top, right: installation at housing project; below: mobile 
home use, {left) light-weight of pipe provides ease of handling. 


Prospects SEE the Benefits of Plastic Pipe 


Marbon Chemical Picture Shows Products on the Job 


A new motion picture on ABS 
semi-rigid plastic pipe shows how 
urban and rural water systems, gas 
utilities and manufacturers of mo- 
bile homes are gaining superior 
piping performance while cutting 
purchase and installation costs. 

On-location scenes of diversified 
piping installations in Kansas, 
Arizona and California demon- 
Strate the advantages offered by 
the pipe, made of Cycolac brand 
polymers, sponsored by the Mar- 
bon Chemical Division of Borg- 
Warner Corporation. 

Shows Benefit, Techniques 

Actual installation sequences re- 
veal how the semi-rigid pipe re- 
duces initial cost and cuts install- 
ing, handling and maintenance 
costs. Graphic examples depict 
how improved trenching tech- 
niques, fast solvent welding of 
joints and other innovations are 
handled by small crews without 
special skill or training. 

The film highlights the use of 
the tough plastic pipe for a new 
water district at Independence, 
Kansas, where 54,000 feet were 
installed to serve farm and rural 
residents at a saving of $35,000 
over the cost of metal pipe. 

Produced by Academy Films 

Other advantages of the pipe 
include complete freedom from 
corrosion or attack by acid or al- 
kaline soils and an unusually high 


impact resistance and _ superior 
tensile strength. 
The 20-minute, 16mm, color 


picture was produced by Academy 


BUSINES 


Film Productions, Inc., of Chi- 
cago. It is available on free loan 
through Film Dept. C-2, Marbon 
Chemical Division, Borg-Warner 
Corporation, Washington, West 
Virginia. Ve 


co K * 


Charming Film Tale in 
Early Victorian Vein 
£ 


° 


Sponsor: Hallmark Greetin 
Card Company. 

TitLe: An Old, Old Story, 14 
min., color, produced by Calvin 
Productions. 


& 


This is a simple and charming 
story of a young boy and girl 
growing up and falling in love 
during the Victorian Era. 

Appropriate to its title, the film 
presents its love fable through the 
medium of the elaborate greeting 
cards in fashion during the nine- 
teenth century. The cards provide 
a colorful background for the 
story as they reflect the changing 
seasons of the year. 

Special camera treatment trans- 
forms the characters on the card 
to give an animated effect. The 
movie captures bygone days of 


early sleighs, trains, elaborate 
homes and Victorian fashions. 
David L. Strout, Dean of the 


Rhode Island School of Design, 
conceived, wrote and directed the 
film. 

An Old, Old Story is being dis- 
tributed by Modern Talking Pic- 
ture Service, Inc., 3 East 54th 
Street, New York. Le 
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@ ANIMATION PHOTOGRAPHY 


3 STANDS 16MM AND 35MM 
BELL & HOWELL, MAURER CAMERAS 


& TITLES 


HOT PRESS ANY TYPE STYLE 
ANY LANGUAGE 


€ ART 


FILM STRIP, MOTION PICTURE 
ANIMATION 


® OPTICALS 


FOR 16MM PRODUCERS 


WIPES IRISES 
FREEZE FRAME 


SPLIT SCREEN 
BLOW UPS 


COLOR TITLES OPTICALLY SUPERED 
OVER LIVE ACTION 
sb Se, 


PILGRIM =< 


FILM SERVICES, INC. 
1822 “M" STREET, N.W 
WASHINGTON 6, D. C 
































Send it to 


{THE FILM DOCTORS” 


Specialists in the Science of 


FILM REJUVENATION 
FOR 16 MM AND 35 MM 

RAPIDWELD Process includes treatment for: 
e Dirt e Abrasions 
e Scratch Removal « “Rain” 

8MM SERVICES NOW AVAILABLE. 


Send for free Brochure, 
“FACTS ON FILM CARE”, 





, } 
° Brittle é 














APID FILM 
TECHNIQUE. INC. 











37-02 27 ST.,L. 1. C. 1, N.Y. 
STitiwell 6- 4600 - Est. 1940 <a 
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EDITORIAL VIEWPOINT: 


(CONTINUED FROM PAGE TEN) 
production for Greenwich Productions’ Mo- 
tion Picture Division. Announcement was 
made by D. C. Andrews, Jr., President. Mr. 


Wondsel’s offices are at 1600 Broadway. 
He ok ok 


John Barton to Richardsen-Bowlds 

A word of welcome to John W. Burton who 
has joined Richardson-Bowlds of Burbank, 
California as Director of Sales. John was for 
many years production manager of Warner 
Bros.’ Cartoon Division and his experience 
will be invaluable to users of R-B animation 
equipment and accessories. 


* * * 


Morgan Gibney Now Agency Executive 
An old friend, Morgan Gibney, formerly a 
top staffer at Wilding, Inc., is now Executive 
Vice-President of Remsen Advertising, Inc., 
New Haven, Conn. During his career with 
Wilding (which dates back to early founding 
days) “Gib” once estimated that he had writ- 
ten some 250 motion pictures and stage shows, 
“selling everything from battleships to beer.” 


* oe * 


Alexander's Silver a Vice-President 

One of the most experienced film men on 
overseas use of the medium, Kenneth A. 
Silver, New York manager of Alexander In- 
ternational, has been named a vice-president 
of the production /distribution company. Silver 
will be in charge of overseas film campaigns 
for U. S. advertisers in 115 world markets. He 
headquarters at 500 Fifth Avenue in Man- 
hattan. 

* ok * 

Regional Bookings Only for “Hawaii™ 

In our last, we reviewed the good new 
C & H Sugar Refining Company’s film, Hawaii, 
the Sugar State, currently available from Mod- 
ern Talking Picture Service. We should have 
noted that bookings of this film are restricted 
to Western states and that it is only available 
from 12 of Modern’s 30 exchanges, all west of 
the Mississippi. 


1 * * 


Canadian Travel Stimulated by Films 

A recent Canadian Government Travel Bu- 
reau survey of 15,560 U. S. visitors asked 
“what influenced you to vacation in Canada?” 
22% reported that films did! ye 


WANTED TO BUY FOR CASH 
16MM AND 35MM CAMERAS 
AND ACCESSORIES 
MITCHELL—BELL & HOWELL STANDARD 
AND EYEMO—ARRIFLEX—MAURER—ALSO 
LABORATORY, EDITING AND 
LIGHTING EQUIPMENT 


CAMERA EQUIPMENT CO., INC. 
315 WEST 43RD STREET 
NEW YORK 36, N.Y. 
CABLE—CINEQUIP 











EFFECTIVE 
* TRAINING 
“2 * SELLING 
* TEACHING 
(| A M rh 
VW WM sounp —_ 


DuKane 
AUDIO-VISUAL 


EQUIPMENT 








Planning an audio-visual 
program? Take advan- 
tage of DuKane’s expe- 
rience in this field .. . 
advice on sound slidefilm 
production plus booklets 
on recording standards 
is yours for the asking. 
DuKane offers a com- 
plete line of top-quality 
sound slidefilm projec- 
tors in a type to meet 
the exact requirements 
of your audio-visual 
program. 


for complete information 
write to ... 


CORPORATION 
Dept. BS-71 » ST. CHARLES, ILL. 

















By POLACOAT 


NO ROOM ~ 
DARKENING 
IS NEEDED WITH 
LENSCREEN REAR 
PROJECTION SCREENS » | 


















All details and colors are seen perfectly 
—even in broad daylight! LENSCREEN 
permits projection of your message in 
shows, auditoriums, offices and con- 
ventions regardless of room lighting! 


Sell, train, display, exhibit the modern 
way—the bright way. There's a size and 
material to fit your most exacting re- 
quirements. For full information, order 
your free LENSCREEN kit, today. 


POLACOAT, INC 
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EASTERN STATES 


e MASSACHUSETTS ¢ 


Cinema, Ine., 234 
St., Boston 16. 


Clarendon 


e NEW JERSEY e 
Association Films, Inc., Broad 
at Elm, Ridgefield, N. J. 


e NEW YORK e 

Association Films, Inc., 347 
Madison, New York 17. 

Buchan Pictures, 122 W. Chip- 
pewa St., Buffalo 2, N. Y. 

Crawford, Immig and Landis, 
Inc., 480 Lexington Avenue, 
New York 17, New York. 

The Jam Handy Organization, 
1775 Broadway, New York 
19. 

National Cinema Service, 71 
Dey Street, New York 7, 
WO 2-6049. 

S. 0. S. Cinema Supply Corp., 
602 W. 52nd St., New York 
19. 

Training Films, Inc., 150 West 
54th St., New York 19. 

Visual Sciences, 599BS Suffern. 

United World Films, Inc., 1445 
Park Ave., NY 29, TR 6-5200 


e PENNSYLVANIA e 

Appel Visual Service, Inc., 963 
Liberty Avenue, Pittsburgh 
99 

Audio-Visual Equipment Rent- 
al Service, International 
Film Center, Sales and Re- 
pairs, 1906 Market St., Phila- 
delphia 3, LOcust 3-7949. 

Oscar H. Hirt, Inc., 41 N. 11th 
St., Philadelphia 7, WAlnut 
83-0650. 

J. P. Lilley & Son, 928 N. 3rd 
St., Harrisburg. 

The Jam Handy Organization, 
Pittsburgh. Phone: ZEnith 
0143. 


® WEST VIRGINIA e 
B. S. Simpson, 818 Virginia St., 
W., Charleston 2, Dickens 
6-6731. 
SOUTHERN STATES 
e GEORGIA e 


Colonial Films, 71 Walton St.., 
N. W., JA 5-5378, Atlanta. 


eh: 
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United World Films, Inc., 287 
Techwood Dr., NW., Atlanta. 


e LOUISIANA e 


Stanley Projection Company, 
1117 Bolton Ave., Alexan- 
dria. 


Delta Visual Service, Inc., 715 
Girod St., New Orleans 12. 
Phone: JA 5-9061. 


e MARYLAND e 
Stark-Films (Since 1920), 
Howard and Centre Sts., 
Baltimore 1. LE. 9-3391. 
e TENNESSEE e 


Southern Visual Films, 
Shrine Bldg., Memphis. 
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MIDWESTERN STATES 


e ILLINOIS e 

Robt. H. Redfield, Inc., 1020 
So. Wabash Ave., Chicago 5. 

Association Films, Ine., 561 
Hillgrove, LaGrange, Illinois. 

Atlas Film Corporation, 1111 
South Boulevard, Oak Park. 

The Jam Handy Organization, 
230 N. Michigan Ave., Chi- 
cago. 

Midwest Visual Equipment Co., 
3518 W. Devon Ave., or 27 N. 
Franklin St., Chicago. 

United World Films, Inc., 542 
S. Dearborn St., Chicago 5. 


e MICHIGAN e 


The Jam Handy Organization, 
2821 E. Grand Blvd., Detroit 
Zone 11. 


e MISSOURI e 


Swank’s, Inc., 621 N. Skinker 
Blvd., St. Louis 30, Mo. 


© OHIO e 
Academy Film Service, Inc., 
2100 Payne Ave., Cleveland 
14. 
Films Unlimited Productions, 
37 Park Ave., W., Mansfield. 


LIST SERVICES HERE 


Qualified audio-visual dealers are 
listed in this Directory at $1.00 per 
line per issue on annual basis only. 


THIS DIRECTORY TO LOCATE THE BEST IN EQUIPMENT 


VISUAL EDUCATION DEALERS 


Fryan Film Service, 815 Su- 
perior Avenue, Cleveland 15. 

Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 

Twyman Films, Inc., 329 Salem 
Ave., Dayton. 

M. H. Martin Company, 1118 
Lincoln Way E., Massillon. 


WESTERN STATES 


e CALIFORNIA e 
LOS ANGELES AREA 

Coast Visual Education Co., 
5620 Hollywood Blvd., Holly- 
wood 28. 

The Jam Handy Organization, 
1402 N. Ridgewood Place, 
Hollywood 28. 

Photo & Sound Company, 5515 
Sunset Blvd., Hollywood 28. 

Ralke Company, Inc. 
Audio-Visual Center 
849 N. Highland Ave. HO 4- 
1148, Los Angeles 38, Calif. 

S. O. S. Cinema Supply Corp., 
6331 Hollywood Blvd., Holly- 
wood 28. 

Spindler & Sauppe, 2201 Bever- 
ly Blvd., Los Angeles 57. 

United World Films, Inc., 6610 
Melrose Ave., Los Angeles 36 

SAN FRANCISCO AREA 

Association Films, Inc., 799 
Stevenson St., San Francisco. 

Photo & Sound Company, 116 
Natoma St., San Francisco 5. 

Westcoast Films, 255 Minna, 
San Francisco 3. 


e COLORADO e 
Cromars’ (formerly Audio- 
Visual Center) 28 E. 9th 
Ave. Denver 3. 
Davis Audio-Visual, Inc. 
2149 S. Grape St., Denver 22. 


e OREGON e 
Moore’s Motion Picture Serv- 


ice, 1201 S. W. Morrison, 
Portland 5, Oregon. 


United World Films, Inc. 5023 
NE Sandy Blvd., Portland 13 
e TEXAS e 


Association Films, Inc., 1108 
Jackson Street, Dallas 2. 


United World Films, Inc., 
2227 Bryan St., Dallas 1 
e UTAH e 


Deseret Book Company, 
958, Salt Lake City 10. 
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BUSINESS 


FILMS AND PROJECTION 


Latest Miller Sports Film 
Reviews Highlights of 1960 


A filmed review of some out- 
standing sports events during the 
past year has been released by the 
Miller Brewing Co., in a 16mm 
picture titled Sports Thrills of 
1960. 

The 30-minute film, narrated 
by Tommy Roberts, includes ac- 
tion-packed sequences from foot- 
ball, basketball, auto racing, track 
and horse racing. 

The eleventh annual all-star 
game of the National Basketball 
Association shows the NBA play- 
ers in closeup action as the West 
beat the East, 153-131. 

The Miller camera crew joined 
200,000 other fans at the In- 
dianapolis 500 for auto racing’s 
top event of the year, and camera- 
men pick up Roger Ward in a 
pit stop when he got new tires, 
gas, minor repairs and a cup of 
coffee—all in 17 seconds. 

Another Memorial Day classic 
is the Jersey Derby, America’s 
oldest state horse racing derby. 
The suspense is at its height when 
Venetian Way, Bally Ache and 





Celtic Ash bear down the 1!,%- 
mile course for the $122,300 
purse. 


There are also some good 
scenes filmed at the MILWAUKEE 
JOURNAL Track Games before the 
film winds up at the annual Pro 
Bowl football game held in Los 
Angeles. 

Sports Thrills of 1960 is the 
latest addition to the Miller Film 
Library, which includes nearly 
200 subjects. All of these motion 
pictures are made available on 
free loan. Requests should be ad- 
dressed to Film Section, Miller 
Brewing Co., 4000 W. State St., 
Milwaukee 1, Wisc. Lg’ 





URGENTLY WANTED 
FOR CASH! 


35mm & 16mm Cameras 
Mitchell - Arriflex - Auricon 
Filmo - Cine Special 


Moviolas - Synchronizers - Dollies 
Recorders Accessories Projectors 


Complete Studios 


Send detail lists and asking price 
to: 


BOX BS 61-4A 


BUSINESS SCREEN MAGAZINE 
7064 Sheridan Rd. . Chicago 26, Ill. 
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*Onique 
laboratory 
Service 


Process 16mm 


© EXTACHROME 
© ER (forcing available) 
* ANSCOCHROME * BE W 


Print and Process 16mm 


EASTMAN 5269 
Color Rev. Dupe 
*BEW 


Sound Services 


*ALL under one roof. Hi-speed 


service and quality. Try us for 
regular or ‘“‘On-location’’ needs. 
Full information and price list 
available. 


CINE-CHROME 
LABS., INC. 


4075 Transport Street 
Palo Alto, California 











HAWAIl * SAMOA 
TAHITI. . . 


Stock Shots 


16mm & 35mm Photographic 
Service 


Native Music & Effects 


Synchronous Magnetic 
Recording 


Write: 


CINE’-PIC HAWAII 


Attn: George Tahara 
1847 Fort St., Honolulu 13, Hawaii 


Wire: CINEPIC © Phone 502677 





SOUND RECORDING 


at a reasonable cost 


High fidelity 16 or 35. Quality 

guaranteed. Complete studio and 

laboratory services. Color prirting 
and lacquer coating. 


ESCAR 
Motion Picture Service 


7315 Carnegie Ave. 
Cleveland 3, Ohio 





llth Annual Review Copies 


e While limited supply lasts, 
a few copies of the 11th Pro- 
duction Review issue are avail- 
able at $2 from BUSINESS 
SCREEN, Chicago 26. 
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Useful Literature of Audio-Visual Suppliers Available on Request 


Kodak Pamphlets Offer Data on 
Automated Sound-Slide Showing 


Production and presentation of 
automatic slide shows with sound 
is the subject of two new pam- 
phlets prepared by Eastman Ko- 
dak Company. 

Synchronizing Kodak Caval- 
cade Projectors to a Sound Track 
(No. S-16) and The Kodak Cav- 
alcade Programmer, Model 1 
(No. S-17), are the illustrated 
pamphlets available without 
charge. 

Synchronizing Kodak Caval- 
cade Projectors to a Sound Track 
describes various methods of ac- 
complishing control of the projec- 
tor from the sound source. It ex- 
amines in detail such areas as gen- 
eral principles, electrical require- 
ments, use of sound equipment 
with built-in tripping provisions, 
tape recorders, record players, 
physical and audio systems, and 
stereo tape recorders. One section 
of the pamphlet gives instructions 
for setting up a repeating show 
with a Kodak Cavalcade Repeat- 
ing Projector synchronized with a 
tape recorder. 

Kodak Cavalcade Programmer, 
Model | defines the programmer 
in both general and _ technical 
terms and explains its use. As the 
pamphlet points out, the program- 
mer enables the user to produce 
and present automatic slide shows 
with sound for exhibits, classroom 
teaching, self-teaching, and indus- 
trial training. 

Both pamphlets are available 
from the Sales Service Division, 
Eastman Kodak Company, Roch- 
ester 4, New York. Wye 

7 Ba co 


Gevaert Professional Films 
Described in Technical Folder 

The Gevaert Company of 
America, Inc., offers a technical 
folder describing characteristics of 
its films. The folder titled “Mo- 
tion Picture Films for Professional 
Use” has been prepared to ac- 
quaint the professional user with 
the company’s line of 35mm and 

6mm films. 

The folder gives complete tech- 
nical data on 11 professional mo- 
tion picture films, including ex- 
posure information, applications, 
footage numbering and color sen- 
sitivity. It may be obtained free of 
charge by writing to the New 
Products Desk, BUSINESS SCREEN, 
7064 Sheridan Road, Chicago 26, 
Ill. Ip 
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Story of Magnasync Told in 
an Illustrated Color Booklet 

A free 12-page, 2-color illus- 
trated brochure presents the Mag- 
nasync Corporation’s history, re- 
search, engineering and produc- 
tion facilities in the field of mag- 
netic recording systems and 
ground support systems, and as- 
sociated fields, for government 
agencies, industry, science, en- 
tertainment and education. 

A generalized proprietory prod- 
uct line is also illustrated. Avail- 
able on request from Magnasyne 
Corporation, 5546 Satsuma Ave- 
nue, North Hollywood, Calif. 


* * * 
Richardson-Bowlds’ Brochure 


A fine Richardson-Bowlds bro- 
chure describes this Burbank, Cal., 
firm’s animation equipment, in- 
cluding stands, cameras, discs, 
checking & inking boards, punches, 
peg bars, layout guides. Write 
New Products Desk, BUSINESS 
SCREEN, 7064 Sheridan Road, 
Chicago 26. Lye 

bd ok 


New Spindler & Sauppe Brochure 


An illustrated brochure is avail- 
able from Spindler & Sauppe, 
manufacturers of the SL series of 
Selectroslide 35mm slide projec- 
tors. Specifications for the radial 
Magazine projectors are detailed, 
as well as the large variety of 
lenses for use with 35mm or Ban- 
tam Super-slides. Also included is 
information on the new attach- 
ment for Selectroslide projector 
which accommodates slidefilms. 

Write to Spindler & Sauppe, 
2201 Beverly Boulevard, Los An- 
geles 57, Calif. Mention BUSINESS 
SCREEN. Le 


REPUBLIC PREMIERES: 
(CONTINUED FROM PAGE 43) 
steel plants. However, the greater 
portion of the film colorfully re- 
veals how stainless has made pos- 
sible more advances in our tech- 
nology than any other metal to 
earn the title, “The Miracle 
Metal.” 

Republic, the nation’s third 
largest steel producer, has pio- 
neered in the production and ap- 
plication of stainless steel, and the 
company presently is the nation’s 
largest producer of alloys and 
stainless steel. The film is a part of 
Republic’s new $11-million mar- 
keting program to promote great- 
er use of stainless throughout the 
nation. ay 








Custom Built 


HANSARD 


Rear Screen 
Process 
35mm Projector 


Specifications: 
500 ft. capacity 

e 200 Amp Arc Lamphouse 

© Bell & Howell—movement with 
registration pins 
Rheostat with light intensity 
stop switches 
Two camera interlock motors— 
for Mitchell NC & BNC 
Complete set various focal length 
projection lenses 
Forward and Reverse controls 
All connecting cables 
All components—completely blimped 
for very low noise level 
Projector mounted on dollied pedestal 
with horizontal and vertical 
adjustments 


1500 Ibs. 
300 ibs. 
90 Ibs. 


Approximate projector weight: 
2 sync generator: 
= rheostat: 

. accessories 


150 Ibs. 
SPECIALLY 


pricen! SE 0,000 


Complete ¢ Guaranteed 


CAMERA EQUIPMENT CO., INC. 


DEPT. S, 315 WEST 43rd STREET 
NEW YORK 36, N.Y. © JUdson 6-1420 





At Your Service: the New Products 
Desk, Business Screen, Chicago 26 


For |6émm. Film — 400° to 2000’ Reels 
Protect your films 


Ship in FIBERBILT CASES 
Sold at leading dealers 


Only 
original 
Fiberbilt 


Cases 
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Two New Film Guides 
Every Business Needs 


“Films for Management” offers a 
selection of 307 motion pictures and 
slidefilms on human relations, eco- 
nomic education, automation, etc., to- 
gether with free-loan, rental, purchase 


sources. Price 50c¢ copy. 


* * * 


“The Sales Manager’s Film Guide” 
lists 145 selected motion pictures and 
slidefilms available for training groups. 
Plus complete sources for free-loan, 
rental and purchase. 


Single copies only S50c each 


Send payment with orders to: 


BUSINESS SCREEN MAGAZINE 
7064 Sheridan Rd. © Chicago 26, Ill. 





tors ol 
3S SCREEN Present the 





Sales | 
Managers 
Film 
Guide 

















FILMS OF THE MONTH 
Facts on Family Circle 
Sponsor: Family Circle Magazine. 


TiTLe: For Homemakers Only, 25 min., color, 
produced by Dynamic Films, Inc. 


Is there a national consumer magazine to- 
day without a film? Not likely. Starting about 
10 years ago magazine sales chiefs came to 
realize that some elements of their stories 
could not be told over the intimate luncheon 
table, or over the media man’s desk with 
charts and graphs. Magazines had to offer 
more than ABC figures in today’s competitive 
markets, they had to sell quality of readership, 
quality of editorial content, and the often 
subtle differences of one book over another. 
Nothing does this job better than film—noth- 
ing can involve the viewer more, nothing can 
involve more important ad buyers in one per- 
fect sales pitch better than film. 

For Homemakers Only is a good example 
of the magazine film. It has a great deal of 
quality in its own right. This has to be nowa- 
days—for every magazine has something to 
show to every ad buyer—a very competitive 
situation—so the film must say something, and 
say it cleverly, compellingly and gracefully as 
well. 

FAMILY CIRCLE doesn’t have the biggest cir- 





A scene from the Family Circle picture . 


culation, doesn’t have the biggest bleed color 
pages, doesn’t pay fortunes for articles by the 
Duchess of Windsor, doesn’t have the very 
richest readers. But it does have 51% million 
circulation of paid voluntary copy sales. It has 
readers who read food articles and food ads, 
and who demonstrably buy from these ads. 

The story line of the film is based on an ad- 
vertising agency plans board meeting, and the 
media selection for a large advertiser. Actors 
include such well known performers as Everett 
Sloane and John Baragrey. 

For Homemakers Only is being shown to 
supermarket chain executives as well as ad- 
advertising and agency people in the U.S. & 


Picture of a Vital Element: “The Magic of Sulphur” 


N ALL-NeEw color motion picture cover- 

ing the history, production, chemistry 

and everyday uses of the important 
element, sulphur, has been released by the Bu- 
reau of Mines, United States Department of 
the Interior, for free loan distribution. 

Released in 16mm sound, The Magic of 
Sulphur replaces the older title, Sulphur. 
Jamieson Film Company, Dallas, is the pro- 
ducer; Texas Gulf Sulphur, the sponsor. 

This 27-minute film traces the history of 
sulphur from the beginnings of civilization, 
first depicting its use as a mysterious powder 
for fending off evil spirits. The versatile yellow 
material next served as a medicine for ancient 
Egyptians, later was used in flaming weapons 
of the Romans and, at an early moment in his- 
tory, was employed in the manufacture of the 
first gunpowder by the Chinese. 

In modern times, the element emerged to 
help pace the industrial revolution, and in the 


An early American druggist at his desk 
in this scene from “The Magic of Sulphur.” 


space of a hundred years, many new industries 
requiring sulphur developed. Demands for 
what the ancients called the “burning stone” 
soared to millions of tons per year. 

The Magic of Sulphur shows the basic struc- 
ture of underground salt domes where deposits 
of the element occur. It then depicts in live- 
action sequences, as well as animation, the 
Frasch method of mining rich sulphur deposits 
in the United States Gulf Coast area. 

Molten sulphur is carried by rail, trucks and 
barges to the customer and is poured into 
ships’ holds for export. These golden moun- 
tains, pictured in natural yellow characteristic 
of the element, are formed, layer upon layer, 
until they are 50 feet high and hundreds of 
feet long. 

Requests for loans of The Magic of Sulphur 
should be addressed to: Graphic Services, 
U. S. Bureau of Mines, 4800 Forbes Ave., 
Pittsburgh 13, Pa. ba 


. and below, a Medieval alchemist vainly 
tries to turn the brimstone into gold. 
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EWWULNG IMULILUOWMS 


Your important message has a potential audience in the millions—an 





audience, moreover, that can be selected to the requirements which 
you specify. 


With distractions limited to the minimum, you have their undivided 
attention—and at surprisingly low cost per viewer. 


To get your product and policy before the public, both theatrically 
and non-theatrically, ask the help of— 


Zé JAM HANDY Onganjction 


« Dramatizations * Visualizations * Presentations »* Motion Pictures » Slidefilms Training Assistance 
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